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NEW HURON INSTANT STARCH GIVES 
WHEAT-QUALITY RESULTS WITHOUT COOKING 


From Huron Milling, makers of Velvet Rainbow®, 
the standard of excellence in wheat starch, comes 
a revolutionary new starch. Extensive testing in 
the field, backed up by years of research, has 
produced a new instant starch that requires no 
cooking yet imparts a top-quality professional 
finish to starchwork. 

Huron Instant Starch added during the last 
rinse, sour, or bluing operation produces work 


HURON MILLING DIVISION 


Virginia Cellulose Department 
HERCULES POWDER COMPANY 
Wilmington 99, Delaware 
SALES OFFICES: 380 MADISON AVENUE, NEW YORK 17, N. Y. 


332 SOUTH MICHIGAN AVENUE, CHICAGO 4, ILLINOIS 
120 MONTGOMERY STREET, SAN FRANCISCO 4, CALIFORNIA 


that irons easily to a cooked-starch quality finish. 
Ask your laundry distributor for a trial drum of 
H.1.S.* and see how this new starch can save you 
time and money. Packed in 100-lb. and 225-lb. 
drums. Complete directions for use are included 
in every drum. 


*Hercules Trademark 





ONLY HURON OFFERS BOTH 


VELVET RAINBOW 
STARCH... guaran- 
teed 50% velvet wheat 
—famous for quality 
for over 35 years. 


HURON INSTANT 
STARCH ... the only 
instant that gives you 
wheat-quality starch- 
ing with every load. 
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Settle for only genuine 


S oO Wy L Oo ri ironer covers 


made exclusively by 


Southern Mills, Inc. 


SouLon ironer covers are woven of 
100% Dacron with special Southern Mills 
finish, 





SouLon produces a finer ACCEP Zh 


finish. You can’t beat it! 


SouLon is guaranteed to last 24 weeks on 
chest type ironers and 45 weeks on cylinder 


type ironers — and there are many instances SUB STIT UTE 


of even much longer service. 





SouLon increases the life of ironer 
pads. 


“a SOUTHERN MILLS, INC. 


Ss 
10-103 Merchandise Mart, Phone Delaware 7-5193, CHICAGO 54 
om 1641 South McGarry Street, Phone Richmond 7-0261, LOS ANGELES 21 
“ot 4924 Greenville Avenue, Phone Emerson 8-4377, DALLAS 6 


“COTTONBLOSSOM 233 Broadway, Phone Beekman 3-9260, NEW YORK 7 
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Help Wanted 


Some weeks ago we had an interesting 
conversation with an employment coun- 
selor operating here in New York, He 
wasn’t the run-of-the-wheel counselor, 
but prided himself on being the only one 
to advertise openly that his agency spe- 
cialized in placing personnel in the laun- 
dry and drycleaning field. 

This man offers his service to employers 
free of charge and claims to be able to 
fill an opening anywhere in 24 hours. 

We were naturally interested in learn- 
ing how he could get help when 
plantowners the country over were ex- 
periencing various kinds of difficulty in 
attracting help. 

The first thing he told us was: “Laun- 
dry workers are not born; they are made.” 
He firmly believes that the typical plant 
advertising for help is fighting a losing 
battle. The experienced workers are all 
employed and the inexperienced only 
know that they don’t want to have any- 
thing to do with a laundry. Somewhere 
along the line they have been imbued 
with the idea that laundries are nothing 
but “sweatshops” to be avoided at all 
costs. 

Actually this agency’s most important 
function lies in selling the industry to 
the job seeker. It requires a thorough 
knowledge of people and how to motivate 
them. The man we talked to was college- 
trained and had worked in laundries him- 
self. He knows what people want and 
tells them how laundry work can fulfill 
these wants. 

He makes capital of the fact that laun- 
dry work is steady, light, interesting, etc. 
But he makes no claim to performing 
miracles, Where new and inexperienced 
people are involved, the hiring must be 
backed up with a sound training pro- 
gram. Otherwise, the people will leave 
almost as fast as they come in, Farsight- 
edly, this agency is equipped to set up 
training programs, too, if the plantowner 
doesn’t have one-—Henry Mozdzer 
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want reprints of any articles appearing in 
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GIBRALTAR 


headquarters for the finest in flatwork ironer textiles 


they're made for each other !)! 


The most compatible assembly ever devel- 
oped. DATEX COVERS used over NYLOREX 
all-nylon PADS! The result of over five years 
of constant research and testing. 


When used together DATEX and NYLOREX 


produce the finest quality of ironing possible. 
In combination, 2 covers plus one set of pads 


will fast over a year! Yes... 


...2 covers +1 pad 
last a year GIBRALTAR FWI TAPES 


the most widely used 


or more I tapes in the industry 


Non-stretch, non-shrink tapes, 

in nylon or dacron, will run for 

months before replacement. 

e ° Used more than any other 
Gibraltar Tiaras 1 te tapes in the industry. Write for 
J +s a free sample; specify the num- 

254 - 36th Street, Brooklyn 32, N. Y. ber of rollers on your ironer. 


mplete akemmatalesSamlammiave (Okt ialel Mn icd ail tt 


All Gibraltar Products are sold through leading distributors everywhere. 
November 15, 1957 
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NEW 1958 CHEVROLET TRUCKS WITH 
NEW HUSTLE! NEW MUSCLE! NEW STYLE! 


Just look at all they offer 

that's new and better... and 
you'll see why these new Chevies 
are the fleetest, sturdiest, 
handsomest dollar-savers yet! 
Meet Chevrolet for '58! 


NEW LIGHT-DUTY APACHES 

Nifty, thrifty Apaches—built to out-work 
anything in their weight class—offer 
three completely new Step-Vans equipped 
with walk-in bodies. Together with high- 
capacity panels, pickups and four-wheel 


drive models, the expanded lineup offers a 
truck to make quick work of your most 
troublesome delivery chores. And all new 
Chevrolet trucks bring you handsome 
new broad-shouldered styling. 


FAMOUS 6’s OR SHORT-STROKE V8's 

There’s new pep and power in any engine 
you pick, too—whether it’s the industry’s 
most popular 6 or a high-compression V8. 
Both give you traditional Chevrolet econ- 
omy. Look over Task-Force 58 at your 
Chevrolet dealer’s. ... Chevrolet Division 
of General Motors, Detroit 2, Michigan. 


SEE THE LATEST EDITIONS OF THE “BIG WHEEL” IN TRUCKS —1958 CHEVROLET TASK-FORCE TRUCKS 
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This TROY WASHER 
saves even MORE work 











Here’s unloading at its best — fast because 
it’s simple. The Troy unloading shelf, 
(which is standard at no extra charge) 
guides work directly into the extractor 
baskets, so no accessory apron devices are 
needed in this operation. 

It’s simple to operate, too — and fully 
protected by electrical interlocks for com- 
plete safety. Long service life is assured 
through such features as the stainless steel 


Troy 


LAUNDRY MACHINERY 


Division of 


American Machine and Metals, Inc. 


EAST MOLINE, ILLINOIS 


"World's oldest builders of power laundry equipment'' 


November 15, 1957 


plate front, sturdy rear X-brace and an 
ingenious new take-up feature on the 
quiet, efficient chain drive. 

Like Troy washers with fixed or remov- 
able “Slyde-Out” shelves, Troy unloading 
washers are available with or without 
automatic controls. Sizes include: 42” x 
54”, 42” x 84” and 42” x 96’’ — proof 
again that the only name you need to 


know in washers is TROY! 


NEW! Bulletin gives 


valuable information on 
construction, features, di- 
mensions and specifications. 


pesa=a=a=e MAIL COUPON TODAY! @ o a cme ave 


East Moline, Iilinois 


TROY Unloading Washers. 


TROY LAUNDRY MACHINERY, Dept. siJj-1157 
Division of American Machine and Metals, Inc. 


Without obligation, please send bulletin YW-42-57 describing 





COMPANY 





ADDRESS 








city 
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Milnor Washer-Extractor 


Introduction of a 100-pound 
combination washer - extractor 
has been announced by the Pel- 
lerin Milnor Corporation, Ken- 
ner, La, The machine features 
helical gear drive, which is said 
to eliminate belt slippage, a 
clutch reported to do away with 
field clutch adjustment, and 
bearing seals that are effective 
regardless of water level and 
high-speed extraction. 

For complete information 
write to the Pellerin Milnor 
Corporation. 


New Nets by Whitehouse 


Whitehouse Nylon Products 
announced the marketing 
of two new nets, the Blue 
Streak Super D and the Cham- 
pion. 

The Blue Streak Super D 
features a Dacron-nylon com- 
position which is said to give 
longer wear plus greater re- 
sistance to chemicals and 
bleaches. This net is available 
in white; the original Blue 


has 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











Streak all-nylon nets are still 
available in five colors. Accord- 
ing to J. H. Osborne, sales man- 
ager, the new net eliminates 
snagging and resists abrasion. 

The Champion net is made 
of 260 denier nylon in a small- 
mesh knit, It is available in a 
full range of sizes and four 
colors, Snagging is said to be 
low with this net. 

Mr. Osborne also reported 
that the Whitehouse Challenger 
net is now being provided in 
four colors. 

For complete information 
write to Whitehouse Nylon 
Products, 360 Furman St., 
Brooklyn 1, N. Y. 


1958 Light-Duty Trucks 


For the first time Chevrolet's 
1958 truck line will include 
three models of forward-control 
delivery units in the light-duty 
series. These Step-Van_ trucks 
will be offered in wheelbases of 
104, 125 and 137 inches to ac- 
commodate 8-, 10- and 12-foot 
bodies. They are powered by a 
six-cylinder engine which has 
been improved and rated at 145 
hp. Gross vehicle weight ranges 
from 5,600 to 10,000 pounds, 
depending on tire, spring and 
axle options selected. 

Visibility and driver conven- 
ience are said to be improved 
by ball-bearing mounted front 
doors, folding seats and other 
features. Four-speed, heavy- 
duty transmission and Hydra- 
matic drive are available as 
options. Several body options 
may also be had, such as 60- or 
72-inch rear doors, “bakery- 
type” side doors and smooth 
steel floor. 

For complete information 
write to Chevrolet Motor Divi- 
sion, General Motors Bldg., De- 
troit 2, Mich. 


Plastic Washroom Trucks 


Meese, Inc., is now offering 
washroom trucks made of rigid 
plastic. According to the manu- 
facturer, the special composi- 
tion withstands hard knocks, is 
watertight, will not snag cloth- 
ing or nets and has no cracks 
or crevices to catch dirt or dyes. 
The plastic chemically resists 
acids, bleaches, sours and 
starch. The standard color is 
green exterior with white in- 
terior. 

Three different models of the 
trucks are available. The No. 
400 elevated truck comes with 
rubber drain hose, wood rack 
and four 3-inch rubber casters. 
The No. 400R elevated truck 
has a removable basket, and the 
No. 600 washroom truck fea- 
tures a drain hose, wood rack 
and four 5-inch rubber casters. 
All three models are offered in 
a range of sizes to suit wash- 
room needs. 

More information may be had 
by writing to Meese, Inc., 108 
St. Michaels Ave., Madison, 
Ind. 


Cook Supply Injector 


A new supply injector for au- 
tomatic addition of washing in- 
gredients is now being offered 
as optional equipment on Cook 
pedestal-model Washettes. For 
the first segment of the cycle 
the initial injection is made by 
hand. Supplies for the subse- 
quent cycles are placed in four 
hoppers, each injecting at the 
proper time in the wash-rinse 
cycles. Washette’s Water-Gard, 
which disengages the timer un- 
til the prescribed water level is 
reached, also controls the sup- 
ply injector. 


The danger of stained, 
bleached or faded spots from 
concentrated solution is also 
said to be eliminated. When 
an injection cup tilts forward, 
the supply material enters a di- 
lution chamber where fine 
streams of water, under pres- 
sure, quickly flush the supply 
into the washer, behind the 
solid back of the basket. 

The stainless-steel supply in- 
jector, which is easily accessi- 
ble, is said to be simple in con- 
struction, contain no complex 
electronic gadgets or complicat- 
ed timing devices for electric 
wiring. 

Additional information is 
available from Cook Machinery 
Company, 4122 Commerce St., 
Dallas, Tex. 


Folder Describes Conveyors 


Information on all types of 
conveyor-storage racks is given 
in a new circular put out by 
White Machine Company. 
Among the sizes and types of 
conveyors available are: stand- 
ard straight-line, “L” and spe- 
cial shapes, conveyors that go 
up and down between floors, 
conveyors for use on the ceiling 
and garment conveyors that 
work like a slick rail. 

The folder also describes the 
firm’s U-Dial system that is used 
in conjunction with the convey- 
ors for automatic dialing of cus- 
tomer orders. 

Copies of the folder may be 
obtained by writing to White 
Machine Co., 14th St. & Lafay- 
ette Ave., Kenilworth, N. J. 


Purkett Conditioning Tumbler 


Production of a new model 
Purkett predrying conditioning 
tumbler is scheduled to begin 
shortly. To be known as the 25- 

Continued on page 70 
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AS BILLS: 


Read these comments* from happy 
users of Hoyt Dryers... 
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*Original letters available for examination on request. 


Yes, sir, the Hoyt Load Speeder sure boosts your profits by saving 
gas and handling those pesky small loads. And don’t forget, the 
Matchless Pilot on Hoyt Dryers makes it easy to ignite and shut 
off the Gas when your dryer is used intermittently — the pilot does 
not waste valuable Gas while the machine is standing idle. 


HOYT MANUFACTURING CORPORATION 


WESTPORT, MASSACHUSETTS 


November 15, 1957 





Search for greener pastures 


More and more drycleaners are getting into the shirt launder- 
ing business and there appears to be little evidence that the 
trend is subsiding. 

There are now something like 27,400 operating drycleaning 
plants and about 20 percent have shirt sidelines. The National 
Institute of Drycleaning reports a 400 percent increase in the 
number of member plants doing shirts themselves over the num- 
ber that were doing them five years ago. 

It’s no secret that drycleaners see shirt laundering as a profit- 
able, year-round sideline which attracts more drycleaning. 
While they have their problems with this sideline operation, 
these newcomers also have certain advantages over the typical 
professional power laundry operators. 

Generally speaking, the drycleaners are inclined to purchase 
the very latest in laundering and finishing equipment rather 
than secondhand equipment. This gives them a competitive 
edge so far as quality and production are concerned. 

Second, since their volume is small to begin with they can 
offer faster service, which the modern consumer seems to 
prefer. 

Third, because they are new and enthusiastic, drycleaners 
are more interested in packaging as well as other merchandis- 
ing devices and methods that will build this sideline. And they 
are more successful at applying these because they have not 
yet learned what cannot be done. 

The result of all this, of course, is that the drycleaners are 
tapping a new shirt market that has never been fully explored 
by the professional launderer. And they seem to be beating him 
at his own game. 

Our industry needs to take a closer look at some of the under- 
lying reasons for this phenomenal development and recognize 
its own pastures for what they are—green lands of tremendous 
opportunity. 


The Flu and You: Recognizing 
the industry's responsibility to 


plant personnel. Specific advice 
was given regarding the risks in- 


safeguard public health during a 
period of epidemic, several laun- 
dry association secretaries (nota- 
bly Gordon Rayner of Massachu- 
setts; Ralph Pettibone of Chicago 
and Bob Place of California) 
promptly issued special bulletins 
to their members on the Asian flu. 

The bulletins gave authoritative 
information on the nature of the 
disease (actually a mild form of 
influenza resembling the grippe) 
and told how to recognize it, 
what to do about it and even how 
to go about securing vaccine for 


volved in taking inoculation and 
suggested forms were presented 
on which employees could indi- 
cate that they wanted vaccine. 


Thanks to the prompt action of 
these and other tireless trade as- 
sociation secretaries, the  inci- 
dence of infection among laundry 
workers should be reduced con- 
siderably. And the general public 
will be better served by their 
efforts. Here’s another good rea- 
son why you should support the 
laundry association in your area. 
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PROVED on 5,000,000 SHIRTS! 


SENSATIONAL NEW 
BISHOP LAYBACK 
HAILED BY OVER A 
MILLION CUSTOMERS 


Gives FINER SERVICE 


... MORE SALES 
... MORE PROFIT 


ATELLITES! In just 20 years the air 

age zoomed from propellers to jets 
to rockets. And now, a man-made moon 
has beeped along, 600 miles high, at 
18,000 miles per hour. 

Growth! Progress! Changes every- 
where in everything—except in laun- 
dries. They haven't gotten off the 
ground. The shirts they turn out now 
look no different (unless worse) than 
they did 20 years ago. The same stove- 
pipe collars...the identical dull pack- 
ages. 

No wonder sales have sagged! Route- 
men and store personnel have had 
nothing new to talk about... nothing 
glamorous to show... no customer ad- 
vantages to point to with pride. In 
users’ minds, laundry service has 
reached bottom. 


After 20 Years, Only 
Shirt Service Looks the Same 
But now, there’s a new star in the 


laundry sky! It brightens the whole out- 
look—for customers and laundries alike. 
It gives both a great many benefits 
they've never enjoyed before—and can 
obtain in no other way. It's the Bishop 
LAYBACK Collar-Forming Method— 
now hailed as the greatest advance in 
shirt finishing in the industry’s history. 

Introduced in the Spring of 1957, this 
sensational unit was adopted in all but 
six states within four months... had 
formed shirt collars in well over a 
million laundry bundles...had made 
enthusiastic boosters of even the most 
conservative plantowners. For the first 


qa ottad 


Fa 








time in two decades, the industry had 
something tangible to shout about. 





Layback Looks Like New 


Overnight, customers found them- 
selves being treated to shirts with the 
style and flair of new shirts. Collars sud- 
denly had: the fit and feel of a tailored 
garment—no rough rubbing, no goug- 
ing, no choking constriction. Adams 
apples were free to jump up and down 
with joy. 

That wasn’t all. Customers found 
their dresser drawers no longer 
crammed; were able to get more shirts 
in their traveling bags. And where their 
laundries had adopted envelope pack- 
aging, they found the shirts easier to 
unwrap, and there was less cardboard 


and paper to dispose of. 


Better Selling 


Laundries, for the first time in too 
many years, were able to make their 
own salespeople sit up and take notice. 
Without having even to try, they in- 
fused their force with enthusiasm... 
made them want to talk to customers 
and prospects about their revitalized 
service. Result—sales went up, instantly, 


©1957, Bishop Davin FREEMAN Co, EVANSTON, ILL. 
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consistently. Immediate gains of 15% 
were common all across the country. 

This rejuvenation of attitude reflected 
itself not only in shirts but in overall 
laundry and drycleaning volume as 
well. The LAYBACK Method has been 
a real “shot in the arm” all around. 


Big Savings in Packaging 

More volume, of course, meant pro- 
portionately lower selling costs and 
higher profits. But still bigger gains 
were provided by the revised packaging 
made possible by the 40-degree LAY- 
BACK collars. Because they aren't as 
high as fully-standup collars, more 
shirts go into a given-size box. Pack- 
aging costs go way down. 

Further economies are offered those 
plants which choose to use individual 
shirt envelopes rather than conventional 
packaging of collar support, shirtboard 
and band. At the same time, shirt pack- 
ages are given new appeal. Operators 
are able to produce more shirts per 
hour. And they handle both sport and 
dress shirts on the same unit—perfectly. 

All these improvements are possible 
only through the use of Bishop’s LAY- 
BACK Collar-Former, because only this 
unit has the exclusive shaping, high 
heat and finishing properties that per- 
mit flat-pak, spring-back forming and 


packaging. 


BISHOP “LAYBACK CHANGE-A- 
BLOCK” ASSEMBLY replaces present 
blocks at introductory price of $125.00 
per set. Model fits all folders. 





The Starchroom Staff Investigates 


hristmas Party 
ractices — 





SOME OF THE FINDINGS 


> Few laundries have similar party policies 
>» Company-sponsored celebration dwindling 
>» Demon rum responsible for many changes 
» Gifts and early closings grow more popular 
» Year-end bonus idea losing ground 


> Little attempt is made to reach customer 


PLANT PARTIES aren’t what they used to be. This became apparent from 
the moment we first started to interview a number of plantowners around 
the country to find out what their policy was regarding Christmas celebration. 


With few exceptions, most owners indicated considerable change in policy, 
notably away from the big company-sponsored party idea. The tide began to 
turn about 15 years ago. Some blame the war and the influx of a lower caliber 
work force. Almost all cite problems raised by drinking. (Unfortunately, the 
Christmas spirit has somehow become synonymous with spirits of the bottled 
variety.) 

Where parties are held, they are backed by an enthusiastic management 
and usually take place on the plant premises. Since they are held ‘‘at home,”’ 
so to speak, the female employees are less prone to be self-conscious of the 
suitability of their clothes. And in areas where segregation is a problem, the 
celebration at the plant avoids the touchy question of whether parties should 
be ‘‘mixed or not mixed.”’ 


It’s quite possible that as the labor situation becomes more acute in the 
years ahead, plantowners may have to re-evaluate this matter of Christmas 
parties as one of the ‘fringe benefits’? of a job. We hope that some of the 
ideas presented here will prove helpful in formulating new company party 
policies.—Editor 
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Silver Dollars 
Ring at Peoria 
Plant Party 


One thousand silver dollars were 
passed out by the Ideal-Troy Laun- 
dry, Peoria, Illinois (85 employees) , 
at the plant’s annual Christmas party 
last year, The “cartwheels” are award- 


ed to production personnel on the ba- 
sis of seniority. (The office staff re- 
ceives bonuses based on plant profits 
for the year. ) 

The coins along with gift wallets 
were distributed at the end of the 
last work day before the holiday. The 
company suspends operations around 
mid-afternoon and the management 
provides cake and ice cream for the 
informal get-together in the plant. 

Liquor used to be served at these 


parties in the past but this practice 
was abandoned when consumption 
got out of hand and resulted in one 
of the employees being injured. 

The plant also spends up to $500 
in gifts for customers. These are pre 
sented to all customers personally by 
the route salesmen. Last year the gifts 
consisted of fancy Christmas candles. 
This year the plant will distribute 
heavy poly binders for use on tele 


phone hooks 


Opposite page: Liquid refreshments pose a problem at company-sponsored parties. Most of plants contacted have abandoned serving hard 
liquor. Below, left: Family Nights such as this one sponsored by Universal Laundry of Portland, Maine, seem to be giving way to departmental 
luncheons and emphasis is on getting employees home early. Right: Gifts for employees take form of silver dollars, candy, cigarettes, food 
products. Bonuses, more often than not, are given to key personnel only 


Annual Plant 
Party a Must 
in Maine 


The management of Universal 
Laundry, Portland, Maine (200 em- 
ployees), is convinced that a com- 
pany-sponsored Christmas party is a 
must. 

This year, as in the past, Universal 
will spend around $4,000 to assure 
the success of the annual event. 

For a number of years this com- 
pany tried holding its parties at one 
of the local hotels. There was a ban- 
quet, dancing, prizes, etc, And all 
employees were encouraged to bring 
their spouses. But these affairs never 
attracted 100 percent attendance. 
Upon investigation it was found, with 
some difficulty, that a number of the 
girls felt they didn’t have the right 
clothes to wear to these evening 
parties. 
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The next year management decided 
that this technicality might be over- 
come by holding the party in less con- 
spicuous surroundings, The company 
took over the local “Y” for an evening 
and made all the facilities (swimming 
pool, bowling alleys) available to em- 
ployees free of charge, And followed 
up with a banquet-dance. In spite of 
this change, attendance stil] never 
reached 100 percent. The lack of 
proper clothing was cited as one rea- 
son; others objected to the idea of 
giving up an evening or found it in- 
convenient. But the company finally 
came up with a solution, 

For the past 10 years the Christmas 
parties have been held at the plant 
during regular working hours. They 
are scheduled to fall on a Friday 
afternoon, about two weeks before 
Christmas, They start at 1:30 p.m. 
and end around 5:30 p.m. and the 
employees are paid for the period, 

The company rents about 100 
chairs, hires a caterer and the best 


vaudeville talent in town. It might be 
a piano player; last year it was a ma 
gician. A bar is set up and everything 
is on the house, 

Every person attending gets a num 
ber, and the lucky ones win turkeys 
and food packs worth up to $25 in 
cash, (The funds in this case come 
from the profits of the company cafe- 
teria.) Where the management knows 
of a hardship case, that person(s) is 
usually certain to win a substantial 
food order. Better than half of those 
attending come away with some prize 
in these drawings. 

In addition, the management takes 
this opportunity to award cash gifts 
to employees, (Bonuses are taxable; 
gifts are not.) The gifts are based on 
length of service and the company 
board of directors sets the base scale 
each year, which may be a multiple of 
$5 or $10. To be eligible an employee 
must have five or more years service. 
The size of the gift will range from 
$10 to as high as $200 or $400, Be- 
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tween 35 and 40 employees get these 
gifts each year. One Universal em- 
ployee has been with the company for 
45 years, Last year the company dis- 
tributed $1,965 in gifts. 

Universal spends $1,500 to $2,000 
for prizes, refreshments and entertain- 
ment at a typical company Christmas 
party. And just about an equal amount 
is given away in gifts, 

Management is sold on sponsoring 
Christmas parties and believes that its 
own participation is essential, The 
company boasts an excellent produc- 
tive labor cost record and while this 
cannot be attributed to the parties 
alone, it is one step in maintaining 
goodwill. 

Christmas falls on Wednesday this 
year, Universal employees will work 
until 9:00 p.m. Monday and the plant 
closes down at 1:30 p.m, the day of 
Christmas Eve. They catch up on the 
work by putting in overtime the fol- 
lowing Thursday and Friday. Satur- 
day, if necessary, The same schedule 
is followed for celebrating Thanksgiv- 
ing and New Year’s. 

So far as seasonal promotion is con- 
cerned, Universal Laundry includes 
Christmas folders in laundry bundles, 
on drycleaning orders, and encloses 
them in monthly statements, It also 
uses pocket calendars and Christmas 
paper on all finished work, (This year 
the plant will use colored polyethy- 
lene bags on drycleaning. ) 

No specials are offered at Christmas 
time, But the plant runs an Anniver- 
sary Sale each year during the entire 
month of January on drycleaning, do- 
ing three garments for the price of 


two. 


Gift Hams Are 
Popular at 
Pasadena Plants 


The Royal Laundry & Drycleaning 
Company of Pasadena, California 
(220 employees), discontinued its an- 
nual parties in favor of other less 
spirited celebration. 

Before Christmas the employees are 
given an extra long lunch period at 
which time each department has its 
own party. The employees exchange 
gifts among themselves. No liquor is 
permitted on the premises. 

Each employee also receives a ham 
or turkey from the company. These 
seem to be more appreciated than 
cash gifts, since it “gets home” and 
the whole family can enjoy it. Actu- 
ally, hams are preferred over turkeys 
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The children help stabilize compony Christmas parties. They entertain at some plant pro- 


grams, are entertained at others 


since many employees already would 
have made their own turkey purchases 
so close to the holiday. Ham keeps 
better for later use. 

o — o 

White House Laundry & Dryclean- 
ers, also of Pasadena (110 employ- 
ees), passes out 15-pound hams to its 
personnel. 

They skip the luncheon, however, 
in favor of an early closing. Opera- 
tions are suspended at 3 o'clock the 
day before the holiday and employees 
stay on for an hour or so to exchange 
gifts which cost no more than $1 each. 
Bonuses are given only to key person- 
nel at this time. Liquor has not been 
permitted on the premises since the 
days when the company used to hold 
regular Christmas parties, with all the 
trimmings. Its use just got out of 
hand. 

The plant uses Christmas wrap- 
pings on all bundles from December 
1 to January 1, 


Department 
Get-Togethers Now 
Policy at Hollywood 


At Hollywood Laundry & Cleaners, 
Hollywood, California (258 employ- 
ees), the party amounts to a get-to- 
gether by department for gift ex- 
changing during an extended noon 
hour before Christmas. 

Up until 15 years ago the company 
put on a Christmas party with all the 
trimmings. Wartime conditions and 
changes in personnel resulted in the 
company discontinuing the annual 
party after numerous fights caused by 


excessive drinking. For the past 10 
years liquor has been barred, gift ex- 
changing has been done within de- 
partments with everyone staying in his 
“own nest,” and there have been no 
incidents of any kind. Employees are 
not allowed to give gifts to any su- 
perior or plant official. 

The company’s one expense is a 
turkey dinner at this time for the of- 
fice personnel and the department 
heads, which is supplied by a caterer 
and served in the plant office. 


The Boss Takes ’Em 
Out for Lunch 
At Long Beach 


At the Foasberg Laundry & Clean- 
ers, Long Beach, California (35 em- 
ployees), the Christmas party is held 
the last working day before the holli- 
day. The work day begins an hour and 
a half early and at 1:00 p.m. the plant- 
owner takes the entire staff to the fin- 
est restaurant in town for a dinner of 
their choice, at his own expense. Em- 
ployees only is the rule since a mem- 
orable battle between two employees’ 
hubbies in an exclusive restaurant’s 
bar a few years back. 

At the dinner each employee re- 
ceives the traditional two helpings of 
eggnog, but that is the extent of the 
liquor. No drinking on the job on pain 
of dismissal. After the dinner the em- 
ployees have the rest of the day off. 

A bonus of 50 cents per week for 
no absenteeism can accumulate to $26 
by Christmas and this is passed out at 
this time. 

For a few years the employees had 

Continued on page 16 
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of the Business 


RECENT SURVEYS HAVE SHOWN THAT CUSTOMERS 


WANT FAST, COMPLETE “ONE STOP” LAUNDRY SERVICE 


They do not want to bother taking fluff dry work 
to one laundry and sending flatwork to be finished 
at another laundry . . . they want to drop off the 
entire bundle and pick it up later with the fluff dry 
work folded and the flatwork all neatly ironed and 
wrapped. They like the ease and convenience of 
“One Stop” service! 


Since over 50% of all laundry is flatwork, you are 
missing your biggest potential market if you are not 
finishing flatwork. A flatwork ironer will usually 
increase store volume from 10 to 50%. Not only 
will you obtain increased store volume and profits 
from the flatwork, but it will also increase your 
volume of washing and add to your shirt volume. 
Your present customers will bring in bigger bundles 
and you will attract many new customers. 


Until recently a commercial type flatwork ironer 
capable of turning out top quality flatwork finish 
required a high initial investment. Now the new 
Model 11 Flatwork Ironer requires only a very 
reasonable investment and it will produce the fin- 


est quality flatwork at a low operating cost. 


Flatwork finishing is a profitable operation and can 
be done by one or two girls. If you have a shirt 
unit that is busy only part time, the same girl can 
also operate the ironer. 


Offering fast, complete “One Stop” laundry serv- 
ice will assure you of increased volume and profits. 
If you are not finishing flatwork or are attempting 
to use a small domestic type ironer, return the 
coupon today for complete details on this remark- 
able volume builder and profit maker. 


CHICAGO tana be: canvilenseael 


2212 North Pulaski Road, 


FLATWORK IRONERS e@ WASHERS e@ EXTRACTORS e DRYERS 
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PENNSALT’S 3-STEP WHITE PROCESS 
GIVES YOU DAZZLING FAMILY WORK 


Make light work of white work . . . earn a 
reputation for bright shirts and flatwork .. . 
and simplify your formula in the bargain! 


How? Use the easy, economical Pennsalt shirt 
formula! Here’s how it works: 


1. SPARKETTE® gives you a complete detergent for 
your break operation...contains both alkali and soap in 
one great product. Use it dry to the wheel. No tanks 
needed. SPARKETTE is the ideal beginning for your 
white-work formula. 


2. DRI-CLOR® gives true chlorine bleach effectiveness 
in handy granular form for your white cotton and nylon 
classifications. Economical! 


3. ERUSTO-RAY® C combines blue and sour in one opera- 
tion, producing snowy white work that starches and irons 
without yellowing—all without blue. 


SPARK UP YOUR WHITE WORK with SPARKETTE and the low- 

cost Pennsalt 3-step system. Ask your Pennsalt distributor how 

SPARKETTE, DRI-CLOR, and ERUSTO-RAY C will whiten those whites and 

relieve your “blues’—or write Laundry and Dry Cleaning Dept. 459, 
Pennsalt Chemicals Corp., Three Penn Center, Philadelphia 2, Pa. 


Pennsalt 
Chemicals 


makers of PENSAL,® the original 
specialized laundry detergent 
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Seasonal wrappings are used extensively and many plants distribute gift calendars to patrons. But sales specials at Christmas time are few and 


far between 


Continued from page 12 

been invited to the plantowner’s home 
on this day for a lavish buffet lunch- 
eon but this had its problems. Many 
employees showed reluctance to travel 
and on at least one occasion fog made 
the trip to the plantowner’s suburban 
home quite hazardous. 


Claim Reserve 
Proposed for 
Christmas Party Use 


Johnson’s Cleaners & Laundry, 
Nashville, Tennessee (50 employees), 
plans to use the funds remaining in 
the claims reserve for next year’s 
Christmas party, The plant reserves 1 


percent of gross sales for claims. 
At the present time the plant throws 


a party the afternoon of Christmas 
Eve. Sandwiches, ice cream and egg- 


nog are made available. And all work- 
ers get bonus of pay for Christmas 


day, contingent on attendance for the 
previous three gnonths. 

The plant manager here personally 
gives something to each employee in 
appreciation for cooperation received. 
Last year it was cigarette lighters for 
men and necklace-and-earring sets for 
ladies. This year, something for the 


home. 


Talent Contest Is 
Highlight of Family 
Night at Nashville 


The Eagle Cleaners, Dyers & Laun- 
dry of Nashville, Tennessee (58 em- 
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ployees), spends $800 to $1,000 an- 
nually for a family-type Christmas 
party, 

The parties are held at the plant in 
the evening about a day or two before 
Christmas. The employee’s entire fam- 
ily is invited so that the attendance 
usually averages around 150 persons. 

One of the highlights of the pro- 
gram is a show put on by the employ- 
ees’ children, Another big feature is 
the singing contests between trios and 
quartets of employees, who can be 
heard practicing a month before the 
big night. A piano is rented for the 
evening and there are always several 
people on hand who volunteer to 
play. Color photographs are snapped 
of each performer, Later these are 
posted on the bulletin board, gradu- 
ally disappear. The party usually lasts 
two to three hours until the kids have 
to go to bed. 

No liquor is served at these family 
night functions but everyone gets a 
basket containing about $8.50 worth 
of chicken-dinner makings. The man- 
agement made an exception once and 
gave shirts and ties of the same value 
to a young man with no family con- 
nections. This started such a flurry of 
requests for special treatment that no 
exceptions have been made since. 

The contents of these Christmas 
baskets are increased according to 
need in a few cases. Thus, one man 
with 10 youngsters usually gets the 
equivalent of more than two baskets. 
Management points out that it’s a lot 
easier to do this sort of thing with bas- 
kets and merchandise than it is with 
cash bonuses, Other employees under- 
stand and accept it in the spirit in 
which it is meant, 

Large Christmas stockings with can- 
dies and favors are given to the chil- 
dren. And parents are requested to 
place small presents under the tree 
for each child attending so none will 
be slighted, The employees draw 
names and buy $1 gifts for the person 


whose name they get, regardless of 
color or sex. Santa Claus, usually an 
employee who does this well, distrib- 
utes the gifts. After this program a 
laundry tray is run out covered with 
fruits, candies and nuts. 

There is always a pastor in attend- 
ance, always from a different church 
in the neighborhood, and alternated 
white and colored. Most plants with 
any program at all do this, and psy- 
chologically more good is done by 
the presence and participation of a 
Negro pastor than all the other fea- 
tures together, Eagle management al- 
ways presents the pastor with one of 
the Christmas baskets, 

The plant makes no effort to reach 
the public at Christmas time, though 
special bags and wrappings have been 
used some years. (Depends on the 
price of paper at the time.) 


Party’s Success 
Depends on 
Plantowner’s 
Enthusiasm 


Hillsboro Cleaners & Laundry, 
Nashville, Tennessee (50 employees), 
gives cash bonuses to employees based 
on seniority and wage levels. 

The practice of distributing food 
baskets was given up because “many 
families had meals planned”; parties 
were abandoned because people are 
“more interested in seeing families and 
friends” than attending a command 
performance. 

The plantowner believes parties de- 
pend for success on the plantowner’s 
enthusiasm for them. And says he: 
“I'm no Elsa Maxwell!” 

Continued on page 18 
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RED EDGE KNITTED PADDING 


Available in the right Types and Styles 
for all your Finishing Equipment! 


STANDARD %” and %” 
FOR FLATWORK IRONERS: 1,” and 4/,” 
Styles in Rolls, or Cut and Bound Pads. 
FOR PRESSES: 5,” Style, Redi-cut and Bound 
Pads. Also available in Press Padding Rolls. 


DOUBLE THICK 
FOR FLATWORK IRONERS: 3 Cut and Bound 
Pod Styles. 
Coffon: Cotten Binders attached. 
Cotton: Asbestos Binders attached. 
Asbestos: Asbestos Binders attached. 


e 
All 3 Double Thick Cut and Bound Pads 
available WITHOUT Binders if desired. 


Single Thick Pads available in all 3 cotton- 
asbestos styles for Flatwork troners using 


spring padding. 


cup BEST Salesman... 


~ Flatwork with 


RED EDGE 


Khitted Padding 


“Perfection” Finish is your best salesman. It calls on 
every customer, extends a guarantee of complete satis- 
faction and places firsthand proof of highest quality 
work at every housewife’s fingertips. Moreover, this 
salesman calls again and again and quickly establishes 
your reputation among ALL the housewives of the 
community. That means MORE customers, MORE 
bundles, and more PROFITS for you! 

Your best assurance of “Perfection” Finish is RED 
EDGE Knitted Padding. Highly resilient, it forms a 
firm but springy cushion on your flatwork ironers and 
presses . . . treats flatwork, white shirts and sport shirts 
with utmost care, presses surely and cleanly without 
damage to buttons, seams or hems. And RED EDGE 
saves money for you because it saves dressing time 
in your plant, goes on and comes off ironers and 
presses quickly and with ease. Ask your Supply House 
for RED EDGE today! 


RED EDGE 


Kaitted Padding, 
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Employee Commit- 
tee Consulted for 
ideas on Party Plans 


The Fort Negley Laundry & Clean- 
ers, Nashville, Tennessee (85 employ- 
ees), has a catered dinner party the 
night before Christmas for the em- 
ployees’ families. Attendance is not 
“insisted upon” but about 60 employ- 
ees do show up among the 150 attend- 
ing. Food is provided for 200 in am- 
ple amount, and everyone takes home 
what's left over. 

The employees draw names for the 
giving of $1 gifts, And a three-piece 
colored band does specialty numbers 
for the program. There is also pastor 
participation. 

One change this year is to appoint 
a committee of four, representing each 
major department, to set up a pro- 
gram, Management feels that it may 
not have been fulfilling group desires. 


One Long Island 
Laundry Leaves 
it to Foremen 


A leading laundry on Long Island, 
New York (200 employees), leaves all 
Christmas party plans up to the de- 
partment foreman. 

Each foreman runs the party for his 
own people and makes all the arrange- 
ments so far as food and liquid re- 
freshments are concerned. The com- 
pany furnishes its facilities and the 
decorations. 

The parties for production employ- 
ees are held after working hours the 
day before Christmas. The plant usu- 
ally suspends operations about 4:00 
o'clock that day, by adjusting the work 
schedule. (The plant works in a little 
overtime each day and usually clears 
up the backlog by working the Satur- 
day after the holiday.) 

The custom of holding a plantwide 
company party was suspended during 
the war years and as the company 
grew was simply never resumed. 

The route salesmen have made a 
practice of renting a hall and running 
their own party for their wives and 
children. Management contributes 
anywhere from $250 to $300 for this 
function and the route salesmen do 
the rest. 

So far as personalizing the occasion 
is concerned, management gives every 
employee either a box of candy or a 
carton of cigarettes. Ronuses ranging 
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from $5 to $100 are also distributed to 
key employees, These include super- 
visors; utility people, who can fill in 
anywhere in the plant; office person- 
nel and employees with more than five 
years service. 

The company offers no specials to 
patrons but believes in using bundle 
inserts and in dressing up packaging 
with seasonal wraps and messages. 


Luncheon, Gifts 
Favored by This 
Omaha Laundry 


The Kimball Laundry of Omaha, 
Nebraska (140 employees), conducts 
its holiday celebration in the company 
cafeteria during an extended lunch 
hour the day before Christmas, 

A catering service handles the prep- 
aration of food, No alcoholic bever- 
ages are served. 

In addition to this, the company 
gives every employee some sort of 
gift, and part of the afternoon off. 
Last year the gift was a 10-pound 
turkey; the year before, a fruit cake. 
The lunch and gifts cost the company 
about $500. 

The route salesmen have their own 
evening dinner party at a local hotel 
and ihe management picks up the 
check tor this affair. 

Up until five years ago the com- 
pany used to celebrate Christmas out- 
side the plant, renting a hall for the 
employees and their families, But the 
integration problem gradually became 
more acute so that management felt it 
advisable to suspend this practice. 


Small Jersey Plant 
Leans to Gifts 
And Early Start 


During the past two years Jay 
Laundry of Plainfield, New Jersey (15 
employees), has concentrated less on 
partying and more on getting employ- 
ees home early. 

For many years the plantowner 
used to go all out to make the annual 
Christmas party the highlight of the 
year. Free snacks, drinks and gifts 
were provided and the last half of the 
work day was set aside to celebrate. 

The idea waned, however, and the 
owner found that employees were ac- 
tually more interested in getting out 
on time than they were in company- 
sponsored merrymaking. Most had 


last-minute preparations to make for 
the holidays or other places to go. 

The owner still makes it a point to 
give every member of the staff some 
sort of gift, such as a bottle of liquor 
or a ham. (He finds that while the 
ladies don’t like to buy liquor, they 
like to have it around when company 
drops in during the holidays. ) 

In addition to the gift, the plant- 
owner passes out bonuses based on 
what competitive plants in the local- 
ity are offering. This arrangement isn’t 
too satisfactory and the plantowner 
would like to put some year-round 
plan into effect whereby bonuses 
could be determined according to 
monthly increase in production or 
profit. 

So far as production schedules are 
concerned, this plant finds that the 
work doesn’t pile up until after the 
holidays. It is worked off gradually 
and most customers still have enough 
Christmas spirit left over not to mind 
a day or two’s delay. 

Three weeks before Christmas, the 
plant starts to wrap its flatwork bun- 
dles in Christmas paper. This policy 
has been in effect for the past six 
years since it was found that many 
customers reuse the wraps for mailing 
out-of-town gifts. 

No other external promotion is used 
during this season because the plant- 
owner feels (1) that such efforts have 
no impact at this time, and (2) price- 
conscious patrons suspect that they 
are paying for all the extra frills and 
trim. 


Chicago Plant 
Prefers To Hold 
Office Party 


The management of Mattmiller 
Laundry, Chicago, Illinois (130 em- 
ployees), holds its annual Christmas 
parties in the company cafeteria the 
Saturday before Christmas when the 
plant is not in operation, The plant 
closes at noon the day before the 
holiday. 

The program consists of an informal 
luncheon with a free bar. Employees 
are encouraged to bring their spouses, 
and about half of them do, 

Key personnel (supervisors and of- 
fice help) receive cash bonuses which 
are distributed during the week pre- 
ceding the party. 

In addition to using Christmas 
wraps on packaging, the company in- 
cludes a Christmas card in its shirt 


boxes. 
Continued on page 32 
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Here's How The SAGER 
CUTS SHEET SHAKING COSTS in HALF 








Pocock’s Corner 
MONEY! IN FEEDER PLANTS? 


From the stand- 

point of Feeder 

Plant operation 

I know of no 

single item that 

can produce a 

larger profit 

than sheets. 

They can be 

handled with 

dispatch in ev- M. A. Pocock 
ery depart- 

ment of the laundry. At pound 
prices or piece price, they cannot 
be exceeded for profit margin— 
that is, if you have the know 
HOW. 

For many months past I have 
endeavored to explain the many 
ways that lead to higher produc- 
tion on the flatwork ironer. If you 
make use of just one of these 
ideas it can contribute to YOUR 
profit. 

Feeder Plants have grown to a 
real place in the industry, and 
the coming year is expected to 
have a thousand or more added. 
The increase in ironer load at the 
Main Plant can provide a REAL 
profit operation. 

You should be alive to the in- 
terest developing at my front 
door, on the subject of COST RE- 
DUCTION, on just the ONE item 
of SHEETS. 

Here is an interesting short 
story: A progressive Dry Cleaner 
decided to take on SHEETS (he 
had run the shirt business up to 
100,000 per week). He started with 
one SAGER “A” SPREADER, a 
Super-Sylon ironer and Trumatic 
Folder. He now has three such 
units and is running over 80,000 
sheets a week. 

In a certain small city, another 
progressive Dry Cleaner decided 
to take on sheets, and is now 
keeping one ironer going 5-6 
hours a day on nothing but 
sheets. He is using my “B” 
Spreader (at 2500 sheets a day @ 
15¢ equal $325.00 per day or 
$1625.00 a week). 


Strange as it may seem; a few more in- 


quiries come from Dry Cleaners each 
month, than from basic laundry operators. 


Can the Cleaners be more ? What 


do you think? 
UM. #4. Pocock 
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Speeds Up Flatwork Production 
Increases Your Profits 


The > 


¥ Increases Production With Fewer Operators 


With a SAGER Spreader, one girl does the work of two or more hand 
shakers and does it easier and faster. With a SAGER “B,” you can handle 
up to 3,000 sheets and spreads per day. Above that quantity, you prob- 
ably need a SAGER “A.” 


Reduces Labor Turnover , 


No more back-breaking lifting 
and nerve-wracking hand work. 
Your SAGER operators like their 
jobs and stay on them. You know 
what this means to your socia) se- 
curity accounting, as well as to 
general efficiency. 


e 
View of Sager “B” S . 

Write For Full Facts view o saree“ soreader. tandies 
If yours is a laundry handling 

1,200 or more sheets and spreads 

per day, you can’t afford to be 

without a SAGER Spreader in 

these times of high labor and 

tough competition, Write today 

for details and the names of pro- 

gressive laundries all over the 

world which have reduced their 

flatwork ironing costs from 40% 

to 60% with these labor saving 

machines. But write us only i 

your sheet and spread production 

is 1,200 or more daily. 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Central Ave., N. E. 
Minneapolis 13, Mi 





Firm 





Street__ 


City. 


State 








_——--——-~—-—--—----} 


Print your name 





AMERICAN 


The world’s finest flatwork — 





The American Laundry Machinery Company, Cincinnati 12, Ohio 


UPER-SYLON 


is 


Unequalled in construction, performance and operation, the Super-Sylon 
Flatwork Ironer is another example of American’s continuing advanced design 
The Super-Sylon incorporates a host of outstanding features to give you 

finest quality ironing at highest speeds, safe, convenient operation, and added 


years of dependable service with less maintenance. 


Here are just three of the many important ways a Super-Sylon will give you 


the utmost in high-quality, high-production flatwork ironing : 


More years of trouble-free operation with Super-Sylon’s exclusive 
roller-chain drive. Separate chain drives each two rolls, assuring positive, 
efficient transmission of power. No roll slippage, no wrinkling of padding. 


Minimum wear on roller chains and sprockets greatly reduces maintenance 


High-speed, top-quality production especially with heavy work loads, 
is guaranteed by Super-Sylon’s close-grained, highly polished Meehanite 
Metal Ironing Chests. These chests, the heart and muscle of the Super-Sylon, 
are cast in American’s own foundry where carefully developed casting 


formulas and practices are rigidly adhered to. 


Even hems and embroidered areas are beautifully ironed because 
the Super-Sylon uses American’s exclusive Hamilton Spring Padding. 
Thousands of individual conical spring coils compress one within another for 
greatest resiliency. Heavy spring stock lasts indefinitely. Hamilton Spring 
Padding will not slip, bulge or work loose, is not affected by moisture, heat o1 


pressure-—greatly reduces padding costs. 


Four, six, eight and twelve-roll Super-Sylon Ironers are available to meet your 
specific requirements. Ask your nearby American Man from the Factory 

to arrange for you to inspect an American Super-Sylon in operation. 

See for yourself why it’s the world’s finest flatwork ironer. 


For additional information, write for catalog AD 565-002. 


p ColU moll amanlola—migelan merican 





How To Create Holiday Spirit 





Cover picture: A bare corner in a call office can be 
transformed into a Christmas eve scene with a display 
such as this. Many types of Santa figures may be pur- 
chased at display houses or made from plywood 
patterns. The fireplace is plywood construction, 
decked with Christmas trimmings. Gaily wrapped 
packages add to the motif. Santa's helpers in the 
left foreground can be constructed of plywood or 
heavy cardboard and painted in gay colors 








Make Your Own 
Displays ... It's Easy 


THERE’S NOTHING like a lively Christmas display to get 
the consumer into a happy, cheerful frame of mind during 
the Yuletide season, Although gay decorations and props are 
generally associated with department stores and retail shops 
there’s no reason in the world why laundry call offices can’t 


be spruced up in keeping with the holiday mood. Too few A large plywood Santa 


laundrymen are aware of the attention-getting possibilities 
for dressing up their windows, counters and floors. 


Several suggested displays conceived by one of STARCH- 
ROOM’s staff artists are presented here as a good starting 
point. You shouldn’t have any difficulty adopting or modify- 
ing them for your own use. All you need, generally, is some 
cardboard or plywood, colored paper, a pair or scissors, a 


in traditional color domi- 
nates this window. An- 
chor it with plywood sup- 
ports fastened to the 
floor. The roof is made 
with plywood strips, 
draped with a sheet, and 
sprinkled with artificial 


pot of glue, a hammer and a few nails. Add a jigger of imag- 


ayer . : now. Chimney can be 
ination and you've got yourself a display. - z 


made of a cardboard box cut to 
fit the peak and covered with brick 
paper. Reindeer in background can 
be bought of plastic foam or made 
of plywood. They may be har- 
nessed with wide red ribbon 


And come to think of it, why stop at Christmas? We know 
a number of successful operators who commemorate several 
holidays around the calendar with appropriate store displays. 
For the little effort involved, tasteful decorations pay off 
heavily in customer goodwill and the creation of strong 
identification in your marketing area. 


Ideas and drawings 
created by Sue Dalton 


and traced onto the board. Use tem- 
pera paint for cardboard and enamel 
for plywood surfaces. To give a 
touch of third dimension, the apron 
and scarf of the mother and the 
child's scarf may be the real things. 
Small pieces of ribbon and holly 
might be used to decorate the pack- 
ages or foil wrapping paper might 
be pasted in place. A simple wooden 


The snowman family can be made 
following the graph pattern. Graph 
may be enlarged to the desired size 


support can hold up the figures. 
Greens hide the base and finish the 
holiday setting 
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ACTION 


LE, TROOPS 
f \\ 


ae 
IME SOHP in the first suds, has 


Ws or 
AS AT : . : . 
7M ACCELERA the same superior washing power in every grain 


\ (with £0.78) 
o 
. . every scoop. It removes most of the soil... 


prepares the load for the scrub. 


OSRITE as the scrub, is an emulsion 


stabilizer and soap regenerator. It scrubs out deeply 
imbedded soil, accelerates the washing action and 
prepares the load for bleaching. 


CON ss the bleach is a dry chlorine 
double-action stain remover. It bleaches safely, uni- 
formly and completely and dissolves many types of 
stains which other bleaches do not remove. 


PPH is Beach’s new high-speed formula. 
It will increase your profit by saving 
$2.26 or more per wheel per day and 
allow you to wash two more loads per 
wheel per day. Write for this new illus- 
trated booklet, “’“ A New Way to Wash.” 


Beach Soap Company - Lawrence, Mass. 


129th Year of Continuous Progress in Manufacturing Fine Laundry Products 
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How Do You Rate as a Boss? 


Outline suggests areas of improvement 


in employee-management relationships 


By RICHARD VINOCUR 


THREE THINGS that employees 
seem to require of a job, even more 
than money, are: the feeling of be- 
longing, opportunity and justice. 

In the first case, the employee wants 
to feel that he is an important and 
respected member of the organization. 
In the second, he wants to know that 
he has the chance to develop and grow 
with the concern, Finally, he wants 
and deserves fair treatment seasoned 
with understanding and a sense of 
humor. 

These briefly are the broad objec- 
tives and a good boss will always try 
to keep them foremost in mind. Some 
specific suggestions to make smooth 
the daily relationships are given be- 
low: 

Give the employee a chance to ex- 
press his sentiments, Being a good 
listener is not only a sign of politeness, 
but it shows concrete evidence of 
interest, The employee should be able 
to make suggestions and in turn seek 
advice on business and personal prob- 
lems that will help him do his job 
better, Suggestion boxes are satisfac- 
tory but the personal touch means so 
much more. 


Let employees ‘‘in 


Occasional group meetings are an 
excellent way to set goals, squelch ru- 
mors and iron out difficulties in plant 
operations. At the same time they help 
to create a spirit of teamwork and nar- 
row the difference between top and 
bottom. When changes are made that 
affect the employee and his job there 
is no better method to smooth the way 
than by giving advance notice and 
asking for suggestions. 

Each employee should know exact- 
ly what his job is and to whom he 
has to answer, A good manager will 
demonstrate and explain the job’s 
functions to a new employee and keep 
him posted on how well he is doing. 

If there is an incentive system to be 
considered, this should be very care- 
fully explained so that the employee 
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can figure out for himself exactly how 
much he can expect to make, There 
should be no misunderstanding here. 

If the employee does a particularly 
good job be sure to praise him for it 
and do it publicly. If the opposite is 
true, however, your rebukes should be 
made in private. The idea of saving 
face is not confined to the Chinese. 
Be sure you have all the facts; avoid 
jumping at conclusions. If you must 
criticize, do it in a constructive way. 

Try not to dominate subordinates. 
A good leader sets an example and en- 
courages those in his charge to follow: 
he doesn’t push them. He makes his 
wishes known by suggestion rather 
than by giving curt orders, Give the 
employee a goal to shoot for. 

Be consistent in your policies and 
avoid showing favoritism, But if you 
make a mistake have the courage to 
admit it. Stand by your people when 
they’re right and they'll stand by you. 
Never violate a confidence, Always 
keep promises. 

If you delegate responsibility give 
the person the authority that goes 
with it. And don’t override that au- 
thority deliberately without first talk- 


ing the matter over to see if your judg- 
ment might have been in error. 

Plan your work well in advance and 
let your employees know exactly what 
they have to do and when they are 
expected to do it, Once the plans are 
right, be decisive. And follow up to 
see that plans proceed according to 
schedule. 

Be careful what you say and how 
you say it. Choose your words care- 
fully and remember that what you 
say has an impact on those who work 
for you, An unintended inflection of 
the voice or “beating around the bush” 
can breed misunderstanding and inse- 
curity that interferes with job effi- 
ciency. 

Know your employees. Make a con- 
scientious study to learn as much as 
you can about a person’s motives, at- 
titudes, as well as personal habits and 
home life. You can’t really find out 
what makes a person tick unless you 
look further than the job he’s doing. 
But be tactful in drawing out these 
facts. And remember that all people 
are not alike; that each reacts differ- 
ently in a given situation. 

Know yourself and make a deter- 
mined effort to correct whatever weak- 
nesses you uncover, There are 
numerous tests designed for the pur- 
pose of evaluating executive ability 
and hundreds of texts and courses 
that propose ways to improve execu- 
tive abilities, Beyond that the serious 
manager will try to broaden his knowl- 
edge of the industry in general and 
not restrict his knowledge to the im- 
mediate job. There’s no end to learn- 
ing. 

If you can do all these things—and 
it’s a big job—then your rating as a 
boss is excellent. And the best measure 
of it is the friendly smile on an em- 
ployee’s face when he sees you com- 


ing. OD 











“He has a right to be unreasonable . . . he's the superintendent!"’ 
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Oregon Laundry & Dry Cinrs. College Laundry 
Portland |, Oregon los Vegas, Nevado » 
Home Service Laundry ba 
idaho Falls, idaho 

Peeriess Loundry 

Solt Lake City, Utah 


Spotless Loundry 


Vancouver, B.C 





Paris-Krieger Loundry 
Everett, Washington 


Son Lee Laundry Morgan Laundry 
Son Francisco, Calif Ft. Morgan, Colorado 


Silver Loke Laundry Excelsior Loundry 
Bokersfield, California Albuquerque, New Mexico 


Paramount Laundry Puritan Laundry Dy Dee Wash, Inc 
Wilmington, Calif Dallas, Texas Cleveland, Ohio 
Signal dry. & Dry Cing. Co Miller's Laundry Lorenz Laundry Sonders Cleaning Co., Inc 
Monterey Pork, California Houston, Texas Dubuque, lowo Detroit, Michigan 
Despatch Loundry ndependence Laundry Esther's Home Loundry : Chicago Shirt Service 
Phoenix, Arizona independence, Kansas St. Louis, Missouri ae Chicago, lilinos 


Ajox Loundry Acme Bachelor Ldry. & Dry Cinrs Belvidere Seif Service Laundry Sonders Cines. & Ldry., In 
Phoenix, Arizona Lawrence, Kansos Woukegon, Illinois Indianapolis, Ind 


Keteat Onde toll the Story 


Letters from our enthusiastic customers now using the 
AJAX SUPERMATIC SHIRT UNIT report sensational 
gains in production and profits. This wonderful AJAX 
SUPERMATIC SHIRT UNIT offers you the complete 
new approach to shirt finishing ... producing the perfect 
shirt in three simple lays. The AJAX SUPERMATIC 
SHIRT UNIT has been designed to meet the requirements 
of all laundries... large or small. 


AJAX PRESSES 


619 So. Fifth West St., Salt Lake City, Utah 


Choimette Loundry 
New Orleans, Lo 
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Owen's Cleoners 
North Bay, Ontorio, Conodo 


Keith's Cleaners 
Toronto, Ont. Canada 


Mr. H. J. Lynch 
Hoverhill, Mass 

‘ Norwalk Steom Laundry 
oo, So. Norwalk, Conr 


es 


Orchid Cleoners 

Union Town, Pa 

Individual Laundry Service 

New Rochelle, N.Y 

Imperial Laundry 

Suffern, New York 

New Maplecrest Loundry Utility Laundry 
Plainfield, New Jersey Shothom, N. Jersey 
Chesterfield Loundry Mayflower Cleaners 
Boston, Mass Ellwood City, Po 








TOTAL U. S. RETAIL TRADE, MERCHANT WHOLESALERS, 
AND SELECTED SERVICES: 1954 


By Size of Paid Employment 


sisiss3) Establishments with 50 or less employees 
Establishments with 50 or more employees 


BiG CS siues DOLLAR VOLUME 


Source: Basic data from 1954 Census of 


ESTABLISHMENTS OPERATED ENTIRE YEAR Business Bulletins R-2-3, W-2-2, S-2-3. 











Small business—not so small: Government statistics reveal 94 percent of all business establishments employ fewer than 20 persons and more 


than 97 percent employ 50 or less 


Small Business Comes Into Its Own 


By ARMOND VAN PELT Editor, Sports Age 
Reuben H. Donnelley Corp., Business Papers Division 





Faculty members of almost 90 
percent of the nation’s schools of 
higher learning are available for 
business consultation. 

This fact was revealed by Dean 
G. R. Collins of New York Univer- 
sity’s Graduate School of Business 
Administration at the President’s 
Conference for Small Business. He 
urged the delegates to make fuller 
use of the distribution research 
resources available in the nation’s 
colleges and universities. 

While these institutions may re- 





Colleges Can Help Small Business 


strict the amount of time a regular 
full time faculty member may de- 
vote to consulting activity, few 
prohibit this type of work. In fact, 
most encourage such activities. 

The cost of faculty consulting 
service is invariably determined by 
private arrangement. The cost is 
affected by (1) the rank of the fac- 
ulty member, (2) the size and 
scope of the project, (3) the inter- 
est of the faculty member in the 
project, and (4) the ability of the 
client to pay. 








THE SMALL BUSINESSMAN came 
into his own at Washington, D. C., 
September 23-25, when 1,000 key 
men assembled at the Statler Hotel 
for the President’s Conference on 
technical and distribution research for 
the benefit of small business. 

In acknowledging the enthusiastic 
response to his conference President 
Eisenhower said: 

“So as you go into these great prob- 
lems of research, I am very proud 
of the fact that you have gathered here 


voluntarily, at your own expense, and 
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there is no great government subsidy 
or appropriation that is putting you 
up. 
As Arthur Motley, chairman of the 
Distribution Research division of the 
session stated, “It was a do-it-yourself 
type of conference where everybody 
participated.” 


Wide representation 


The 1,000 participants responded 
from the ranks of small manufacturers, 
retailers, wholesalers and service es- 
tablishments, small business associa- 
tions, trade papers, educators special- 
izing in technology and marketing, 
large business, opinion and public re- 
lations analysts, research consultants, 
special libraries, professional and tech- 
nical societies, management consul- 
tants, marketing and distribution spe- 
cialists, as well as scientists and 
engineers from regional and national 
laboratories and institutes. 

The program was separated into 
two parts: (1) technical research for 
small manufacturers, and (2) distri- 
bution research for the aid of small 
retailers, wholesalers and service es- 
tablishments. 

Technical research for manufactur- 
ers has been going on for years, but 
this was the first Presidential business 
conference that delved into distribu- 
tion research. Since this is a subject 
of more recent development, this ar- 
ticle will deal with the activities of the 
distribution sessions. It has the great- 
est growth potential and retailers and 
service establishment operators should 
lose no time in seeking information 
about distribution research because 
these two words will become a more 
dominant part of your thinking and 
vocabulary as time goes on. 


Conference background 


On August 7, 1956, the Cabinet 
Committee on Small Business forward- 
ed recommendations to the President 
as to the needs and aspirations of 
small business. One of these was, 
“That the President call a_ confer- 
ence on technical research, develop- 
ment and distribution for the benefit 
of small business. One of the confer- 
ence’s tasks would be to assess re- 
search and development aids currently 
available to small business through 
Government departments, state and 
private universities and other private 
agencies. Another task would be to 
recommend measures for extending 
such aids to small firms over the whole 
range of management, including prod- 
uct selection and development, manu- 
facturing processes, market measure- 
ment, sales promotion, cost controls, 
etc.” 

Continued on page 28 
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Laundries Represented 


At President's Conference 





One key man at the Presi- 
dent’s Conference on technical 
and distribution research to aid 
small business was Maurice C. 
Long, Jr., president of the Pio- 
neer Laundry Corporation, 
Washington, D. C. 

Mr. Long was allotted time to 
present a short case history of 
the value of trade association as- 
sistance to laundry and dry- 
cleaning operators. His address 
is reprinted below. 











THE LAUNDRY - DRYCLEANING 
industry is essentially composed of 
many small, separate establishments, 
each confined to a local trading area 
and frequently family-owned and op- 
erated. 

For perspective, our company is en- 
gaged in furnishing laundry and dry- 
cleaning services in the Washington 
metropolitan area. With annual sales 
of less than $900,000 and 170 em- 
ployees, we are substantially larger 
than the average similar plant, but 
by no means one of the largest. 

From the foregoing, it will be ob- 
vious that we, not to mention the 
plant of average size, must subscribe 
to trade associations for certain serv- 
ices which our own limited manpower 
cannot furnish adequately or which, 
if purchased individually, would be 
prohibitively expensive. 

For these reasons, we are and have 
been for many years members of the 
Laundry-Dry Cleaning Association of 
the District of Columbia, the functions 
of which, as the name implies, are pri- 
marily local in scope. In addition, we 
have been a member of two national 
trade associations—the American In- 
stitute of Laundering, Joliet, Illinois, 
and the National Institute of Dry- 
cleaning, Silver Spring, Maryland. 

Time does not permit me to list all 
of the services offered by these trade 
associations. I shall, therefore, briefly 
mention only those which are indica- 
tive of the type that a small business 
would have the greatest difficulty fur- 
nishing for itself. 

On three occasions, our local asso- 
ciation displayed shirt finishing equip- 
ment in actual operation at the Wash- 
ington Home Show, attracting favor- 


able attention and comment from 
many of the 100,000 persons in at- 
tendance. Officials of the sponsoring 
organization stated, on each occasion, 
that-this exhibit was one of the most 
outstanding features of the show. 

Perhaps it could be said that one of 
the most important accomplishments 
of our local association in recent years 
was a jointly sponsored study of the 
local laundry-drycleaning market. The 
cost of such a study would probably 
have been considered excessive by all 
but the largest plants. Sharing the 
cost made its very enlightening find- 
ings available to us and to many 
smaller operators. 

The data furnished management in 
this study, when properly analyzed 
and applied to each plant, should 
serve as a most valuable guide in 
their sales planning programs for 
many months ahead. As an example, 
the report furnished each operator 
with information on the following 
subjects, all of which must be taken 
into consideration in putting into op- 
eration an effective sales campaign: 


1. Public knowledge of specific 
laundries (customer reasons for rec- 
ommending a specific laundry). 


2. Percentage of customers using 
present laundry for drycleaning. 


3. The features the customer liked 
best about her present laundry, and 
the features liked least. 

4. Motive for becoming a customer 
of her present laundry. 


Continued on page 25 
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LAUNDRIES REPRESENTED 
Continued from page 27 


5. The message remembered by the 


customer in bundle inserts and other 
forms of advertising. 


6. The media in which the custom- 
er noticed advertising. 


Also of tremendous value to us was 
the tabulation in the survey of present 
commercial laundry users by residen- 
tial areas and our relationship to the 
over-all market. 

Our national associations, of course, 
constantly aid management in its mar- 
ket research programs by issuing spe- 
cial reports periodically on the results 
of their studies in many fields of dis- 
tribution, some of which are: 


1. Proper store locations. 

2. Packaging. 

3. Neighborhood drive-ins and 
quick service, 

4. Advertising. 

5. Sales contests. 

6. Direct-mail promotion. 

7. Sales contro] of present custom- 


ers. 


Another aid to management, indi- 
rectly related to marketing, but of 
vital importance in our over-all plan- 
ning, is the operating cost percentages 
furnished us on a national as well as 
area basis, This has been made possi- 
ble through the standardization of ac- 
counting methods and enables us to pin- 
point cost items in need of attention. 

Contrary to popular belief, a very 
large percentage of fabric damage 
cases are due to faulty manufacture, 
are incurred during wear, or take 
place while in the wearer’s possession. 
Both of our national associations offer 
the services of a textile analysis labora- 
tory, to assist members in improving 
customer relations by placing the re- 
sponsibility for 
where it belongs. 

A “test piece” service is offered by 
both associations, enabling us at fre- 
quent intervals to receive laboratory 
reports by means of which we can de- 
termine the efficiency of our washing 
and cleaning formulas and of the sup- 
plies used. The condition and effi- 
ciency of our cleaning solvent can be 
checked by laboratory standards at 
any time and this is norinally done at 
least once a month. As inadequate soil 
removal, loss of brightness and exces- 
sive loss of tensile strength are impor- 
tant factors in customer acceptances of 
our product, the results of these tests 
are a very important guide to manage- 


damaged articles 


ment. 
With the appearance on the market 
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of new materials, “man-made” fibers, 
or of new treatments designed to im- 
prove the qualities of older materials, 
our national associations immediately 
run exhaustive tests and advise us how 
best to process such materials, if in- 
deed they can be satisfactorily proc- 
essed at all. ’ 
Many of us avail ourselves of the 
training facilities offered by our na- 
tional associations. These range from 
an intensive 12-week course for an in- 
dustry career (of which three of our 


SMALL BUSINESS Continued from page 


On August 9, 1956, President Eis- 
enhower accepted the report and ma- 
chinery was put into operation to 
select leaders from the fields of educa- 
tion, science, engineering, research 
and technology. 

Dr. Eric A, Walker was chosen gen- 
eral chairman of the conference. As 
president of the Pennsylvania State 
University and former dean of its 
School of Engineering, Dr. Walker has 
been in the front ranks of research and 
development activities for many years. 

Dr. Charles N. Kimball, president 
of the Midwest Research Institute, 
Kansas City, Missouri, was appointed 
deputy chairman for technical re- 
search. He received the degree of 
Doctor of Science in Electrica] Engi- 
neering from Harvard University in 
1934 and has a well-rounded career in 
research, engineering and consulting. 

Arthur H, (“Red”) Motley, presi- 
dent and publisher of Parade Publica- 
tions, Inc., and recognized as one of 
“America’s Twelve Master Salesmen,” 
was appointed deputy chairman for 
distribution research. 

The 1,000 conferees met for the 
opening and closing general sessions, 
then split into two groups with one 
tackling the distribution research prob- 
lems and the other concentrating on 
manufacturing technological research. 


Workshops welcomed 


Tuesday evening was reserved for 
13 technological workshop sessions 
and 16 distribution research work- 
shop meetings where groups of con- 
ferees (from 15 to 60) discussed sub- 
jects pertinent to their program. 

An example of discussions that took 
place during the workshop sessions 
is the case history cited by Maurice 
C. Long, Jr., on the value of trade 
association membership. Mr. Long, 
who represented the laundry and dry- 
cleaning service industries, is presi- 
dent of Pioneer Laundry Corporation, 
Washington, D. C. His report begins 
on page 27. 


top-level management people are 
graduates) to 4-week management 
courses, correspondence courses and 
refresher courses for experienced man- 
agement personnel. Many of these 
courses feature sales, sales training 
and advertising. 

While we realize that trade associa- 
tions cannot control trends and eco- 
nomic developments, the small busi- 
nessman can better keep abreast of 
them through these and many other 
of their services. [OO 
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Statistics revealed 


Chairman Motley stated that distri- 
bution is emphasized because of the 
change in the pattern of employment 
in the United States with over 50 per- 
cent of the work force now engaged 
in sales or service. The problem is 
selling and actually small business 
carries the bulk of the selling and dis- 
tribution in the country. 

The total number of businesses in 
the U. S. A. was estimated at 4,300,- 
000 (1956 figures) and the total num- 
ber in small business is 4,000,000. 
When broken down into classifications 
there are 289,000 small manufactur- 
ers; 1,818,000 small retailers; 275,000 
small wholesalers and 747,000 small 
business service establishments, 


Mr. Small Business 


Using the research facilities of 
Douglas Williams Associates, it was 
found that there is no such thing as a 
typical small businessman, They are 
highly individualistic. 

The report shows that small busi- 
ness is not big business in miniature. 
The findings show that while many 
of the problems of business are com- 
mon to both big and little business, 
they are different because the small 
businessman must play all or most of 
the instruments in the band. 

All small businessmen interviewed 
agreed that they wanted to make more 
money. But other reasons appeared to 
be more important. 

Pride—since many men are ambi- 
tious for accomplishment in their own 
right. 

Control of destiny—opportunity to 
run own show. 

Avoidance of the discipline of cor- 
porate life — small manufacturer: 
“This is a tough grind I've got, but I 
am my own boss. If I want to knock 
myself out for a couple of months or 
three or four and then take it easy I 
can. I couldn't do that working for a 
big corporation.” (00 
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One drop of TarGo 


more punch 


because TarGo 
is charged with extra 
stain-dissolving power 





TarGo takes out more stains, and takes them out faster, 
because it’s built with more active ingredients. Buy a 
bottle of this modern charged spotter and compare its 
light, dry consistency with the heavy, oily feel of ordi- 
nary spotters. Then compare it for performance, and see 
how effectively TarGo breaks up those “hard-set’’ oil- 
base stains that don't come out in washing. 

More active ingredients also means better protection 
for tensile strength of fabrics because TarGo requires less 
“working-in” than ordinary spotters. And TarGo flushes 
freely in water too . . . is economical to use because a 
little goes a long way. Your jobber carries TarGo in stock 
—order it from him today. 


‘Stain : 
A. L. WILSON CHEMICAL CO., Kearny, N. J. Sia Re Tiki are our only business 
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Knoll Laundry 
Part OF City’s 
Scene Since ‘39 


Diaper Service Tieu 

Ballys ‘Full of Lif(,qundry 
Expands A 
Of Service 


A highlight of the exploitation c 
for “Ful) of Life” at the Astor, Ne 
was a tieup with the General Diape 
ice. General Diaper is a member 
National Institute of Diaper Se 
whose members throughout the c 


will engage in similar tieups. 
As part of the promation—= 








tarps, § 
of canvas 











| 


Laundry Installs New 
Collar Forming [ron; 


First in State 


Patrons of the Barrington Laun- 
dry who include men’s shirts in 
their bundles will be the first in 
the entire state to enjoy the bene- 
fits of a new collar forming iron 


that turns out a better finished 
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Press clippings show wide variety of laundry activities that make news in local papers across the nation. 


costs the plantowner nothing 


Best of all, the space given these items 


How To Get Free Publicity 


You don't need a press agent to place 
legitimate news in your hometown paper 


ONE SURE WAY to get your name 
in the papers is to do something— 
preferably something interesting and/ 
or entertaining of which the general 
public will not disapprove. 

It need not be world-shaking or 
momentous. (So little of the news is.) 
But it should have a point worthy of 
the reader’s notice. You may want to 
call attention to a new service or tell 
how the regular service has been im- 
proved or made more convenient, Per- 
haps you have an unusual promotion 
that warrants explanation. All these 
are legitimate reasons for getting the 
plant's name before the public. And 
the more pertinent they are to the 
public at large, the greater their 
chance of being published. 

Of course, the climate of accept- 
ance for such material will vary from 
city to city and from one newspaper 
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to the next. The typical community or 
Shopper’s Guide type of publication 
will print many items of local interest 
that the big city dailies will not touch, 
because the latter feel they have a 
broader market to cover, Every plant- 
owner will have to determine these 
conditions for himself, Here are some 


pointers: 


Know your newsmen: The best way 
to get oriented is to get to know the 
editor, his staff and what they do. 
There are some excellent books on 
the subject which can be read for a 
quick insight of what newspaper pub- 
lishing and editing involves. But every 
paper is unique and personal visita- 
tion is, of course, the most effective 
way to get acquainted. Keep these 
visits short and do not monopolize 
anyone’s time. 


If possible, make it a point to in- 
troduce yourself to the member of the 
staff who will most likely handle your 
news releases, Cultivate his friendship 
and try to learn something of his edi- 
torial needs and requirements. By all 
means read the paper and watch for 
his by-line. And if you like a particu- 
lar article he has written, be sure to 
compliment him on it, 

Keep your requests for favors to a 
minimum, And don’t expect to get 
out-and-out “puffs” recommending 
your laundry as the best in town, Let 
the writer be the judge of the news- 
worthiness of your material, What you 
may feel is front-page stuff must be 
weighed against editorial policy, the 
amount of available space and what 
the newsman knows from experience 
most readers will find interesting, 

Talk your ideas over with him and 
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And here’s why... 24-K treatment 


Repeat customers are the surest sign that 
you are consistently doing quality work. To 
keep them coming back, cover your bucks 
with golden yellow 24-K. This is the loop-pile 


press padding with premium absorbency, 
“imbeddability,” long life, and scorch resist- 
ance. Your customers will immediately ap- 
preciate the difference that 24-K makes. For 
the name of the 24-K distributor nearest you, 
write to Jomac Inc., Philadelphia 38, Pa., ¥e: 
Dept. I. a 


24-K PRESS PADDING 


by JOMAC 


Regular Jomac “54” and “33” also available, if preferred 


guaranteed to outwear double-faced 
flannel or your money back. 


NO BROKEN 
BUTTONS NO CROW'S-FEET NO WRINKLES “best-dressed bucks wear-um” oS; 
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seek his advice as to how they may 
be made stronger and more appeal- 
ing. Sometimes he'll write the story 
for you. But it’s usually a better idea 
to have all the names, facts and dates 
down on paper, Leave it with him 
and let him polish it up. 

Newsmen are a_ hardworking lot 
who respond to patience and under- 
standing. They are fair but inclined to 
resent external pressure, Be apprecia- 
tive of the write-ups you do get and, 
unless there is a serious error in a 
stsiy, don’t demand corrections or re- 
tractions. 


When you write: All releases should 
be typewritten on standard-size paper 
(anything but onionskin), Leave at 
least a one-inch margin on either side 
and double-space between lines, (Sin- 
gle-space doesn’t leave enough room 
for corrections. ) 

Try to get the most important idea 
across in the first paragraph and give 
all the details in subsequent para- 
graphs. Remember that a well-written 
story will answer the essential ques- 
tions: Who? What? When? Where? 
Why? and How? 

It’s also a good idea to put your 
company name, telephone number 
and the name of a person to contact 
somewhere at the top of the first 
page. In this way the newspaper can 
make a quick check to clear up any 
problems or questions that may arise. 

Don’t worry about writing a head- 
line for your story, The copy desk will 
decide how much space the story de- 
serves and scale the size of the head- 
line accordingly. 


CHRISTMAS PARTIES 
Continued from page 18 


Nutmeg Plant Favors 


Departmental 


Luncheons 


The New England Laundry Com- 
pany, Hartford, Connecticut (225 em- 
ployees), ran the whole gamut from 
a no-party policy to big parties and 
* back again. 

Last year Christmas was celebrated 
with departmental get-togethers. It 
had been the custom for the girls to 
hold small informal luncheons when 
one of their number had some occa- 
sion to celebrate. Management simply 
encouraged this practice when the 
holidays rolled around. 
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If you are providing the exact same 
story to two or more newspapers, be 
sure that all parties are aware of this. 


What about photos? The best advice 
so far as providing newspapers with 
photographs is concerned is to save 
your money. If the story warrants il- 
lustration, the newspaper will send 
out its own photographer. 

About the only exception to this 
rule is an announcement of a staff 
promotion in which case it is a good 
idea to send along a head-and-shoul- 
ders shot of the individual involved. 
Also, if you feel you must have a 
photo that just can’t wait because the 
persons or events are in transit, get a 
professional or a good amateur to do 
the job. The finished snapshots should 
be sharp, natural (avoiding obvious 
commercialism), printed no smaller 
than 4 by 5 inches on glossy photo 
paper. Personal snapshots, color prints 
and matte (dull-finish) surfaces are 
usually unsatisfactory and reproduce 
poorly on coarse newspaper stock, 

Identify the photograph by typing 
a caption on a separate sheet of paper 
and attaching it to the photo with a 
paper clip. If you want the picture re- 
turned, print your return address on 
the back. Write lightly with pencil 
along the very edge so that the pencil 
impression doesn’t mar the picture 
side. One good photo, of course, is 
better than a dozen poor ones. 


What about advertising? Some plant- 
owners believe that it’s impossible for 
them to “crack” a paper unless they 
are advertisers in it, This isn’t true. It 


Tables are set up in the department 
during the regular lunch hour and the 
company supplies the cake and ice 
cream. The girls do their own deco- 
rating and bring their own food. 
Liquor is taboo. The parties are 
spread out over the course of a week 
with every department having a dif- 
ferent day. 

The same pattern will be followed 
this December and everyone seems 
to be happier for the change. 

The big company-sponsored party 
(with food, liquor and all the trim- 
mings), which had been held for 
many years in the past, grew increas- 
ingly expensive and difficult to con- 
trol, And eventually it was abandoned 
in favor of a Christmas party for the 
employees’ youngsters. 

The children’s party was held at 
the plant on Saturday mornings when 
the production department was shut 
down. The program consisted of some 
light refreshments and, of course, 
Santa Claus was on hand to pass out 


helps, of course, but it isn’t a pre- 
requisite. A good story will always 
make the paper whether you adver- 
tise or not. 

One restaurateur of our acquaint- 
ance, who finds it impractical to run 
advertising schedules in all the news- 
papers in the county he serves, pre- 
fers to hold an annual writers’ confer- 
ence for the working press. It amounts 
to an all-day clambake affording the 
press the rare opportunity to socialize 
and get better acquainted with the 
people in the same line of work. He 
asks no favors but is pleased by their 
recognition of him as a friend, And 
friendship pays off. 


So what's new? There are many 
things that take place in the course 
of running a laundry that can be con- 
sidered news. We mentioned the new 
service, the improved service and the 
unusual promotion earlier. On top of 
that there are company anniversaries 
to be observed; awards to personnel 
for merit, longevity and acts of hero- 
ism; community service projects, plant 
visitations, annual earnings reports, 
etc. If you have your own employee 
newspaper it’s a good idea to send 
copies to your local papers and let 
them pick up items from it at random. 

Many of our readers, whose plant 
stories we carry in our pages, send 
copies of these articles to their local 
papers. And more often than not the 
paper will make mention of the fact 
that the plant has been recognized by 
a national trade paper. 

The whole secret of getting public- 
ity lies in doing. DOOD 


small gifts to the tots. This practice 
was continued for about 10 years, But 
it finally got out of hand, also. (Too 
much gate-crashing by neighbors’ 
youngsters. ) 

The company still holds an annual 
dinner for-sales personnel, but other- 
wise parties are being played down. 

At one time, the company used to 
issue bonuses to employees but these 
rewards were accepted with mixed 
feelings and the whole idea seemed 
to violate the spirit of Christmas. The 
bonuses have since been replaced by 
a group insurance plan. Although 
there are those who would prefer the 
cash, the plan is generally satisfactory 
and more meaningful. 

Aside from using shirt bands with 
a seasonal message, New England 
Laundry doesn’t run any specials or 
direct-mail campaigns to commercial- 
ize the holidays. Calendars were given 
to customers in past years, but this 
practice was discontinued when there 
was too much duplication. OO 
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The ONLY steel spring cushion that can 
be applied to your present STANDARD 
chest type flatwork ironer rolls! 


—regardless of make and size! 


pega Spring - ae a One continuous wrapping of Zeidler 
oll-eng , tee > spring cushion covers the entire roll 
4 length. Patented construction. No gaps 
— thousands of independently-acting 
springs give over-all ‘knee action." 
Springs are finest quality corrosion- 
resistant steel. 


< 


Zeidler Spring Cushion 


Hundreds of satisfied users have proved you get more years of finer 
quality and lower cost flatwork ironing with Zeidler spring cushions. 
There is no packing down as with textile padding — Zeidler cushions 
have indestructible resiliency. There is no need for repeated pressure 
adjustments. Rolls are always full size—top covers last 30% longer! 
In key laundries throughout the United States Zeidler spring cushions 
are giving top service five, even 10 years, after installation — that's 
proof, for your next re-padding, that Zeidler spring cushions will cost 
you far less ia the long run! 


Zeidler Spring Cushioning is available for float rolis— Proof of durability! One spring or a section, 


also for all types of laundry presses. Zeidler quality-built spring cushion can take 
repeated beavy pressure without failure. 


Contact your local jobber or write. 
ZEIDLER MANUFACTURING CO., INC. 
Mamaroneck, N. Y. 
EST. 1897 Specialists in Spring Padding for over 20 years 
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Continuing inflation poses problem for launderers 


Should You Raise Your Prices? 


Here’s a clue from consumer reaction abroad 


..- and suggestions on how to go about it 


WHEN PRICE INCREASES are un- 
der consideration, this is the question 
most commonly asked by business- 
men: 

“Is there a point at which a price 
increase will price a commodity out 
of the market?” 

A clue to the answer is illustrated 
by an experience this spring, when we 
visited the little town of St, Gingolph 
on the south shore of Lake Geneva. 
Window-shopping on the main street, 
we noticed a rather attractive sport 
shirt priced at 10 francs ($2.32). 
Crossing a bridge over a small stream, 
we saw in the next shop window a 
similar shirt priced at 800 francs. 


In both stores sales were being 
made without apparent price resist- 


ance. 


The explanation was simple. The 
stream was the border between Switz- 


erland and France, and the buying 


By JOHN CARRUTHERS, C.P.A. 


power of the Swiss franc was 80 
times that of the French franc. 


How consumers react to inflation 


In terms of day-to-day transactions 
these differences in currency valua- 
tions do not appear to be important. 
The Frenchman is conditioned to pay- 
ing thousands of francs for articles of 
small value, while the Swiss take a 
great deal of pride in the stability of 
their currency. In France attempts to 
check inflation by price and wage con- 
trols have been tried and abandoned, 
as has been the case in al] recorded 
history. 

If this difference between the ex- 
change values of money in two ad- 
joining countries were accidental, or 
a matter of choice of names of cur- 
rency such as pounds and shillings vs. 
dollars and cents, it would be of little 
importance. It is a historical fact, how- 
ever, that for nearly a century before 
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Don't advertise price increases either in newspapers or by bundle 


Don’t attempt to obtain uniform price increases by agreement with 
competitors or by association action. 


Don't be afraid that your competitor will take all of your business 


if you increase prices before he does. (Your success may give 
him courage to bring his prices up to your levels.) 


Don't be afraid to increase prices enough to establish a normal 
price-cost-profit relationship. (Remember that increases that are 
only pennies to customers can mean thousands of dollars to 


Don't assume that your average customers know or care what your 
price scales are if your quality and service meet with their ap- 








World War I, Swiss, French and Bel- 
gian francs, the Italian lira and the 
Spanish peseta were stabilized at val- 
ues of slightly less than an American 
quarter. All have lost value because 
of war and unbalanced budgets; the 
Swiss franc by no more than the 
American dollar, while the French 
franc and the Italian lira have lost 
nearly all of their original value and 
are not yet stabilized. In the mean- 
time the German Reichmark became 
worthless and was replaced by the 
Deutschmark which, because of a con- 
servative government behind it, has 
become the basis for perhaps the most 
stable currency in Europe. 

Of course, in those countries that 
have suffered from severe drops of 
currency buying power, the older peo- 
ple who had hoped to live comforta- 
bly in their declining years on insur- 
ance, savings and pensions have been 
badly hurt, caught between decreas- 
ing earnings and rising costs, Brutally 
speaking, however, this class will not 
have many years to live, Their places 
will be taken by those who have been 
happy to have their incomes rise high- 
re than they had ever dreamed possi- 

eC. 


What it means to the launderer 


At this point, the reader may well 
ask what this has to do with laundry 
prices in the United States, Simply 
this, that Europe, with many inde- 
pendent countries as near together as 
our states, has been a laboratory 
wherein we may observe the effect 
of various degrees of inflation upon 
the people of the various countries. 
Here we may get an answer to our 
question, “Is there a point at which 
a price increase will price a commod- 
ity out of the market?” 


The answer appears to be that in 
every country, after becoming adjust- 


ed to the current buying power of 
their currency, people will pay for 
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Mr. J. M, Mitcham, Superintendent of Stoddard Cleaners, 
Inc., Atlanta, Georgia, is sold on this New Ad-Dri Bleach from 
the standpoints of economy, convenience and quality work. 


new AD-DRI BLEACH 
adds up to the best bleach yet 


Top grade results on more than $10,000 worth I’m convinced of its superiority over liquid bleach.” 
of laundry have proved that New Ad-Dri Bleach Find out for yourself—soon—how New Ad- 
hits the bullseye every time, reports Mr. J. M. Dri Bleach saves time and money by eliminating 
Mitcham on behalf of Stoddard Cleaners. the spillage and breakage, the bother and errors 

“T particularly like the consistency of strength of “do-it-yourself” bleach preparations, Find out 
and ease of handling of New Ad-Dri Bleach,” how this easy-to-use product turns out wash 
Mr. Mitcham continues. ‘‘New Ad-Dri has after wash with maximum whiteness retention 
given us a bleach that’s completely safe to use. and minimum tensile strength loss. 


Order from your supplier, or write to us directly. 


Packed in 100-lb. Leverpak drums, New Ad-Dri Bleach... 


‘ Wf is added dry to the 
bleach suds 





M@ is added dry—right from 
the drum 


@ is easily measured out in 


the handy Dri-Ader cup 
and that’s all there is to it! 











OLIN MATHIESON CHEMICAL CORPORATION 


Ad-Dri® is a trademark 
INDUSTRIAL CHEMICALS DIVISION * BALTIMORE 3, MD. 


November 15, 1957 





goods and services they want, regard- 
less of price, provided that the prices 
charged are not out of proportion to 
their own incomes—in terms of the 
currency of their own country, 


The Italian will cheerfully pay 150 
lire, the Frenchman 80 francs, the 
Spaniard 10 pesetas for the same 
goods or services for which the Swiss 
will pay one franc, the German one 
Deutschmark or the American a quar- 
ter, without being concerned over the 
fact that his grandfather paid one 
franc, one lira or one peseta for the 
same things. Likewise, the average 
American boy or young man is unim- 
pressed when he is told that in his 
grandfather's day dimes, nickels and 
pennies were real money, and that 
boys would eagerly shovel snow off 
the walk for a quarter when today’s 
youth will do it grudgingly for a dol- 
lar—if at all, 


Those who hesitate to adjust prices 
when necessary because of rising costs 
should recognize that “the market” is 
measured not in terms of dollars but 
rather in terms of income levels of 


those to whom their services are sold, 


The chances of stopping inflation 
Inflation occurs when farge groups 


of people are paid more for their 
work than the productive value of the 
goods or services that they produce. 
Production for waste as in war; pay- 
ment by the government for services 
of more than it receives in taxes, caus- 
ing deficits; or increases of wages out 
of proportion to increases of produc- 
tion—all cause inflation, and the con- 
sequent decrease of the buying power 
of the currency. 

It is probably safe to assume that 
the best we can hope for is a gradual 
but continuous increase of prices of 
all commodities and services, with 
price adjustments required every two 
or three years to permit the mainte- 
nance of reasonable profit levels, Of 
course, this situation could be cor- 
rected by an old-fashioned depression. 
This appears improbable, because the 
politicians of both parties are aware 
that, faced with alternatives of depres- 
sion or further inflation, the Ameri- 
can people, like those of Europe, will 
choose inflation. 


Should you increase prices now? 


All of you are familiar with break- 
even charts, which during a period of 
stability of costs will measure the 
probable profit effect of increases or 
decreases of sales volume, The labor- 
sales ratio is so well understood that 
all managers know that increases of 
labor rates, unless offset by increased 
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production efficiency, must be offset 
by increased prices. 

Most managers, however, are not 
aware of the insidious increases of 
supposedly fixed costs that develop in 
the latter stages of an inflation spiral. 
While each item is insignificant as a 
percentage of sales, it may be found 
out that overhead has increased faster 
than direct costs, causing a decrease 
of profit percentage if not in dollars. 

Such items as taxes, insurance, util- 
ity rates, delivery expenses, fuel and 
gasoline, repairs, printing, business 
and professional services are among 
the last to go up in price in an infla- 
tionary spiral. These types of costs, 
which have been relatively constant 
in the past four years, are rising now 
and there is nothing anyone can do to 
stop them. 


When uncontrollable increases of 
both direct and indirect costs occur 
at the same time, the problem is no 
longer whether or not prices must be 
increased but how much and how. 


Those who sell supplies and serv- 
ices to laundries and drycleaners have 
found a distinct slowing up of pay- 
ments by their customers, indicating 
that some have already been badly 
hurt by the profit squeeze. Nothing 
is to be gained by deferring unavoid- 
able price increases unti] a company 
gets into serious financial difficulties. 
There is no such thing as a retroactive 
price increase. Profit dollars lost by 
failing to increase prices can never be 
regained. 


How to increase prices 


When the plantowner has decided 
that the time has come when prices 
should be increased, he should make 
a study to determine the best way 
of obtaining added income with a 
minimum of customer resistance. Dry- 
cleaners have little choice except to 


raise basic prices enough to restore a 
normal profit position, and at the same 
time make corresponding increases on 
the many items of service individual 
customers use infrequently, such as 
household items and storage service. 
Laundryowners, however, have 
many choices, among which are: 
Increase of the basic charge for 
the entire bundle. 
Decrease of the number of 
pounds in the minimum bundle, 
Increase of the pound rate above 
the minimum. 
Increase of surcharges for shirts 
and wearing apparel, 
Increase of all list prices to at 
least the same level as pound prices. 
Increase of such special items as 
blankets, curtains, storage, etc, 
How much these individual prices 
should be increased is a special prob- 
lem for each individual operator. It 
should be enough. How much is 
enough can be best answered by those 
with good cost records who know 
where additional income is needed and 
where the greatest profits can be ob- 
tained from price increases. 
For the benefit of those who have 


not had recent experience in increas- 
ing prices to offset inflationary trends, 
a few “don'ts” may help (page 34). 

If you question the last “don't,” 
ask several of your friends these two 
questions: (1) What did you pay per 
gallon for gas the last time you had 
your tank filledP (2) Was this the low- 
est price you could have paid? 

Almost everyone drives a car. Gaso- 
line is their largest single item of auto- 
mobile expense, yet you will be sur- 
prised at how few can answer these 
questions. 

Substitute laundry unit prices for 
price per gallon of gasoline and you 
will learn just how un-price-conscious 
the average customer will be in re- 
spect to your service, and how little 
customer resistance there will be to 
essential price increases, DOD 





eight cents short?"’ 





“‘Wow! What happens around here when the register is more than 
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New Fender Cloth 
cuts supply costs inhalf 


‘Under everyday hard usage, fender cloth of 100% Acrilan 


outlasts cotton at least 4 times! 


Battery acid, hot trouble-lights, grease, oil, 
and constant washings. It’s this tough, rug- 
ged grind that eats the life out of your or- 
dinary fender cloths so fast. And it’s exactly 
under these everyday rough in-service con- 
ditions that new fender cloths of 100% Acrilan 
prove such a tremendous buy... outlasting 
cotton at least 4 times! 

Here’s why. Fender cloths made of Acrilan, 
the acrylic fiber by Chemstrand, are virtually 
garage-proof. Resistant to acid, heat, scorch- 


ing, shrinking. Washing easily, staying pliant, 
seldom needing mending. And though they 
initially cost more than cotton, on a cost- 
wear basis—you save plenty: a fender cloth 
of 100% Acrilan will still be going strong 
when you’ve replaced your cotton one for 
the fourth time! 

Why not investigate these new long-lasting 
fender cloths of 100% Acrilan for yourself? 
See how they can help make your operation 
more profitable. 


tHe CHEMSTRAND corporation 
GENERAL SALES OFFICES: 350 FIFTH AVE., NEW YORK 1,N. Y. * DISTRICT SALES OFFICES: 350 Fifth Ave., New York 1; 314 Overwood Road, Akron, Ohio; 
197 First Ave., Needham Heights, Mass.; 222 South Church Street, Charlotte, N. C. * PLANTS: ACRILAN® ACRYLIC FIBER—Decatur, Ala. CHEMSTRAND® NYLON — Pensacola, Fla. 
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New officers, left to right: B. B. Goldstein, Bernard R. Cohen, Percy Brower, Jr. 


Southeastern Linen 
Supply Revived 


REACTIVATED last Decem., er after 
more than a decade of inactivity, the 
Southeastern Linen Supply Association 
held its first working convention since 
World War II on June 21 and 22 in 
New Orleans, Louisiana. 

Percy W. Brower, Jr., of Clean 
Linen Service Company, Birmingham, 
Alabama, was elected president of the 
organization, succeeding Lou A, Klitz- 
ner of American Linen Service, Mem- 
phis, Tennessee, Bernard R, Cohen, 
Apex Linen Service, Atlanta, Georgia, 
was named vice-president; B, B, Gold- 


stein, Sanitary Linen Service Com- 
pany, Miami, Florida, secretary-treas- 
urer, and Barney Saunders, Angelica 
Uniform Company, St. Louis, Missouri, 
sergeant-at-arms. 

William K. Wright, Jr., Towel and 
Linen Rental Company, New Orleans, 
and Charles S, Pear, American Linen 
Supply Company, Nashville, Tennes- 
see, were elected directors of the asso- 
ciation. Holdover directors are J. P. 
Castleman, Spalding Laundry and Dry 
Cleaning Company, Louisville, Ken- 
tucky, and Milton Weinstein, National 


Georgians Discuss Management 


WAYS TO IMPROVE efficiency in 
the plant and to pinpoint the role of 
management in a successful plant op- 
eration were discussed by more than 
360 Georgia laundrymen and dry- 
cleaners who met at the Biltmore 
Hotel in Atlanta October 2 and 3. 
The theme of the 1957 annual con- 
vention of the Georgia Launderers 
and Cleaners Association was “Effi- 


cient Management—the Key to Suc- 
cess.” John Monahan, Fort Lauder- 
dale, Fla., a director of the American 
Institute of Laundering, told the 
group an efficient manager should 
prepare a weekly report vf production 
and marketing for each department of 
the plant. The report should be so de- 
tailed that an accurate comparison can 
be made percentagewise with results 


New Georgia officers, left to right: Jimmie Gardner, Ernest Barrett, H. H. Chandler and 


Lovis A, Klauber 


38 


Linen Service Corporation, Atlanta. 

Speakers at the opening session Fri- 
day morning, June 21, included Stan- 
ley 1. Posner, Washington, D. C., 
attorney for the Linen Supply Associa- 
tion of America, who discussed gen- 
eral economic condition, business pros- 
pects and legislation affecting the 
industry, including wage-hour regula- 
tions. Samuel B. Shapiro of Chicago, 
secretary of the LSAA, outlined the 
activities of that organization and 
discussed general industry operating 
problems. 

The session also featured an open 
discussion of synthetic and blended 
fabrics which are being used experi- 
mentally by some segments of the in- 
dustry. 

Friday afternoon was devoted to 
panel-forum type discussions of vari- 
ous operating problems, Edward Rus- 
sell, New Orleans Linen Service, New 
Orleans, led a discussion on washroom 
procedures; Alvin Gross, Broward 
Laundry and Linen Service, Fort 
Lauderdale, Florida, one on flatwork 
production, and Abner L, Cohen, 
Apex Linen Service, Atlanta, a third, 
on starch work production, B, B, Gold- 
stein served as panel moderator. 

The final convention session Satur- 
day morning, June 22, opened with a 
short business meeting. The final 
speaker was L. B. Blakeslee, American 
Linen Service, Minneapolis, Minne- 
sota, who explained the techniques of 
saturation selling. [OO 


of the previous week and a year ago. 

Speaking on the “man” in manage- 
ment, G. W. Boyd of Emery Indus- 
tries, Inc., said the first customers a 
plantowner must sell are his own per- 
sonnel, He urged all plantowners to 
give effective and personal leadership, 
to get to know their employees and 
their problems, and to encourage and 
compliment the workers whenever 
possible, making them feel they are 
important to the firm. 

Specific plant problems and how to 
solve them were explained by John A. 
Ireland of Caled Products Co., Inc. 

Dr. Joseph Wiebush discussed a 
number of technical research projects 
being carried out at the National In- 
stitute of Drycleaning, where he is 
director of research. 

Convention goers received help on 
individual cleaning problems during a 
panel discussion moderated by Arthur 
Solomon, Jr., of Savannah. Panelists 
were Jack Chin, Mobile, Ala.; Pat 
Plylar, Jr., Birmingham, Ala.; Charlie 
Perkins, Atlanta. 

The Honorable Calvin Johnson, 
former U, S. Senator, now associated 
with the American Trucking Associa- 

Continued on page 44 
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the ONE washer 
for EVERY load 


Here’s a really versatile washer! Big enough for 50 pound loads 


++. yet just as efficient when it comes to as little as 5 pounds! But senior So ae 
he . Huebsc ashers are 
that s only part of the story. The Huebsch Washer, with its big of available in your choice 
37-inch drop and its reversing action, does a really outstanding of three types of con- 
laundering job, too...even on very soiled wash. It will pay trols: automatic, semi- 
automatic or manual. 
to find out more about the Huebsch Washer. You'll be amazed Choose the model best 
at its ease of operation, simple maintenance... and the low CONTROLS suited for your needs! 


price. Ask your nearby Huebsch jobber . . . or write directly to 


HUEBSCH GRIGINATORS 
3775 NORTH HOLTON STREET * MILWAUKEE 1, WISCONSIN 
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SAFEGUARD 


—improve stain removal 


With HALOX you get: 


SAFETY — You prevent bleach damage to fabrics, conserve linen life, and please customers! 


CONVENIENCE IN USE—You add HALOX dry. No more sloppy buckets to lug around 


. ho time consumed in making up stock bleach solutions! 


THOROUGH STAIN REMOVAL — Even badly stained, out-of-service linens can be 


reclaimed with overnight soaking, or in the washwheel with the new HALOX stain and 
mildew removal formula. 


SOAP-STRIPPING ACTION—Eliminates gray work. Fabrics come out bright white! 


HALOX-proved most economical 





You enjoy low use-cost with HALOX, because it con- @ You get economy through the “light density” of 
tains more chlorine—has more bleaching action per Halox. Less of it, by volume, does the necessary 
ounce! It’s easy to prove! Ask us! bleaching job. And Halox is 100% active—no 
filler added! 

You can be sure of HALOX’s stability. It doesn’t lose 

its bleaching effectiveness, even if left several months @ Halox is made only by the J. B. Ford Division 
with the container opened! (The loss of chlorine content of Wyandotte Chemicals Corporation — your 
—even in dry bleaches—is worthy of a checkup. Ask assurance of product uniformity and value, 
your Wyandotte man for full details!) drum after drum after drum! 
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YOUR LINENS 


and whiteness... with 


WYANDOTTE’S NEW, 
SAFE, DRY BLEACH 


Here, at last, is a truly safe bleach—a bleach that 
assures fabric protection . . . removes stains better... 
makes white-work whiter! Compare HALOX* with 
the bleach you now use... you'll find that HALOX 
is the safest, easiest-to-use, most economical bleach 
you can buy! 

A Wyandotte representative—or your jobber— 
will demonstrate HALOX’s benefits in your plant 
without obligation to you. Call him now and set 
the date! Wyandotte Chemicals Corp., Wyandotte, 
Michigan. Also Los Nietos, California. Offices in 
principal cities. *Patent Pending 
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-—— Sole manufacturer: 


J. B. FORD 


a division of 


Wyandotte Chemicals 











yandotte 


CHEMICALS 


J. B. FORD DIVISION 





How One Industrial Laundry 
Got Its Start 


Take one washer and a lot of initiative... 


MANY FACTORS have contributed 
to the success of Remin Laboratories 
Industrial Laundry, Joliet, Illinois, 
during its first five years of operation. 
The firm now processes more than 
600,000 towels and wipers each 
month with five employees. 

From 1945 to 1951 plantowner Eu- 
gene Kazmark and his partner operat- 
ed a small manufacturing plant on 
the outskirts of the city. The firm pro- 
duced chemical byproducts and high- 
ly specialized antibiotics, Lacking suf- 
ficient financial resources and enough 
trained research personnel it was evi- 
dent that the business could never 
expand beyond its present size. 

In 1952 Mr. Kazmark bought out 
his partner, This gave him sole owner- 
ship of the 6,000-square-foot building 


Plantowner Eugene Kazmark 
believes that hiring the handi- 
capped is good business. 

All five of the plant’s employees 
are classified as handicapped in 
employment records. One man lost 
all the fingers and part of his right 
hand in a cornpicker accident; one 
is blind; another has been afflicted 
with a back injury since birth; one 
has had a hip injury since youth. 

But in action these men are no 
different from the fellow with two 
hands, full vision and complete use 
of all faculties. Mr. Kazmark be- 





By HARRY YEATES 


and one 2-pocket, 300-pound washer 
formerly used in chemical processing. 
Rather than start again in the same 
business he closed the plant and went 
to work for a local industrial firm as 
a metallurgical engineer. 

After working in the plant labora- 
tory for several months he saw that 
the firm used a large amount of tow- 
els in every department. He realized 
that there was a definite need for pro- 
viding an economical industrial towel 
service for this company and similar 
types of industry in the community. 

With only a minimum of laundry 
equipment—but years of experience 
in the engineering and chemical fields, 


Handicapped help make up staff. Left: Wiping cloths are made by physically handicapped employees in plant. Operator puts 
beaded edge on toweling while plantowner Eugene Kazmark inspects work. Right: Blind employee unloads washer, places towels 
on slide that enables him to push lots into extractor with no difficulty. Blind can also be used in folding operations 


lieves, “All the handicapped need 
is a hand to help them over the 
rough beginning.” By training 
each employee to do a variety of 
jobs throughout the plant, he has 
been able to develop a group spirit. 
He first got the idea of hiring 
physically handicapped personnel 
in his new plant when he went to 
the home of a blind person to de- 
liver some clothes and a chair for 
the family’s baby. Mr. Kazmark is 
a member of the Lions Club which 
emphasizes aid to the blind. 
When Mr. Kazmark went home 


plus a building of his own—Mr. Kaz- 
mark approached the management of 
the company about the idea of per- 
mitting him to process towels on a 
contract basis. Five months later he 
was awarded a small weekly order. 

For several months Mr. Kazmark 
continued to work in the laboratories 
at the manufacturing plant. After 
hours he processed orders for the cli- 
ent with the help of one employee. 
The firm was completely satisfied with 
the quality of work produced. 

Primed by this initial success, Mr. 
Kazmark contacted other industrial 
plants in the vicinity of the city. And 
sold two more small accounts on the 
economy and service that his small 
plant could afford. 

Continued on page 44 


after talking to the blind man he 
closed his eyes, took a small box 
and practiced putting towels to- 
gether as required in plant work. 
Since he had previously worked at 
Eastman Kodak in Rochester, New 
York, in dark rooms where film 
was coated, he knew that every- 
thing can be done by touch in 
some jobs. He felt that soon, by 
feel, an individual without sight 
could do the same tasks as if he 
had use of his eyes. He was sure 
that this man could do this and 
other work with industrial towels. 
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available with partial or complete AUTOMATION! 


=> WASHERS 


give you superb “no-maintenance” performance 
backed by the industry’s only 


5-YEAR GUARANTY 


5-YEAR GUARANTEE ON THESE 6 IMPORTANT POINTS! 


« C/L Evertite Cylinder Door Lock + C/L One Piece Steel Trunnion 
+ C/L Compro-Seal Automatic Shell Door Assembly - C/L Rigid Frame 

¢ C/L Sealomatic Trunnion Seal + C/L Stainless Steel Cylinder 
Unconditionally guaranteed against all defects except those caused by faulty operation ! 


WRITE, PHONE, OR WIRE FOR FULL DETAILS 


cw. CUMMINGS-LANDAU 


Laundry Machinery Co., Inc. 


305-17 Ten Eyck Street, Brooklyn 6, N.Y. TEL. HYacinth 7-1616 e Cable Address: “CUMLAMAC” 


November 15, 1957 





Continued from page 42 

As volume grew he purchased four 
3-pocket, 450-pound washers, one 75- 
pound automatic washer, two 48-inch 
extractors, one 30-inch extractor, 
three 35-pound driers, one 20-inch 
extractor, a 100 hp. boiler and a de- 
livery truck, Inventory of equipment 
now runs approximately $40,000 and 
Mr. Kazmark devotes full time to op- 
erating the new business. 

During the first year he purchased 
readymade industrial towels, buying 
an average 10,000 pieces of 18-by-18 
industrial towels, As business expand- 
ed, however, he began to buy quan- 
tities of cloth in bulk form. The plant 
now makes its own towels to fit the 
specific needs of each client. 

An average order runs from 8,000 
to 10,000 yards per month. This al- 
lows for makeup towels and antici- 
pating new inventories as clients are 
sold. An inventory of approximately 
250,000 towels is circulated among all 
clients at the present time. 

Special-type cloth is used to with- 
stand heavy repeated usage. Approxi- 
mately 5 percent of total output is 
used for makeup purposes. This takes 
care of worn or torn towels that the 
plant eventually rejects for rental pur- 
poses. 

Industrial laundering presents spe- 
cific problems that must be carefully 
analyzed. Mr. Kazmark’s chemical 
background helped. Towels are con- 
sistently soiled with heavy grease, oils, 
solvents, paint and asphalt stains. 

Washing formulas were prepared to 
meet requirements of washing these 
items and produce a quality job. This 
involves using wetting agents, heavy 
alkalies to loosen dirt, and floating 
agents to keep heavy soil in suspen- 
sion. 


Washing formulas are usually di- 
vided into the following types of 
work: 

1. Printers’ towels that contain ex- 

tra-heavy soil. 

2. Towels used by refineries and 
filling stations that are saturated 
with heavy asphalt stains. 

3. Towels with normal soil such as 
those used by machine shops 
and canning industries in the 
community. 

. Office towels that are lightly 
soiled. 


Production problems are relatively 
easy in this type of plant because 
work is processed on a contract basis. 
The plant knows exactly how to 
schedule work from various accounts. 

An important point in the produc- 
tion schedule at the plant is the stor- 
ing of soiled towels before washing. 
Many bundles contain towels that are 
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heavily saturated with highly inflam- 
mable solvents. This type of work 
must be processed at low tempera- 
tures to reduce fire hazards. These 
loads are kept away from regular 
loads. They are stored in a cool area 
outside the building. Washroom per- 
sonnel identify these loads by the 
name on the outside of the bag. 

Longer washing cycles are encoun- 
tered in industrial laundry work. Ex- 
tra heavy loads can run up to three 
hours depending on the amount of 
rinsing. However, two hours is the 
average running time per load. Loads 
are placed in the extractors for 15 to 
20 minutes after the washing cycle. 

The small 75-pound open-end 
washer is used for testing formulas for 
heavily soiled towels and wipers, The 
plantowner experiments with differ- 
ent washing agents that will provide 
desired results for each type of client. 

Costs for industrial rental service 
in the plant are based on usage per 
month for each client. The following 
scale has been developed by the 
plantowner: 

1,000 to 3,000 towels. .$2 per 100 

3,000 to 5,000 towels. .$1.75 per 100 

5,000 to 10,000 towels. .$1.60 per 100 

Prices on orders over 10,000 towels 
depend on the volume by client. Usu- 
ally the order runs $1.50 per 100. 

The plant is processing work for 
approximately 75 clients, Pickup and 
delivery varies from once a day to 
twice a month. The average runs two 
to three times a week, 

Simplified accounting records are 
kept on all orders processed in the 
plant. A pickup-and-delivery slip is 
left with the client each time the 
driver makes a call. The slip shows 
the actual exchange and the number 
of extra towels left on the order. The 
plant charges 5 cents per lost towel. 

At the end of the month a report 
is sent to the client. This tabulation in- 
cludes the total usage of towels, total 
losses, cost per monthly usage and the 
dates of pickup and delivery. Smaller 
accounts that are serviced once a 
week usually pay on receipt of the 
goods, Larger accounts are billed on 
a monthly basis, Approximately 7,000 
to 8,000 towels are used each month 
by the average customer serviced by 
the plant. 

At the present time the plant pro- 
vides wiper and towel service for in- 
dustrial plants within a 25-mile radius 
of Joliet. But plans are already under 
way for construction of another laun- 
dry plant in the neighboring commu- 
nity of Aurora, Illinois, Industrial 
firms in this city are now serviced by 
vehicle to and from the main plant. 
When orders from Aurora clients have 
been processed they are returned for 
folding before delivery. 


GEORGIA CONVENTION 


Continued from page 38 


tion, spoke on “Our American Heri- 
tage.” 

One afternoon session of the con- 
vention was devoted to a tour of four 
laundry and drycleaning supply plants 
in the city. 

H. H. Chandler of Burnette’s Clean- 
ers, Atlanta, was elected president, 
succeeding Joe May of Atlanta, Ernest 
Barrett, Fair Oaks Cleaners, Mari- 
etta, is vice-president, and Jimmie 
Gardner, Gardner Cleaners, Conyers, 
is secretary-treasurer. 

Louis A. Klauber is executive secre- 
tary and general counsel of the asso- 
ciation. OO 


MILMA Studies 
Titration Tests 


DEMONSTRATIONS of proper 
washroom titration tests highlighted 
the October meeting of the Metropoli- 
tan Institutional Laundry Managers 
Association held at New York’s Mount 
Sinai Hospital. 

Don E. Tuttle, director of the laun- 
dry research department, chemical di- 
vision, Procter & Gamble, along with 
several assistants performed tests for 
some 60 members of MILMA. 

Fritz Field, Mount Sinai’s laundry 
manager and host to the association, 
exhibited the laundry’s new unloading 
washers and hydraulic extractors. 

A business meeting conducted by 
Frank Sepkowski, the association 
president, concluded the day’s pro- 


gram. O10 


MLA Young Men 
Open Season 


SALES, production, packaging and 
delivery problems were the subjects 
discussed at the opening 1957-58 
meeting of the Young Men’s Club of 
the Massachusetts Laundryowners As- 
sociation. The October session was 
held at the Hotel Statler in Boston. 

Guest speaker was Fred McBrien, 
past president of the American Insti- 
tute of Laundering and the originator 
of the Young Men’s activities, Mr. 
McBrien discussed with the group 
various problems he has overcome at 
the Holland Laundry in Philadelphia 
and St. Mary’s Laundry in Ardmore, 
Pennsylvania. 

A question-and-answer period fol- 
lowed to conclude the meeting. OD 
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“FACTORY BUILT’ TO BRING 
YOU THESE ADVANTAGES... 





For washing results that will de- 
light your customers and in the proc- 
ess save you time, manpower and 
money—try Ozonite. 

Ozonite is a scientifically balanced 
complete soap. This means that it’s 
ready to use as it comes to you from 
the factory. You add nothing—the 
soil removing and suspending agents 
are all in it. And Ozonite’s uniform 
quality assures top-quality results, 


Orocter-t+-Manlk Bulk Soap Sales Department, P. O. Box 599, Cincinnati, Ohio 
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load after load—even when used by 
an inexperienced washman. The con- 
venient suds level guide tells him 
when he has added just the right 
amount of Ozonite for a proper wash- 
ing mixture. 

Why don’t you, too, join the many 
laundrymen who find that washing 
is sO much easier and economical 
with factory-built Ozonite? 

*The complete ready-to-use soap. 
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Membership Campaign Gets Under Way 


“AIL Membership Does Not Cost, It Pays” is the slogan 
currently being used by the Institute to urge more Jaundry- 
owners to join the group. The goal set to be reached by the 
date of the seventy-fifth anniversary convention-exhibit in 
Chicago, February 26 through March 2, is 300 new mem- 
bers. 

Cooperating in the effort are the 11 members of the board 
of directors, who are acting as chairmen of their respective 
districts. They are being aided by co-chairmen and commit- 
tees, composed of staff members of the AIL. 

Present AIL members have also been urged to support the 
campaign, Participants will receive an information kit and 
a list of prospects in their own area. At the convention spe- 
cial recognition will be given to those who sell at least one 
new membership. These laundryowners will become mem- 
bers of the Seventy-fifth Anniversary Campaigners club. The 
sale of three or more memberships entitles the member to a 
directorship of the club. 

Membership begins from the day the Institute receives 
the completed application form. New members will receive 
free service until January 1, 1958. 

Information on joining this group can be obtained by 
writing to the Membership Department, American Institute 
of Laundering, Joliet, 1). 


Quality, Equipment Rate High 


Results of a survey of AIL members made by the Armour 
Research Foundation as part of the economic planning study 
in process for the AIL have been made known. Members 
revealed that they consider better quality and the develop- 
ment of revolutionary new equipment as the most impor- 
tant single factors that will help the laundry industry. 

A total of 412 returns were made from among the 2,970 
AIL members contacted, 

In plant operations members indicated that the identifica- 
tion department had room for the most improvement, This 
was followed by apparel finishing, assembly, shirt finishing, 
packaging, washing, flatwork, extracting, mending and tum- 
bling. Most members feel that equipment should pay for 
itself in three to five years, A three-year period was selected 
by 100 members while five years was selected by 86. 

It was found that members would be willing to help fi- 
nance the research and development of new equipment. 
Amounts they are willing to contribute varied from $100 to 
more than $1,000 a year. Other suggested areas of research 
included job instructors, standards for laundrymen, market 
research, material research, improved quality, sales research, 
customer relations and accounting methods, 

In answer to the question on the number of routes oper- 
ated, 171 laundrymen replied one to five routes, Eighty-six 
operate six to ten routes, and 80 maintain more than ten 
routes and five have more than 40 routes. A total of 49 
plants do not operate routes. 

The survey also indicated a growing trend toward branch 
operations with 84.4 percent of the respondents maintaining 
one to seven branches, Only 7.2 percent of the Jaundries that 
replied indicated more than seven branches. Those activated 
with washing and drying equipment amount to 32.2 percent; 
those with drycleaning equipment, 31.3 percent. 

Most of the laundrymen reported a capacity in present 
equipment to handle 30 percent more volume in all depart- 
ments during peak seasons, 
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The survey will be reported in complete detail in the final 
report on the economic planning study by Armour. Copies 
of the complete study plus the surveys will be included in 
the final report and wil) be available to AIL. members. 


Bulletin Describes Wage-Hour Issue 


In order to keep members informed on the status of the 
wage-hour legislation, the American Institute of Laundering 
and the National Institute of Drycleaning have issued a 
joint bulletin. In addition to describing the efforts of laun- 
derers and drycleaners in regard to this matter, the bulletin 
points out that more than 80 wage-hour bills are still pend- 
ing in Congress. Interested plantowners are urged to con- 
tinue expressing their views by contacting congressmen and 
senators in their home states and districts. 

Members are urged to advise the Institute of contacts 
made, letters sent and reactions encountered. 


Directory Ads Used Most 


An advertising media survey taken recently among mem- 
bers of AIL’s Quick-Service Advisory Committee showed 
that 82 percent of those reporting use telephone directory 
advertising. The survey brought a return of 50 percent. 

Newspapers had 66 percent, bundle inserts 50 percent 
and window posters 44 percent. Telephone directory ads 
were rated the most effective by 22 percent of the replies. 
Newspapers received 19 percent of the first-place votes, 
word-of-mouth advertising accounted for 16 percent and di- 
rect mail received 10 percent. 

Other questions on the survey were slanted toward finding 
answers to whether AIL’s advertising material fits the needs 
of quick-service laundries. 


Convention Space Sold Out 


According to the latest reports, the Seventy-fifth Anni- 
versary Convention will be the largest in the history of the 
industry. All available exhibit space has already been re- 
served, The latest in laundry and drycleaning equipment 
will be on display at this convention, scheduled to take place 
in Chicago, February 26 through March 2, 1958. 

Plantowners, operators and key employees from all over 
the country are expected to attend the convention, Plans 
are under way to obtain outstanding speakers for the discus- 
sion sessions, 


New Design Sought for Laundry Trucks 


A lightweight delivery truck, with a low selling cost and 
economical operation, is now under consideration by three 
major truck manufacturers, Laundryowners have long felt 
the need for a change from trucks now on the market, stat- 
ing that they are too large, have too much horsepower, cost 
too much initially and are costly to operate. 

Officials of the Ford Motor Company and the Chevrolet 
Division of General Motors have conferred with the AIL 
on the delivery truck problem, international Harvester has 
also set up a conference date. 

All interested members are urged to support this design 
change by writing to local dealers. The Institute also re- 
quests copies of their correspondence together with any 


suggested truck specifications they would like to see in- 
cluded in a new delivery vehicle. 
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A NEW RESILLO DEVELOPMENT 








© increases 
production 


© improves 
finish 


© minimizes 
“go-backs" 





WORKS 
PERFECTLY 


| .. ae WITH ALL 
@ increases production ae CHEST-TYPE 


by removing dirt and a Bi FLATWORK 
residue from chests. ae IRONERS 


improves finish 


d ag t | can be handled by one <9 @ construction . . . 
oe ee operator. Pad is 65” wide ie, Pad is sturdily built with 

x 71” long (about half the oe metal mesh materia) and 
wre F ae width of average ironer.) @ economical... plasticised-treated asbestos 
by eliminating staining Simply run Pad through Based on normal use, material, combined 

,and buckling caused one-half of ironer first, Pad will serve perfectly with abrasives for 

by dirty chests. then through other half. for many months. perfect cleaning action. 














@ easy to use... 


@ minimizes “’go-backs” 


Kleeno-Pads are now available at your authorized Resillo Jobber. 
CONTACT HIM TODAY! 


PRESS PADS 
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Christmas Gifts: American Business 
magazine’s survey of the month de- 
voted to the giving of Christmas gifts 
brought out some interesting informa- 
tion. Of 175 companies interviewed, 
80 did not give gifts, Most of these 
were smal] companies or companies in 
business where price was the principal 
factor in holding customers. Whiskies, 
citrus fruits and canned hams were 


the most popular goodwill getters 


used by those companies giving gifts. 


Consumer Relations Program Insti- 
tuted: In cooperation with a large 
number of retailers and cleaning and 
laundry companies, the Better Busi- 
ness Bureau of St. Louis will launch 
a program to build greater public re- 
spect for the cleaning and laundry 
industries. Al] plants, regardless of 
whether they are members of any 
trade association or the Better Busi- 
ness Bureau, will be asked to cooper- 
ate. 

In addition to satisfying the public 
in cases of consumer misunderstand- 
ing and dissatisfaction, the objective 
is to eliminate the growing tendency 
of cleaners and launderers and retail- 
ers to blame one another for failures. 

Program participants will receive 
an identifying sign to be hung in call 


offices. 


It's Legal: The Federa] Trade Com- 
mission decided that trading stamp 


plans, in and of themselves, were not 
illegal. After more than a year of in- 
vestigations, the commission said it 
would continue to study plans in oper- 
ation to see if any of them violated 
the law. The plans were found not to 
violate laws relating to deception, 


price discrimination, lotteries, exclu- 
sive dealings, boycott or conspiracy. 


Shirt Production: Figures from the 


Department of Commerce show that 
the production of men’s dress and 


business shirts has dipped from 8,- 
403,000 in 1950 to 7,836,000 dozen 


in 1956, for an approximate 8 percent 
decline. On the other hand, manufac- 


ture of sports shirts has jumped about 
60 percent. Over 9,000,000 dozen 


sports shirts were manufactured in 
1950 as compared to 14,500,000 


dozen in 1956. The great increase 
in the use of sports shirts can prob- 


ably be accounted for by the shorter 
work week and more leisure time, 


It could also mean that we are in a 
society that is becoming more and 


more casual. 
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Office Efficiency: Some companies 
keep office equipment long after its 
useful economic life, while other con- 
cerns discard equipment much too 
soon, a recent survey conducted by 
Dun & Bradstreet revealed, Replace- 
ment rates on typewriters ranged 
from 2 to 17 years, adding machines 
from 3 to 25 years and accounting 
machines from 5 to 20 years, Almost 
45 percent of the interviewees said 
they had or are planning to install 
within the next three years at least 
one genera)-purpose office digital com- 
puter. Also noted was the fact that 
more and more companies are renting 


office equipment. About 40 percent 
said they leased machinery. 


New Horizons: Gas stations may be 
prospects for linen supply service. 
One gas station in Portland, Oregon, 
has installed a shower for its custom- 
ers’ convenience, Should this become 
a common practice, linen suppliers 
would have an additional source of 


revenue. 


Co-op Advertising: Nine Raleigh and 
Durham (North Carolina) laundries 
are participating in the sponsorship of 
a 36-week television program, “The 
Sheriff of Cochise,” as a 30-minute 
modern Western film over a_ local 
channel. This co-op sponsorship by 
laundryowners in the two cities marks 
a new high in industry selling efforts 
in this area. 


Recommended Raise: The Oregon 
State Labor Commissioner and a rec- 
ommendation committee suggested 
that the laundry and drycleaning 
minimum wage be raised from the 
present 60 cent minimum to 75 cents 
and six months later to 80 cents. The 
union had been seeking a $1 mini- 


mum. 


Fabric Developments: Consumer as 
well as trade publications, recognizing 
the vast changes in the textile indus- 
tries, are publishing articles on devel- 
opments in fabrics and fibers. Among 
the most recent are “Oh Those Crazy 
Mixed-Up Fibers,” run in Bride & 
Home Magazine, and “Synthetics Try 
Work Clothes on For Size,” in Chemi- 
cal Week, The first article deals with 
12 synthetic fabrics and their char- 
acteristics and the second with chemi- 
cal resistance, durability and launder- 
ability of work clothes made from 


synthetic fabrics. 


Shirt Changes: The ironing of shirts 
will be a lost art within 10 years, pre- 
dicts Sylvan Geismar, president of the 
Manhattan Shirt Company. According 
to Mr. Geismar, drip-dry cotton cloth 
will make ironing cbsolete. Some 30 to 
35 percent of the company’s spring 
shirt line is in the drip-dry category. 
He also forecast that in a decade re- 
tailers would not stock button and 
French cuffs. A convertible cuff suit- 
able to be worn either way would sup- 


plant the two styles. 


Profitable Information: A recent Gov- 
ernment bulletin discussed the reli- 
ability of the net profit figure. Many 
businessmen are not arriving at a reli- 
able figure because they do not handle 
depreciation and inventory realisti- 
cally, their profit is not sufficient for 
the size and type of operation, they 
have departments which are losing 
money although the organization as 
a unit is showing a profit, and they 
are not familiar with profit trends. 
The leaflet is available without charge 
from the Small Business Administra- 
tion, Washington 25, D. C., or its field 
offices, 


Student Laundrymen: One way col- 


lege men have found to minimize 
laundry and drycleaning costs while 
at school is to wear the “Ivy” brand 
of wash-and-wear and drip-dry mate- 
rials, In a recent article in Look maga- 
zine, entitled “Student Laundrymen,” 
a photographic series shows a “col- 
legiate striptease” in which a senior 
undresses under a shower while wash- 
ing his clothes. Everything he is wear- 
ing trom a poplin raincoat and a 


corduroy suit to his underwear are of 
the drip-dry classification. 


Personality in Advertising: Individu- 
ality pays off in advertising, particu- 
larly for the small advertiser, How to 
achieve it is the subject of Small Mar- 
keters Aids No, 23, titled “Individu- 
ality in Retail Advertising.” How to 
capitalize on your business person- 
ality, how to size up and approach 
your customers, how to individualize 
the appearance and copy of your ads 
are discussed in this practical little 
bulletin, which also includes a list of 
institutional sources of assistance and 
books to help  advertising-minded 
businessmen, The leaflet is available 
without charge from the Small Busi- 
ness Administration, Washington 25, 
D. C., or its field offices. 
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CISSELL DRYERS WITH COIN METERS 


NO-SAG 

BASKET 
BASKET 
DRIVE* 


*Large basket shaft in Gear Reducer, supported 
by Timken Bearings — 15 year life expectancy under 
continuous 40-hour week operation! , 
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THE COIN-METER STORE, now a dynamic factor 
in the industry, offers round-the-clock service and many 
other advantages which convert more wash-at-home 
housewives to outside laundry serviced customers. One 
highly important factor in the success of coin-meter 
store operation is the ruggedness and attractiveness of 
your equipment. And, in dryers, Cissell excels in these 
two qualifications. Check. Compare! 

Coin-meter installation on Cissell Dryers is easy. All 
Cissell Dryers are modern in cabinet design for side-by- 
side installation, easy maintenance. 

LARGE VOLUME OF AIR for fast drying (The 
Cissell 36” x 30", recommended for coin-meter store use, 
moves 1350 cu. ft. of air per minute.) 

CISSELL LAUNDRY AND DRYCLEANING 
DRYERS AVAILABLE: 36” x 18” —20 Ibs. dry weight 
capacity; 36” x 30” —40 Ibs.; 42” x 42” —100 lbs. Double 
Basket “Twin” (Laundry dryer only )—each basket 15 
lbs. Cissell Laundry Dryers are Gas-Fired or Steam- 


Heated and are available with or without coin-meters. 
Cissell Drycleaning Dryers are Steam-Heated only. 


W. M. CISSELL MFG. CO., INC. ~ LOUISVILLE 1, KY, 


Pocific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
Foreign Distributors write Export Dept.—Cable Code "CISSELL"’. 





Rhapsody in Eellew 


EVERY SO OFTEN something hap- 
pens that gives me a really good feel- 
ing. Like today I heard from Jim 
Normington of Marshfield, Wisconsin, 
whom I haven't seen in several years. 
Jim even took the time to tell me 
about an idea he rigged up for his 
tumblers, Better yet, he even drew it 
out in complete detail for me so all 
I have to do is copy it onto drawing 
paper. (I’m tempted to send him a 
supply of drawing paper and some 
India ink so he can do all the work in 
the future. ) 
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vie 
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Tumbler Alarm 


Seems Jim Normington’s operators 
persisted in ignoring the red warning 
lights. So nowadays when the red 
light on top of the heat regulator goes 
on, it starts a bell ringing. The bell 
continues its din until the operator 
pushes the tumbler control lever over 
to “cold.” (And if I know my Norm- 
ingtons, the bell is the size of a dinner 
plate! ) 

A type of toggle switch is posi- 
tioned just under the contro!-lever slot 
at the top of the tumbler. When the 
red light goes on and the bell starts 
ringing, the operator pushes the con- 
trol lever over to “cold”; the control- 
lever shaft hits the toggle switch and 
turns off the bell. The red light keeps 
burning until the load is “cold.” 

As soon as the tumbler is reloaded, 
the operator of course pushes the con- 
trol lever over to “hot.” As the control 
lever moves along the slot to the “hot” 
position it again hits the toggle switch 
and “arms” the bell so it will again 
start ringing when the red light on the 
heat regulator goes on. 

Wires lead from the socket of the 
red light on the heat regulator to the 
toggle-switch-and-bell assembly, with 


50 


the current first going through a small 
transformer which is mounted beside 
the switch-and-bell assembly. (Much 
obliged to vou, Jim.) 


Nut & Bolt Arrangement On Shioid 
Holds Canvas Aeross Openi ng 


Metal Chute ~ 


Shielded Tumbler 


Had my first visit with Harold Si- 
midian at Modesto Steam Laundry & 
Dry Cleaning in Modesto, California. 
Harold and his uncle, Ed Simidian, 
have a smooth-running operation and 
I immediately grabbed onto a couple 
of their ideas. 

An older model shake-out tumbler 
has been improved on, to enable them 
to use their smaller trucks to handle 
this work without having it spill over 
onto the floor during the unloading 
operation. Heavy canvas is used to 
close off the upper third of the tum- 
bler opening on the unloading side. 
This canvas is fastened to the front 
shield with nuts and bolts, and pre- 
vents spillage over the side of the 
small trucks. An additional piece of 
metal is bolted to the lower edge of 
the shield on one side of the tumbler, 
while a length of canvas on the other 
side serves to keep work from spilling 
over either end of the trucks. 

A small metal chute along the lower 
edge of the tumbler prevents pieces 
from falling between the tumbler and 
the trucks. 


Saves Stacking Time 


A device behind the automatic fold- 
er on the flatwork ironer eliminates a 
lot of needless turning by the operator 
at Modesto Steam Laundry, A small 
hinged platform joins the stacking ta- 
ble and the fold end of the iron 
about midpoint of the ironer’s width. 
Harold Simidian has found the folder- 





stacker can work faster by stacking 
work in piles of 20 pieces on this little 
platform and then turning to stack it 
on the stacking table. Before this she 
was turning to stack on the table each 
time she folded a piece. 

Hinged to the under edge of the 
stacking table, the little platform is 
dropped down out of the way when 
not in use. A small latch on the under- 
side holds the platform in working 
position at the edge of the ironer’s 
fold-table. 
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| Garage Dbeor 
Garage Lights Signal 


Recently a long row of garages was 
built to the rear of the White House 
Laundry plant in Pasadena, With the 
wctal doors closed it would have been 
d:fficult to tell if all lights were out 
when the plant closed down at night. 
To remedy this, the row of buildings 
is wired in four series. A cluster of red 
lights, one for each series, is mounted 
outside just under the roof overhang 
for protection from the weather, If 
any light is on inside the row of gar- 
ages, one of the bright red bulbs will 
be lit to indicate the section in which 
the light has been left burning. Much 
easier than unlocking each of the gar- 
age doors to check the lights, 
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A SJURIZO pad Something big has been added to the Jumbo Press 


Pad line. The recognized high quality of International 


for every purpose products is now strengthened by the experience of 


PRESS PADS The Keever Starch Company in the laundry and 


FLAN - O - WOOL 
MAGIC FLANNEL 


FLATWORK IRONER PADDING 


dry cleaning industries. 

Plant operators know the Keever code to help 
develop better work, faster production, lower unit 
costs. Now you can expect these and other benefits 
with Jumbo products sold through Keever distribu- 
tors assisted by trained Keever Sales-Service men. 

Jumbo Press Pads are tailor made to fit all of the 


hundreds of press models made by more than 30 man- 


ufacturers. For top quality work in your plant, look 


to Jumbo — and Keever. 


Ask Your Keever Sales-Service Man 


Sold and Serviced by THE KEEVER STARCH CO., Columbus 15, Ohio 
Manufactured by INTERNATIONAL STEEL WOOL CORP., Springfield 99, Ohio 
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WEST PLAINS, MO.—Lucian Row- 
den has established a coin-operated laun- 
dry on N. Highway 63. 


MILWAUKEE, WIS.—South Side 
Laundry & Drycleaners, 2121 S. Kinnic- 
kinnic, has added a storage vault. 


CINCINNATI, Ohio—A new $214,000 
laundry building was formally dedicated 
at Bethesda Hospital recently. 


KANSAS CITY, MO.—Good’n Fast 
Shirt Laundry Co. has leased space at 
6932 Prospect. 


SEDALIA, MO. — A coin-operated 
laundry has been opened at 2505 W. 
Broadway by Mr. and Mrs, Robert 


Cowan. 


QUINCY, ILL.— Dutch Wash was 
opened recently at Ninth and Broadway. 


WAYZATA, MINN. — Fadden Home 
Laundry, 123 E. Lake St., has been pur- 
chased by Pearl Dynan. The establish- 
ment will be operated as Wayzata Home 
Laundry. 


ST. CHARLES, MO.—Kingshighway 
Launder It, 507 Kingshighway, was dam- 
aged by fire recently. 


GREENCASTLE, IND.—A _ storage 
vault has been added at Home Laundry 
& Cleaners, 217 E. Washington. 


MUSKEGAN, MICH.—A grand open- 
ing was held recently at Laundereze, 863 
Apple Ave., by Arthur and Richard Cur- 
tis, brothers. 


ANOKA, MINN.—Ted Werner has es- 
tablished a quick-service laundry in the 
Anoka Shopping Center. 


MUNCIE, IND.—An automatic laun- 
dry was scheduled to be opened at 1027 
E. Main St. by Mr. and Mrs. Woodrow 
Kyle, it was announced, 


SPARTA, WIS.—Wisconsin Laundry 
& Cleaners, 122 E. Oak, has added a 
storage vault. 


PAMPA, TEX.—An official opening of 
an automatic laundry at 812 W. Kings- 
mill, was held recently by Mr. and Mrs. 
H. L. Kenner. 


SAN ANTONIO, TEX.—Snow White 
Laundry and Cleaners has announced 
plans to open its new drycleaning plant 
in the 6000 block of San Pedro. 


STAMFORD, TEX.—An open house 
was held at the Wash Pot by Mrs. George 
Kinney. 


SAN ANTONIO, TEX.—Texas Steam 
Laundry, 510 W. Cypress, has opened a 
branch at 6706 San Pedro. 


PHOENIX, ARIZ.—Plans have been 
completed for an addition to the Phoenix 
Linen and Towel Supply Co. plant at 
702 S. Third St. 


LOS ANGELES, CALIF.—A grand 
opening was scheduled recently at Tri- 
angle Laundry-Cleaners, 5137 E. Po- 
mona Blyd., by Mr. and Mrs, Samuel 
Wyche. 


RENO, NEV.—A quick-service laun- 
dry has been established in a new build- 
ing at 890 W. Fifth St. by W. M. Stamp- 
fli and M. L. Rogers. 


SANTA CRUZ, CALIF. — Kerrick’s 
Laundry and Dry Cleaning, 616 Front 
St., has been sold to Consolidated Laun- 
dry of San Jose, it was announced by 
Mervin S. Kerrick. Jack and Eli Bariteau, 
owners of Consolidated, said they will 
continue operation of the business in its 
present location for approximately six 
months, and then will locate elsewhere 
in the area. 


LOMITA, CALIF.—Mr. and Mrs. 
Robert Lehr, Mrs. Mona Porter and Miss 
Josephine Banbury have opened Lomita 
Laundramatic in the new Jim Dandy 
Shopping Center, Lomita Blvd. and 
Western Ave, 


LOS ALTOS, CALIF.—Construction 
of a $40,000 laundry at 392 State St. 
has been approved by the Los Altos 





LAUNDRY BUSINESS 


New York 


five weeks ended 
Aug. 31—1.5% less than last year 


four weeks ended 
Sept. 28—1.6% less than last year 


M. R. Weiser & Co., New York 


New Jersey 


five weeks ended 
Aug. 31—0.7% less than last year 


four weeks ended 
Sept. 28—2.1% less than last year 


M. R. Weiser ¢> Co., New York 


Southeast 


July—1.0% less than last year 


Aug.—1.0% less than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
Aug. 3—0.3% less than last year 
Aug. 10—3.4% more than last year 
Aug. 17—0.6% more than last year 
Aug. 24—0.2% more than last year 
Aug. 31—0.1% less than last year 
Sept. 7—2.4% more than last year 
Sept. 14—0.1% more than last year 
Sept. 21—1.6% more than last year 
Sept. 28—1.9% more than last year 


Carruthers & Co., Boston 
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MR. LAUNDRY EXECUTIVE: 


OFFERING, ADDING 
OR EXPANDING 
A DRYCLEANING SERVICE? 


Every page in every issue of NATIONAL is geared 
to helping drycleaners get more business, process 
it better and make more money. In every issue— 
specialized 100% in drycleaning only—you'll 
find solutions to day-to-day problems . . . case 
histories from all over the country . . . reports on 
the latest technical and engineering develop- 
ments . . . news of modern, time and money- 
saving equipment and supplies. 


If you now offer, or plan to add or expand a dry- 
cleaning service—you need 


NATIONAL CLEANER & DYER 
Leader in the Drycleaning Field Since 1910! 


Just as STARCHROOM LAUNDRY JOURNAL is 
the recognized authority in laundering, NA- 
TIONAL is the authority in drycleaning. 





DON’T MISS THESE FEATURES IN THE NEXT ISSUE OF NATIONAL! 


Athletic uniform cleaning brings prestige and profits to 
a Midwest plantowner. 


How drycleaning in Australia and New Zealand com- 
pares with ours. 

Your 1958 Sales Promotion Calendar—to help you 
plan your sales efforts for the months ahead. 


How a cleaner converted from wholesale to retail with 
the aid of a profitable sideline. 











Because you're a paying subscriber to STARCHROOM LAUNDRY JOURNAL, 


YOU CAN GET NATIONAL AT A BIG 50% REDUCTION IN PRICE! 


Your subscription to NATIONAL for a full year 
(regularly priced at $4.00) will cost you only 
$2.00 


Yes, to be a top success in drycleaning, you need 
the industry's leading magazine. Just clip and 
mail the handy coupon today! 





TO: NATIONAL CLEANER & DYER 305 East 45th Street, New York 17,N. Y. 


Please enter my one-year subscription to NATIONAL at the special price of only $2.00. 


We operate commercial drycleaning equipment on the premises (please check): [7] 


Owner of the Company [_] 
Send bill (_ ) 


The undersigned is 


Remittance enclosed (_) 


Company. 





Street 


Employee [} 





City. 











Individual. 
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City Council. The establishment is pres- 
ently located at 237 State. 


HILLSBORO, TEX.—Easy Coin Op- 
erated Washateria, 212 E. Franklin St. 
has been opened by Mr. and Mrs, T. E. 
Anderson. 


Tan 
et 


“se 


RAPID CITY, S. D.—Rapid City 
Laundry & Cleaners, 312 Main St., has 
added a storage vault. 


WHITEST, 


IDAHO FALLS, IDAHO — Home 
Service Laundry has been purchased 
from E. R, Holden by Henry Martin 
and Eva Roberts. The firm, which has 
its main plant at 264 C St., has a drive-in 
station at 495 First St. 


PORTLAND, ORE.—Oregon Laundry 
& Dry Cleaners has opened a branch in 
a completely remodeled building at 1402 
S. E. 12th. 


PORT ANGELES, WASH.—Olympic 
Laundry and Cleaners, Fifth and Lin- 
coln, was damaged by fire recently. Own- 
er Leo White estimated the damage at 
$1,000 to the building and $1,250 to 
clothing. 


CLEANEST 


SHIRTS POSSIBLE 


Washroom of 
Twin City Laun- 
dry, Hinghan, 
Mass. 


More than 200 laundries, including the 
Twin City Laundry, have switched to 
new LEVER COMBO. It enables them 
to give their customers whiter shirts 

. and at the same time save money 
on operating costs. 

Tested for more than two years at 
Lever’s new research center, LEVER 
COMBO is guaranteed to turn out 
whites and colors bright as you’ve seen 

. and no matter how set the dirt, you 
get the cleanest shirts possible. Fugi- 
tives and fine fabrics fare equally well. 

Operating costs go down because 
LEVER COMBO lets you use cold 
water rinses on most classes of work. 
What’s more, you're down to tap water 
titration in three rinses. 

In addition, laundries report good 
savings on water, for LEVER COMBO 


permits shortening formulas, to seven 
operations, start to sour. 
Let the Lever man show you how 


white you can get your customers’ 
shirts...and see for yourself the money 
you save with LEVER COMBO. 


For the really white 
whites that add more 
customers it’s LEVER 
COMBO. Twin City 
laundry owner Ralph 
Rowes puts it like this: 
“The whiter the wash 
the better they like us. 
I've never seen shirts 
so white as those laun- 
dered with LEVER 
COMBO — and the 
shirts sell the cus- 
tomers." 


LEVER BROTHERS 
COMPANY 


390 Park Avenue, New York 22, N. Y. 


PORTLAND, ORE.—American Linen 
Supply has leased property at S, W. 
Front Ave. and Hall St. for expansion 
purposes. 


EPHRATA, WASH.—An open house 
was held recently at House Laundry & 
Dry Cleaning Co. to celebrate comple- 
tion of its new building, according to 
Travis House, owner. 


PORTLAND, ORE. —A business li- 
cense has been issued to John C. & 
Nancy H. McClellan for the establish- 
ment of a quick-service laundry at 443 
N. E. Killingsworth St. 


RED BANK, N. J.—Little Falls Laun- 
dry, 46 E. Newman Springs Rd., has been 
expanded to include a combined office 
and cash-and-carry store. 


NEW YORK, N. Y.—The latest in 
laundry equipment highlighted the laun- 
dry and linen supply industry’s cocktail 
party for the Federation of Jewish Phil- 
anthropies, it was reported by Arthur 
Maslow of Standard Coat, Apron and 
Linen Service, and William B. Troy of 
Cascade Laundry, co-chairmen of the 
Federation drive. 


MANCHESTER, CONN.—George H. 
Willard, New Model Laundry, has re- 


signed as secretary-treasurer and director 
of the Connecticut Launderers and 
Cleaners Association, Inc. A!yin Reiner 
of the Mayflower Laundry, Hartford, 
was unanimously chosen to take Mr. Will- 
ard’s place, 


KEANSBURG, N. J.—Launder-It, 6 
Church St., has been sold to Philip and 
Emma Fromhertz, 


ADAMS, MASS. — New drycleaning 
equipment has been installed in Adams 
Laundry and Dry Cleaning Co., located 


on Commercial St. 


ALBANY, N. Y.—A storage vault has 
been added at Killip Laundry, 76 Green 
St. 


BAYONNE, N. J.—The laundry build- 
ing at Bayonne Hospital has been reno- 
vated and new equipment added. 


BROOKLYN, N. Y. — Sheldon-Foster 
Laundry Co. has been permitted to ex- 
tend its plant at 37-53 Kosciusko St. 


LYNDHURST, N. J. — Stuyvesant 
Laundry, Stuyvesant and Court Aves., is 
in its twenty-fifth year of business. John 
Caputo is the founder of the firm. His 
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satinette —A balanced blend of wheat and corn for 
proper body and a smooth, pliable finish. Non- 
congealing. No waste. Use it hot or cold. 

ULTRA-LITE —Makes whites ultra-white. Makes 
colors ultra-bright. With each 42” x 84” wheel on a 
48-minute formula running 8 hours per day, you can 


These Keever products, 
used together, can do it increase production 6,900 lbs. and save 18,400 gal- 


lons of water per month—222,000 gallons per year. 


and improve quality, too. 
Increased water costs are sending your profits THE KEEVER STARCH CO., Columbus 15, Ohio 


x F Corn, Wheat and Other Grain Products for Industry Since 1898 
down the drain. Stop this flood of waste by ni 


using Satinette and Ultra-Live. 

A check-chart analysis will iell you exactly 
what you can save in your plant... how you 
increase poundage . . . maintain better quality 
controls. Want proof? 


sia Was bes aah WY, ULTRALITE 


A BLEND OF WHEAT AND = \ THE FLUORESCENT SOUR 
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son, Anthony, who is manager, is pres- 
ently serving a two-year term on the Ad- 
visory Committee of the American Insti- 
tute of Laundering. 


SPRINGFIELD, MASS. — Bel t 


sity Synagogue Council Award, it was 
announced recently by Dr. Samuel Bel- 


kin, Yeshiva University president. 


BRIDGTON, ME.—Bridgton Shoppers 
Laundromat, Inc., owned by Mr. and 





Laundry, Inc., 333 Belmont Ave., re- 
cently celebrated its fiftieth anniversary. 
The establishment was founded by the 


late Harry Samble, Sr., at its present lo- 


cation. 


NEW YORK, N. Y.—Louis Gordon, 


president of Linens of the Week and 
chairman of the board of Associated 


Laundries, has been selected as the 1957 


recipient of the annual Yeshiva Univer- 


They're 
Feather-light, 
wear longer 


—~ 


Mark-O-Merit® 


Mrs, Art Wilkins, has been moved from 
the Brookside Bldg. to Depot St. 


DUNKIRK, N. Y.—Adelbert W. Cum- 
mings has purchased Dunkirk Laundry 
Co., Inc., 205 Central Ave, Mr, Cum- 


mings is the son of the founder. 


ATTLEBORO FALLS, MASS. — In- 
terboro Laundry, 42 Commonwealth, has 
added a storage vault. 


shamrock 
offers 


PLASTIC 
washroom 
trucks Ee 


eee 


nk. —_ 


Patent Pending 


Now, tough, rigid PLASTIC brings you greater-than-ever value in Shamrock Wash- 
room Trucks! Lighter weight than metal washroom trucks — far stronger and longer 
wearing! Smooth plastic means no more snags in nets or clothing, no rivets, welds or 
bolts, nothing to rust. Plastic chemically resists acids, alkalis, bleaches, sours, starch. 

See new, superior Shamrock Plastic Washroom Trucks at your Shamrock jobber! 
Three styles—the No. 600, No. 400 Elevated Truck, both with drain hose and wood 
rack; No, 400R with removable basket (not illustrated). Snow-white interior, green 
exterior is standard — colors permanently bonded! . . . Manufactured by MEESE, Inc., 
Madison, Indiana. 


Ask your Shamrock Jobber for facts and prices! 
SALES OFFICES: NEW YORK—F. R. Tyroler, 55 West 42nd St., PE 6-0615; ATLANTA—W. E. Petway, 2577 
East Densley Dr., North Decatur, Ga., ME 6-3192; FORT WORTH—V. M. Hooton, 4220 Normandy Road., Tel. 
Jefferson 6-6565; WEST COAST—Petersen-Daniels, inc., 3311 Beverly Bivd., Montebello, Calif., RAymond 
3-7003. Export Mgr.—R. A. Auerbach, Easton, Pa. Cable Address: *‘Natly.’’ 
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WASHINGTON, D. C.—Edward J. 
Clarke, president of C & C Limen Serv- 
ice, has been chosen “Man of the Year” 
by the Laundry Dry Cleaning Association 
of the District of Columbia. Mr. Clarke 
supervised the collection, processing and 
delivery of more than 100,000 pounds 
of clothing for Central Europe’s destitute 
people, as chairman of the association’s 


“Clothing Crusade.” 


ALEXANDRIA, LA. — Will Hoch- 
baum, president and general manager of 
Alexandria Steam Laundry since 1919, 
has retired. He has sold his interest in 
the business to Wilton and E, W. Fre- 
maux. Under the reorganization Wilton 
Fremaux has been elected president of 


the company; his father, secretary-treas- 
urer, and James Bolton, vice-president. 


FORT LAUDERDALE, FLA.—Con- 
struction of a new drive-in laundry at 
927 S. State Rd. 7 was recently reported 
near completion, 


GRETNA, LA.—Homeway Laundro- 
mat has opened its third branch at 3 
Fifth St. The company has other opera- 
tions at 1000 Lowerline and 3115 St. 
Roch. 


KNOXVILLE, TENN. — Oscar 
Schwarzenberg, president and general 
manager of Dixie Laundry, will again 
serve on the board of trustees of the 
State Mental Health Department. His 
reappointment was announced in Nash- 
ville by Gov. Frank Clement. 


CHARLOTTE, N. C.—Arrow Laun- 
dry & Cleaners was scheduled to open 
a new branch at 2615 Central Ave. 


DECATUR, GA. — A quick-service 
laundry has been opened at the North 
Decatur Plaza, Clairmont and N. Decatur 
Rd., by Albert Bell, 


CHATTANOOGA, TENN, — Apex 
Linen Service of Atlanta has established 
a complete new laundry at 107 W. 10th 


St. J. Joseph Cohen, secretary-treasurer 
of the firm, will manage the operation. 


SARASOTA, FLA.—Mr. and Mrs. 


Thomas McCoy have opened McCoy’s 
Laundromat, 329 N. Washington Blvd. 


NEW SMYRNA BEACH, FLA. — 
A formal opening of a self-service laun- 
dry at 210 N. Orange St., was held re- 
cently, it was announced by A, P, Stead- 
man, owner. 
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Now Ed gets clothes clean first time through 
thanks to Dow Sodium Orthosilicate 


Ed’s been on the wheel for several years. He’s a happy-go- 
lucky fellow most of the time, but it used to burn him up 
when the boss would send back clothes Ed didn’t get clean. 
Then we started using Dow Sodium Orthosilicate to build our 
soap. Never hear Ed complaining now . . . or the boss, either. 


That’s because Dow Sodium Orthosilicate extends cleaning 
power by as much as a third*. It neutralizes soil acidity, 


*In tests on badly soiled fabrics washed at 
160°F. Dow Sodium Orthosilicate reduced 
the amount of detergent used by 45%. 
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saponifies fats and oils and keeps them in suspension. As a 
result, all clothes—even grimy work shirts and coveralls— 
wash clean and rinse easy. And Dow Sodium Orthosilicate 
costs only about half as much as soap. 


Write today for your copy of the new Dow Sodium Ortho- 
silicate booklet. THE DOW CHEMICAL COMPANY, Midland, 
Michigan, Department AL 609M-2. 


YOU CAN DEPEND ON 





Drive-in stores like this brand-new one in El Paso, Texas, are specifically designed to attract 
the motoring public. All Acme drive-ins are on main arteries near shopping centers 


Plantowner F. B. Fletcher rounds out 43rd year 


in industry, still active in management 


Success Means Keeping Pace With the Times 


Long-established plant retains vitality 


by giving customers the service they want 


MODERN THINKING in the man- 
agement of the long-established Acme 
Laundry & Cleaners is indicated by 
the use of up-to-the-minute “activated” 
drive-in stores to serve El Paso cus- 
tomers. Three such attractive outlets 
offer on-the-premises Quick-Dri and 
Quick-Wash services, as well as one- 
day drycleaning service from the main 
plant, besides regular finished laundry 
services. 


Efficient service 


The main plant features a new 
drive-in service with carhops handling 
four lanes of traffic under a big pro- 
tective canopy. A cash register and 
canvas laundry baskets for incoming 
soiled bundles are kept on the “island” 
to facilitate the easy handling. An in- 
tercom connects the carhops on the 
island with the inside office. 

When a customer drives in to pick 
up an order, the attendant steps to the 
intercom speaker and gives the office 
girl the necessary information. This 
includes the customer’s name, the last 
three numbers on the custon\er’s claim 
check and the kind of service re- 
quested. Bundle-boys then bring the 
work out to complete the transaction 
in a matter of seconds. 

Three-part, multiple-copy _ tickets 
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are used, The first copy is the “origi- 
nal” and bears the customer’s receipt 
at the bottom. The second and third 
are “office” and “call” copies. The 
tickets are made up in batches daily 
and are stamped with the date the 
order will be ready. 

Incoming orders are placed in color- 
coded bags indicating the type of 
service requested, When a hamper 
load accumulates it is moved to the 
marking department, where all fin- 
ished work is fully identified. The 
markers list the items and price them 
accordingly on a listing machine. 
Price-reminder boards at each mark- 
ing station simplify this operation. 

At the present time, the Acme 
operation operates 10 linen supply 
routes, 13 laundry and drycleaning 
routes and has a total of 215 em- 
ployees. 


Family operation 


The Acme plant was started by the 
Fletcher family in 1912. F. B. Fletcher, 
who heads up the company today, 
entered the business in 1914, Al- 
though educated as an engineer, he is 
now rounding out his forty-third year 
in the laundry industry and can be 
justifiably proud of his accomplish- 
ments, 


As a speaker at various laundry 
conventions his engineering back- 
ground permitted him to develop 
many graphs and charts to prove his 
theories on improving production effi- 
ciency. 


AIL director 


One such talk in 1921, at the Texas 
Laundryowners convention in San An- 
tonio, was probably instrumental in 
Mr. Fletcher's selection as a director 
of the newly formed American Insti- 
tute of Laundering that same year. As 
one of the charter members of the 
board of directors, he was among those 
who had the job of investigating many 
proposed sites in the United States for 
the Institute, which resulted in the 
selection of Joliet, Illinois. 

Next came the work of buying out 
the laundries already operating there 
and arranging for financing. Finally 
came the task of drawing up the plans 
for the needed building and seeing its 
construction to completion. Mr. 
Fletcher served 11 years until 1931 
when the two laundry associations 
finally joined forces to become the 
American Institute of Laundering. 

The vitality of the Acme operation 
is quite a tribute to Mr. Fletcher’s 
management and foresight. (10) 
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Coming to You in February! 


Another “First” in 
Our Sixty-Five Years 
of Publishing Service: 


“WHAT'S REALLY HAPPENING 
TO THE LAUNDRY BUSINESS” 


KEYNOTE OF 


OUR 1958 PRE-CONVENTION ISSUE 


As subscribers to STARCHROOM LAUNDRY JOURNAL, you’ve helped 
us write the keynote of our February issue—the big 1958 Pre-Convention 
Issue. 


A healthy percentage of you recently took part in nation-wide surveys 
which reveal the current and changing state of NOT the entire laundry in- 
dustry, BUT your particular big segment of it. 


In “WHAT’S REALLY HAPPENING TO THE LAUNDRY BUSINESS” 
you'll find the facts that you, yourselves, have given us. They’ve been aug- 
mented by Government information and further research—and you'll find 
them interesting, helpful business reading—the kind that can send you 
off to the show in a realistic, face-the-facts frame of mind. 


Your 1958 Pre-Convention Issue of the JOURNAL 
will reach you in plenty of time before you leave home for the Chicago 
exhibits in March 


will give you a preview of convention plans, programs, exhibit layouts— 
all for budgeting your busy time in advance. 


will bring you—in addition to ‘‘WHAT’S REALLY HAPPENING . . .’’——the 
JOURNAL’s customary down-to-earth articles and case histories on how to 
get and do more business at higher profit 


plus 


informative display advertising by manufacturers both exhibiting and not 
exhibiting at the show. 





- tion | f 
OUR BOOTH NUMBERS Watch for It! The 1958 Pre-Convention Issue o 


nt vm a Starchroom 
BE SURE TO STOP IN FOR A VISIT, LAUNDRY JOURNAL 


OR A REST, OR LET US BE OF 


<i papas ctl ows abl g 305 East 45th Street, New York 17, N. Y. ABC/ABP 


can! 
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Engineering Section 


Preventive Maintenance Plays 
Major Role in Motor Performance 


AN EDUCATIONAL CAMPAIGN 
for better motor performance that ap- 
plies to anybody’s make of motor is 
being carried on by one of the largest 
electrical motor manufacturers.* From 
the tips it offers in abundance we will 
single out certain ones because at- 
tention to those should assure the 
average laundry of a good operating 
record for its own motors. 

The obvious spoilers of smooth mo- 
tor operation are dust, grease and 
moisture. 


Dust: If you saw someone wrapping 
up your motor in a sheet of asbestos 
you'd probably go through the roof. 
Yet allowing dust and dirt to build up 
on or within a motor amounts to just 
the same thing. Both dust and dirt 
have insulating properties, They act 
as a blanket. Inside the motor they can 
restrict or block ventilating passages. 
Dust build-ups lead to a higher than 
normal operating temperature, and 
this, in turn, leads to a breakdown of 
the motor’s insulation. 

Dirt and dust can usually be re- 
moved from external parts by using a 
vacuum cleaner, bellows, or dry com- 
pressed air, Openings in motors of 
older design provide access to internal 
*Bulletin Nos. 51X8581, 51X8582, 05R7417B, 


Allis-Chalmers Mfg. Co., Box 512, Milwaukee 
1, Wis. 


By JOSEPH C. McCABE 


parts so that internal dusting can be 
accomplished without dismantling the 
machine, Ventilating openings in more 
modern designs of open motors, how- 
ever, do not permit accessibility to in- 
ternal portions. Even though you may 
blow out some of the dry dust inside 
the machine with compressed air, the 
motor may have to be dismantled for 
thorough cleaning of the interior. 

Dry compressed air at about 50 
pounds pressure may be used for 
blowing out dust and dirt. Higher air 
pressures may damage __ insulation 
either directly or by the sand-blasting 
effect with abrasive dust. In equip- 
ment where dust and dirt become 
solidly packed in ventilating apertures 
or other spots and cannot be removed 
by blowing, it is best to take the ma- 
chine apart and clean small openings 
or parts with bottle brushes. 


Oil and Grease: Both have a harmful 
action on most insulating varnishes. 
Oil or grease-covered motor windings 
with dust and dirt represent a very 
harmful condition. Clean any such 
motor windings thoroughly and apply 
a fresh coating of insulating varnish. 
Usually much of the dirty oil or grease 
can be removed with a cloth mois- 
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“Brace yourself, Linda. Here comes the Honorable Mrs. Van Tyle and 











tened with a solvent such as Stoddard 
solvent. Use a brush for surfaces diffi- 
cult to reach by hand. Use a spray gun 
with solvent to clean small, less ac- 
cessible slots and passages. Windings 
should be blown dry with compressed 
air after using solvent. 

Caution: Carbon tetrachloride is not 
recommended because of its extremely 
harmful toxic effects and its deterior- 
ating effect on insulating varnish. Use 
Stoddard or one of the many other 
solvents. 

Do not immerse motor windings in 
any solvent. 

No amount of wiping can remedy a 
situation where insulation is badly oil- 
soaked, It may be advisable to install 
new windings. 

After a thorough cleaning, as previ- 
ously recommended, the wound stator 
of smaller motors should be dipped in 
insulating varnish and baked, Wind- 
ings of larger machines, which can- 
not be dipped and baked, should be 
coated with air-dry insulating varnish. 

In cleaning machines, clean all vital 
parts, such as brush holders, commu- 
tators, slip or collector rings where 
current creepage along dirt-ridden 
parts often takes place. Oil-soaked 
brushes should be replaced. 

Usually oil saturation of 
windings can be prevented by: 


motor 


1. Maintaining the oil level in the 
bearing chamber at, but not above, 
the proper level. If only one level 
mark is provided it is usually the oil 
level with the motor at standstill. The 
running level will be lower due to the 
amount of oil carried up by the oil 
rings. 

2. Don’t fill oil wells with motor 
running. | 

3. Keep oil-well covers and piping 
tight. 

4. Replace worn oil seals. 

5. Maintain proper adjustment of 
bearing-chamber pressure balance ar- 
rangements on large high-speed mo- 
tors. 

Grease-coated motor windings can 
be prevented by: 


Continued on page 64 
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Mr. Gruchowka, Pilgrim plant engineer, making te 


———_- 


mperature test on 6-roll flatwork ironer to deter- 


mine the effect of good and poor steam chest drainage on performance of ironer and operators. 
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This is the Sarco Thermo-Dynamic — 
simplest and sturdiest steam trap made. 
Assures rapid, complete discharge of 
air and condensate. Doesn’t blow 
steam. Self-adjusting — only one large 
capacity seat for each size — for all 
pressures. Practically eliminates main- 
tenance. Many other advantages. 


How Pilgrim Laundry Boosted Ironer Output 9.8% 


WHEN, TWO YEARS AGO, Mr. 
Peter Gruchawka joined Pilgrim 
Laundry, Brooklyn, N.Y., as plant en- 
gineer, 6-roll flatwork ironers and other 
steam ironing equipment were being 
drained by gravity. This system had 
been in use for many years with more 
than adequate results, but present-day 
materials and construction of goods 
brought drying demands that were far 
greater than it could supply. Hence, 
output of satisfactory finished work 
had been reduced. To bring this back 
to top performance was the task hand- 
ed to the plant engineer. 

It wasn’t difficult to put his finger 
on the trouble. He knew that air and 
condensate should be discharged im- 
mediately and continuously. Other- 
wise this air and water would present 
a barrier to heat transfer, resulting in 
inadequate and uneven temperatures 
for ironing surfaces. 

Mr. Gruchawka was sure that the 
use of steam traps to drain this equip- 
ment would result in greatly improved 
ironer performance. However — how 
great would the improvement be? And 
what type of steam trap would do the 
best job? He decided to find out. The 
exacting tests took a year. 

Gravity drainage not adequate 
Mr. Gruchawka’s tests revealed that 
gravity draining was definitely not ade- 
quate to maintain temperature needs 
for drying modern goods. His flatwork 


ironer rolls were showing a drop in sur- 
face heat of 45° F below inlet steam 


temperature. 
Secondly, Mr. Gruchawka proved 
conclusively that the type of steam trap 
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used does make a big difference. The 
bucket traps tested failed to keep the 
steam chests free of air and condensate 
and required frequent maintenance. 
Right steam traps essential 

On the other hand, the Sarco Thermo- 
Dynamic steam traps tested effected 
immediate and complete discharge of 
all air and condensate. As a result, 
chest temperatures were held high and 
even, under all operating conditions, 
including heaviest loads. No mainte- 
nance was required. 

Improvement in ironer efficiency was 
so great that Pilgrim Laundry author- 
ized Mr. Gruchawka to equip all seven 
of their 6-roll flatwork ironers with 
Sarco Thermo-Dynamic steam traps. 
Here are the results after one year of 
constant 8-hour-per-day operation. 


What laundry wouldn't like 
to achieve these savings? 


1. Re-runs reduced to absolute mini- 
mum-—now no sheets come out damp. 


oe 


2. Ironed sheets turned out at maxi- 
mum speed of the best operator. 

3. 9.8% increase in output of finished 
flatwork. 

4. No service interruptions. No shut- 
downs for maintenance, repair or 
replacement. 

5. Damage claims reduced to zero. 

6. Boiler fuel oil consumption con- 
siderably cut down. 

In view of the above, Pilgrim stand- 
ardized on Sarco Thermo-Dynamic 
steam traps throughout their plant. 


60 DAY TRIAL CONVINCES... 
no cost or obligation to you. 
Write direct to us or contact your 
supply house and obtain a %” Sarco 
TD steam trap and strainer for 60-day 
trial. No obligation is involved. You 
buy the Sarco TD and strainer only if 

completely satisfied. 


SARCO COMPANY, INC. 


635 Madison Ave., New York 22, N.Y. 


Each steam chest of 6-roll flatwork ironer is drained and vented by Sarco TD trap, preceded by 


strainer. Inlet temperature is 335°F at 95 psig. Surface temperature is held to 330° — 40° higher 


than before TD installation. 


2244-8 
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[> Tips on Water Softener Care 


COMMERCIAL LAUNDRY opera- 
tors can save money and improve the 
quality of their work by spending a 
few minutes checking their water- 
softening equipment. 

Although the equipment is simple 
and efficient, it needs a minimum 
amount of maintenance. Neglect can 
lead to loss of efficiency, extra soap 
costs and unnecessary service calls. 

Some laundries have had the ex- 
pense of service calls simply because 
the owner or engineer was absent and 
the employees were not familiar with 
the softener. Others have suffered 
profit and quality loss when poorly in- 
structed personnel failed to operate 
the water softener properly. 

Softeners are simple and efficient, 
but simplicity sometimes leads to neg- 
lect and neglect leads to unnecessary 
costs. 





. according to Starchroom, you 
continue backwashing another 10 min- 
utes."" 











Attention to the following checklist 
will assure the lower costs and higher 
quality that are part of efficient soft- 
ener operation: 

1. Use the type and amount of salt 
recommended by the manufacturer or 
installer. This is vital to efficient oper- 
ation and varies with make, model 
and design of the softener. 

2. Keep salt storage areas clean to 
avoid contaminating the water-soften- 
ing mineral with foreign matter car- 
ried in during regeneration. With wet 
storage, inspect the brine tank every 
three months, and clean whenever 
sediment forms. 

3. To be sure the brine is at the 
recommended strength use a salom- 
eter, Brine must be tested as it enters 
the softener, not at its surface in the 
brine tank. 

4. Post operating instructions on or 
near the softener, Make the instruc- 
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tions clear and complete. This will 
enable even inexperienced employees 
to operate the softener properly in 
emergencies. 

5. Have the manufacturer’s agent 
demonstrate the cycles of the softener 
to several employees. Be sure at least 
one person per shift is familiar with 
testing, backwashing, regenerating, 
rinsing and restoring to service. 

6. Check the water meter for accu- 
racy in controlling amounts and rates 
during backwash, regeneration and 
rinse cycles, 

7. Carefully observe manufacturer's 
recommendations for backwash time 





SOFTENER 
3s 


No 
BRINE TANK 


“These are good pickles, Murphy. Boy! 
Talk about sidelines... ."’ 











and flow rates. This is as vital to soft- 
ener efficiency as regeneration. 

8. If between-regenerations back- 
wash is recommended, do not neglect 
this additional backwash. 

9. Be sure test soap solutions are 
fresh. Order in small quantities and 


keep solution bottles tightly covered. 

10. Inspect the bypass valve regu- 
larly for leakage. Leaking bypass 
valves may admit critical amounts of 
raw water to the softened line and 
disrupt soap formulas. 

11. Prevent costly soft-water leak- 
age by checking all soft-water valves 
annually, Oil nuts and bolts on pack- 
ing glands. 

12. Keep the softener area clean. 
Poor housekeeping at the drain pit, 
sewer or other water-disposal facilities 
can result in costly clogged drains. 
(Many drain pits serve as backwash 
measurements and a clogged drain 
means an improper backwash, result- 
ing in greatly lowered softening ca- 
pacity and increased operating costs. ) 

13. Inspect the water - softening 
mineral once a year for depth and 
condition, Be sure they meet manu- 
facturer’s specifications for capacity 
requirements. 

14. Instruct operators to avoid 
using several high-flow machines si- 
multaneously. Overdrawing the rated 
capacity of the softener results in de- 
livery of hard water with serious 
effects on soap consumption and wash 
quality. 

15. Periodically measure flow-rate 
requirements to be sure the softener 
capacity meets the needs of additional 
or replacement equipment. 


Observance of these simple sug- 
gestions will improve softener effi- 
ciency and wash quality while cutting 
costs of soap, supplies and mainte- 


nance. OO 
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Plain steel plate will 
corrode even under 
normal water condi- 
tions. 


Ordinary cement lin 
ings tend to flake 
crack and shrink, re- 
sulting in high main- 
tenance costs. 


Pre-Krete lined plate 
is still in perfect con 
dition even after ex- 
haustive testing. 





WITH SPECIAL FORMULA 
C-17 PRE-KRETE 


a lining at a fraction of the replacement cost 


moisture proof bags. Downtime for lining the aver- 


Special C-17 Pre-Krete is an exclusive pre-blended 
age size steel vessel is approximately 48 hours. 


hydraulic cement formula, designed to prevent 


costly corrosion or rust of plain steel vessels, open 
or closed. Unlike ordinary cement mixtures, Pre- 
Krete will give long, trouble-free service even under 
extreme corrosive conditions. 

Special Formula C-17 Pre-Krete is chemically 
inert to most substances—will resist thermal shock, 
and is unaffected by temperature fluctuations up to 
800°F. Pre-Krete is recommended for a wide vari- 
ety of industrial and process applications that usu- 
ally require expensive metal linings. Pre-Krete is 
contamination-free and non-toxic. 

Contact Pocono Fabricators for the names of 
qualified applicators in your area. They will be 
pleased to give you a free estimate for lining your 
plain steel vessels on the job-site. For “Do-it-your- 
self” application, Pre-Krete is available in 95 lb. 


pocono 


Division of 








Pocono Fabricators Inc. 
2711 Linton St., 
East Stroudsburg, Pa. 


Send for descriptive catalog (No. 1012) including 

impartial test analysis of Pre-Krete under various 

simulated service conditions. 

C send name of qualified applicator. 

C please send descriptive catalogs. 

CJ please send information on “Do-it-yourself” 
lining. 


Name_____— i pe a 





Company— 
Oo EPEC IO RAE psc 
City. Zone__State. 














fabricators inc. 


The Patterson-Kelley Co., Inc. 


East Stroudsburg, Pennsylvania 
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Continued from page 60 

1. Following the motor manufac- 
turer's recommended greasing instruc- 
tions, 

2. Always being sure the grease 
drain or port is open when supplying 
fresh grease with a gun and for a half 
hour or more after the motor is put in 
service. 


Moisture: Experience has shown that 
windings of open, dripproof or splash- 
proof motors, located in areas where 
they are subjected to splashing water 
or high humidity, frequently fail due 
to moisture penetration of winding 
insulation. Open-type motors operat- 
ing in moist atmospheres blow a con- 
tinuous stream of moisture-laden air 
over the motor windings. 

A totally enclosed motor has no free 
interchange of air between the air 
outside and the air inside the machine. 
It is a better machine for use in mois- 
ture-laden or humid atmospheres. 

Remember that a totally enclosed 
motor is not a sealed machine, It can- 
not be used for submerged or partially 
submerged operation, Since it is not a 
sealed machine, such a motor breathes 
as the temperature of the internal air 
changes, This temperature change 
may occur if the motor is stored where 
even temperatures are not maintained. 


More frequent and more rapid tem- 
perature changes of internal air occur 
when an enclosed motor operates in- 
termittently. 

If a motor is stored in a humid at- 
mosphere at uneven temperatures or 
if operated intermittently in a moist 
atmosphere, moist air may enter the 
motor and condense in a totally en- 
closed motor. Some motor manufac- 
turers provide drain plugs for removal 
of this condensate. Continuous auto- 
matic drainage plus ventilation of the 
interior of the motor to minimize con- 
densation will be obtained by com- 
plete removal of the drain plug. Holes 
can be drilled in the bottom of the 
motor frame or bearing housing, if not 
provided by the motor manufacturer. 

Caution: Removable plugs cannot 
be provided nor should holes be 
drilled in explosion-proof motors, Un- 
derwriters-approved automatic drains 
are available, if required for these 
motors. 

Moisture-soaked insulation is un- 
healthy insulation, This condition may 
result when machines operate in damp 
locations, or when flooded. Driving 
moisture from the windings of such 
machines requires special treatment. 

Frequently foreign-matter deposits 
have to be washed away with clean 
water. Hose pressure should not be 


greater than from 50 to 60 pounds. 

Motors with moisture-soaked insula- 
tion can be dried by any of several 
methods or by combinations of some 
of these methods, Ovens, heat lamp 
combinations and low voltage applied 
to windings are the most common. 

Heat should be applied gradually 
whe: the drying operation begins. 
Sudden application of high heat may 
cause small steam bubbles to form in- 
side and break through the insulating 
walls. 

The hot air around the motor wind- 
ings must be circulated so as to carry 
off moisture. 

When a machine is very wet or has 
been immersed in water, very special 
care has to be exercised after the for- 
eign- matter deposits have been 
washed away because the coil insula- 
tion might be broken down or punc- 
tured by improper application of the 
Megger (instrument for measuring 
insulation resistance). In such cases, 
the windings should be given a thor- 
ough baking out over an extended 
period of time. When it is felt that the 
insulation is in fair condition, the in- 
sulation resistance should first be 
measured, using a low voltage source, 
until it is indicated that the treatment 
of the winding shows that a suitable 
Megger can be used. O10 








We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at low prices and 


D BUY! 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 


everywhere . . . many for over thirty years. 


Write for full details, or a Representative will call. 


convenient terms. They 


Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 


are the latest design, fully 


guaranteed, and we feel 


A GOOD BUY at this time. 
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with the versatile Sarco TD 
Thermodynamic Steam Trap 


ACTUAL SIZE 





RE, PRET EIR Ae RO i NE eS MOSS nc TE ‘ 2 


1, Practically eliminates maintenance example, only 2%” long, 1%" wide, 
—as shown, left, the TD has only 2%” high. 
3 simple, rugged parts — all stain- 
less steel. No mechanism... to 5. Operates perfectly when pressure 
wear or malfunction. Highly re- fluctuates — absolutely no effect 
sistant to superheat, water-ham- from 600 to 10 psi! No water seal 
mer, corrosive condensate. to evaporate. No adjustments. 


oe eee 2. One trap for all pressures —10 to 6. Unaffected by corrosive condensate 
STN. STEEL DISC 600 psi—for light or heavy loads. — made of stainless steel through- 
scien Self-adjusting — each size Sarco out. 
STN, STEEL TD uses same large capacity seat 7 Nepeaee : 
SEAT SURFACE for all pressures—without change No air-binding — discharges at 
or adjustment. steam temperature and vents air 
and air-steam mixtures at start-up 
3. Won't blow steam on light loads — and during operation. 
no prime to lose — no adjustments. 
8. Freeze-proof — self-draining when 
4, Small as a tee fitting — 4" size, for installed with outlet down. 


60-DAY TRIAL CONVINCES 
ONLY 3 PARTS We will gladly send you a Sarco TD steam trap and strainer for 60-day trial. No 
SIMPLE — TROUBLE-FREE cost or obligation. You buy only if completely satisfied, Advise size — %, 2, % or 1” 
All parts machined from stainless steel —and application. Sarco Company, Inc., 635 Madison Ave., New York 22, N. Y. 


bar stock. Only moving part —a solid 2217-B 
hardened stainless steel disc — practical- 


ly wear-proof. fino- 
No mechanism —the kinetic energy of SA R¢EO STEAM TRAP 
steam closes the valve. No narrow chan- 
nels to choke. No gaskets to leak. ynamic 
TRADE MARK 


THE MODERN STEAM TRAP=—-THAT CAN DO MORE THINGS BETTER! 
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Kennedy Represents Jomac 


PATRICK P, KENNEDY 


Patrick P. Kennedy has been 
named a sales representative for 
Jomac, Inc., Philadelphia, Pa., 
to cover the company’s Illinois 
territory from Chicago south to 
St. Louis, Mo, Mr. Kennedy 
will make his headquarters in 
the Chicago office at 4852 N. 
Lincoln Ave. 

A graduate of La Salle Col- 
lege with a B.S. degree, Mr. 
Kennedy was previously em- 
ployed as a salesman for Don- 
ald M. Kerr, Inc. 


Cowles Names Ehrenreich 


MILTON H. EHRENREICH 


Milton H. Ehrenreich was re- 
cently appointed new technical 
man for alkaline laundry de- 
tergents and related items for 
Cowles Chemical Company, 
Cleveland, Ohio. According to 
W. J. Schleicher, manager, 
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Laundry Chemical Department, 
Mr. Ehrenreich will handle 
sales and services in the San 
Francisco Bay area and Nevada. 

Mr. Ehrenreich has had 13 
years of experience in the 
laundry, drycleaning machinery 
business in Washington, D. C. 
He is a graduate of the Uni- 
versity of Pennsylvania and also 
the National Institute of Dry- 
cleaning. He will make his 
headquarters in the San Fran- 
cisco Bav area. 


Sarco Relocates Offices 


Sarco Company, Inc., and 


Sarcothern Controls, Inc., have 
announced the removal of their 
national headquarters in New 
York City from the Empire 
State building to 635 Madison 
Ave. They will occupy the 
twelfth floor of the newly con- 
structed modern building. The 
company’s manufacturing facil- 
ities are located in Bethlehem, 


Pa. 


Talley Opens New 
Parts Section 


Albert P, Friedman, presi- 
dent of Talley Laundry Ma- 
chinery Company, Greensboro, 
N. C., has announced the open- 
ing of its new parts depart- 
ment. The new unit will enable 
Talley to ship orders the same 
day they are received. The 
firm carries a full line of Uni- 
press, Detrex, Milnor and Hoff- 
man parts. 

Holman Battaille, who has 
had several years experience in 
the laundry and drycleaning 
field, will be in charge of the 


department. 


Beach Chicago Distributor 


Beach Soap Company, Law- 
rence, Mass., has chosen the 
Chicago Laundry and Cleaners 
Supply Company as distributor 
for the Chicago area. The dis- 
tributor maintains offices and 
warehouse at 1310 E. 75th St., 
in Chicago. The firm will carry 
a complete line of Beach prod- 
ucts, and will be represented 
by six salesmen covering Chi- 
cago, Milwaukee and northern 
Indiana. 


New M & L Headquarters 


This year the M & L Supply 
Company, Akron, Ohio, is cele- 
brating its twenty-second anni- 
versary in a newly completed 
warehouse and office. This mod- 


ern building, located at 987 E. 
Tallmadge Ave., Akron, com- 
prises 14,000 square feet and 
features up-to-date facilities for 
rebuilding and servicing. 


Forse Stages ‘‘Parade of Progress” 


Seventy-eight Forse sales and 
servicemen recently attended a 
five-day clinic in the company’s 
Anderson, Ind., factory. Attend- 
ees were shown the 1958 line 
of Forse drycleaning and laun- 
dry equipment at a Parade of 
Progress. A special feature of 


the program was the presenta- 
tion of the Clothes-A-Clean 
one-stop service store. A com- 
pletely equipped store was set 
up in the factory to demon- 
strate the washing action of the 
Clothes-A-Clean Washer. Forse 
recently bought the process, 


Braun Expands Facilities in Syracuse 


Building space that will in- 
crease production capacity by 
80 percent will constitute the 
new annex to the G, A, Braun 
plant in Syracuse, N. Y. In mak- 
ing the announcement G, A. 
Braun, chairman of the board, 
said that the new annex “,. . 
in addition to affording us 
much needed space, will effect 
more economies by permitting 
us to process much work for- 
merly done by contractors, 

Additional office space will 
also be provided in the new 


Braun building located at 461 
E. Brighton Ave. 

Shown above examining a 
blueprint of the new annex are 
H. J. Wemer, president of 
Braun (right), and William Du- 


Pree, factory manager. 


Darnell Assigns Geberth 


The Darnell Corporation, 
Ltd., Downey, Calif., has an- 
nounced the appointment of 
Robert J. Geberth as manager 
of the New York division, lo- 
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Aldsoft Water Softeners 
manvfactured for ALD by 
Bruner Corp. 


Aldhot Water Heaters 
monvfactured for ALD by 


; National Combustion Co. . : 
4 Aldwash Washers 
a ; j manufactured for ALD by 
‘ . i ; Cook Machinery Co., Inc. 


— The Laundromat® 


manufactured for ALD by 


Westinghouse 


~ Dryald Dryers 
manufactured for ALD by 
Hoyt Mfg. Corp. — 


Aldspin Extractors 
manufactured for ALD by 


Bock Laundry Machine Co. 


QUALITY wads 


manufactured for ALD by The Shirtomat 
A. ©. Smith Corp. manufactured for ALD by 
Forse Equipment Co. 


The products shown on this page are 
manufactured by companies which have 
earned the finest reputation for building 
quality equipment. They have been care- 
fully chosen by ALD not only for econ- 
omy and efficiency of operation, but for 
their quality of construction and the 
warranties of their manufacturers. Before 
you buy, compare the quality of ALD’s 
balanced equipment. Then compare price. pray: 
ry ryers 


You get more... much much more! Write, manufactured for ALD by Aldiron troners 
Huebsch Mfg. Co. manufactured for ALD by 


wire or phone today and see how ALD Chicago Dryer Co. 
will help you finance the quality equip- 


ment you need. 


Laundromat Signs 
manufactured for ALD by 
Standard IIluminated Signs 


ALD, INC. 3549. clark st., chicago 13, 11. 

Detroit, Mich. * Louisville, Ky. 

St. Louis, Mo. * Dallas, Texas manutactured for ALD by 
H. Greenwald 


Aldcoin Meters 


ne Ame. 


San Mateo, Calif. * Los Angeles, Calif. 


Jacksonville, Florida 
Meter-All Meters 


ALD New York, Inc. * Baltimore, Md. * Long Island City, N. Y. manufactured for ALD by 
Meter-All Co. 
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cated at 80 Walker St., New 
York City. Mr. Geberth has 
been associated with Darnell 
for a number of years, He was 
formerly field representative in 
the states of New York and 
Pennsylvania. Concurrently with 
this advancement A. L, Foster, 
sales manager of the company, 
has announced the appointment 
of two field representatives, 
Walter Harryluk and John VY. 
Gardner. 

The Cameron-Barkley Com- 
pany, Jacksonville, Fla., has 
been named new distributor for 
Darnell in the South, The dis- 
tributor has branches in Char- 
leston, S. C.; Savannah, Ga., 
and Orlando, Tampa, Miami 
and Bartow-Mulberry, Fla, 


Smith Appoints Rood 


ARTHUR C. ROOD 


New East Coast factory sales 
representative for the Laundry 
Machinery Division of the T, L. 
Smith Co., Milwaukee, Wis., is 
Arthur C. (“Art”) Rood. Mr. 
Rood brings a wide background 
of experience in both institu- 
tional and laundry management 
to his new post. 

Mr. Rood was_ associated 
with the Royce Superior Laun- 
dry in 1940 and became a laun- 
dry specialist in the Navy dur- 
ing World War II. In 1951 he 
became head of the laundry de- 
partment in the Massachusetts 
General Hospital and head of 
the laundry and linen section 
in the New Britain General 
Hospital in 1954, Mr. Rood has 
also served as secretary of the 
Institutional Laundry Managers 
Association. 

As Eastern representative of 
T. L. Smith, Art Rood will 
channel his experience into 
plant layout and analysis of 
plant efficiency throughout the 
area—especially in suggesting 
methods for the installation of 
the new, high-capacity Smith- 
Grantham tumbler. 

Mr. Rood’s headquarters are 
at 14 Dorman Rd., New Britain, 
Conn. 
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Wyandotte Chooses Smith 


GAIL A. SMITH 


Gail A. Smith has been made 
Minneapolis district sales man- 
ager of the J. B. Ford Division, 
Wyandotte Chemicals Corpora- 
tion, Wyandotte, Mich. The an- 
nouncement was made by Ford 
Ballantyne, Jr., a Wyandotte 
Chemicals vice-president and 
general manager of the division. 

Carl Dover, who was former 
Minneapolis manager, requested 
early retirement because of ill 
health. Mr. Dover joined Wyan- 
dotte in 1939, became manager 
of the Grand Rapids office and 
was then transferred to Minne- 
apolis. 

Mr. Smith was graduated 
from Michigan State University 
in 1938 and then obtained a 
Master's degree from Ohio 
State. He has spent seven years 
in industry and has recently 
done field research and “trou- 
ble-shooting” for Wyandotte in 
most sections of North Amer- 


ica, 


Prosperity Assigns Gillette 


ROBERT J. GILLETTE 


The Prosperity Company, 
Inc., Syracuse, N. Y., has chosen 
Robert J. Gillette as sales repre- 
sentative for its Rochester, N. Y. 
district office. Mr. Gillette’s 
territory includes the northeast- 
ern part of Pennsylvania. 


A graduate of St. Bonaven- 
ture’s College, Mr, Gillette was 
employed by the Metropolitan 
Life Insurance Co, in Roches- 
ter for five years. Previously he 
was associated with American 
National Insurance Co., Los 
Angeles, and with Standard Oil 
Co. of California. 


LADS Elects New Slate 
The LADS Club, Southern 


California allied trades organi- 
zation, chose new officers at a 
recent meeting. This year the 
group's activities will be di- 
rected by Robert Schack, Goss- 
Jewett & Co., president; Howard 
Sullivan, Southern Mills, Inc., 
vice-president, and Joseph Pi- 
notti, Dow Chemical Co., sec- 
retary. 


Stadham Names Sussman 


BERNARD R. SUSSMAN 


Bernard R. Sussman has been 
appointed West Coast sales rep- 
resentative for the Hexagon Di- 
vision of the Stadham Company, 
Inc., Philadelphia, Pa. Mr. Suss- 
man has been associated with 
the drycleaning and laundry in- 
dustry for a number of years. 
Most recently, he served as an 
allied tradesman on the Pacific 
Coast. 

Coincident with this appoint- 
ment the Stadham Company an- 
nounced the opening of a West 
Coast warehouse at 749 S. San 
Pedro St., Los Angeles, Calif. 


Clinton Promotes Jackson 


R. H. Jackson has been as- 
signed to the post of general 
sales manager of the Eastern 
division of Clinton Corn Pro- 
cessing Company, Clinton, Io- 
wa. His appointment was an- 
nounced by H. A. Bendixen, 
vice-president and general sales 
manager. Mr. Jackson, who has 
been with Clinton since 1939, 
will continue to make his head- 
quarters at 625 Madison Ave., 
New York, N. Y. In his new 
post Mr, Jackson succeeds L. 


D. “Don” Buhrer, who has 
been made regional vice-presi- 
dent of Fleischmann Malting 
Company, in charge of sales 
for the Eastern district. Both 
Fleischmann and Clinton are 
division of Standard Brands, 
Inc. 

It was also announced that 
R. H. Boegel has been named 
district manager of the Phila- 
delphia territory. He has been 
with Clinton since 1947, 


Pennsalt Launches 
Canadian Subsidiary 


Pennsalt Chemicals Corpora- 
tion, Philadelphia, Pa., has an- 
nounced the formation of a 
wholly owned subsidiary in 
Canada, to be known as Penn- 
salt Chemicals of Canada, Ltd. 

“Through this new subsidi- 
ary,” President William P. 
Drake stated, “Pennsalt will be 
able to provide improved cus- 
tomer service for its expanding 
chemical specialties markets in 
Canada.” 

William B. Billingsley, who 
has directed Pennsalt specialty 
sales in Canada since 1954, has 
been named vice-president of 
the new subsidiary and resident 
manager of its operations. Be- 
fore joining Pennsalt, Mr, Bil- 
lingsley was associated with 
Canadian Industries, Ltd. 


Field Becomes Colgate 
Manager 


The promotion of Edward 
P. Field, Jr., to the post of 
manager of the Associated 
Products Department has been 
announced by Ralph A. Hart, 
executive vice-president of the 
Colgate-Palmolive Company, 
New York, N. Y. Mr. Field has 
been associated with Colgate 
Palmolive International, Inc., 
as export sales manager since 
1952. 

The appointment marks the 
final phase of the firm’s di- 
visionalization program _ that 
began earlier this year with the 
establishment of the Household 
Products Division and the Toi- 
let Articles Division. 

The new Associated Prod- 
ucts Department will be re- 
sponsible for the firm’s activi- 
ties in industrial sales as well 
as in other areas. 


Braun Assigns Two 

G. A. Braun, Inc., Syracuse, 
N. Y., has named Robert Car- 
man direct factory representa- 
tive covering the state of Mich- 
igan. Braun has also announced 
the appointment of Rocco Alba- 
nese to work with the firm’s 
sales distributor for Los Ange- 
les and Southern California. 

A graduate of Michigan State 
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ERVICE 


with a capital S 


»..On your 
HOFFMAN equipment 


It’s not enough to have top-notch equipment in your 
business . . . the finest service possible in parts and main- 
tenance is also a must. Service—with a capital S—is 
emphasized, now, by your Nicholson sales and service 
organization. 

Hoffman laundry, dry cleaning and pressing equipment 
has long been known for its superior design, quality 
construction, ease of operation, productive capacity. 
Backing up the complete Hoffman line, the Nicholson 
organization is set up to give you the dependable service 
you need to keep your plant operating at top efficiency. 


From Nicholson you’ll get 
NEW equipment design and performance 
NEW prompt maintenance service 
NEW fast parts service 


... all that you need to give you maximum production 
at lower cost. 

Nicholson understands your problems . . . your re- 
quirements . . . the kind of help you need. You can 
depend on Nicholson! 


A satisfied customer is our first interest 


| ICHOLSON 


OF WILKES-BARRE, PA. 


‘ Distributors in all principal cities 
W. H. NICHOLSON AND CO., General Sales Offices —12 Oregon Street, Wilkes-Barre, Pa. 
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University, Mr, Carman has 
been associated with the Uni- 
versal Credit Corp., Detroit, as 
a field representative and with 
the W. L. Cooper Agency, Port 
Huron, as a real estate sales- 
man. He is also owner of a dry- 
cleaning establishment. 

In his new capacity, Mr. Car- 
man will handle sales and serv- 
ice of the Braun Unit Wash and 
the Braun Unit Kleen. 

Mr, Albanese was formerly 
connected with a prominent 
laundry machinery manufactur- 


er as director of the South 
American engineering division. 
Previously he had installed a 
drycleaning plant and laundry 
in Brazil, which became the 
first mechanized unit in the 
northern part of that country. 
He has also worked as a detailer 
and layout man for a steel pre- 
fabricating plant and owned an 
interest in a drycleaning plant, 
which he recently sold. 

Braun maintains a sales office 
at 4872 Venice Blvd., Los An- 
geles, Calif. 


Milnor Dealers, Salesmen Meet in New Orleans 


| 


New Orleans was the scene 
of a nationwide meeting of over 
100 Milnor dealers, salesmen 
and their wives. Attendees were 
conducted through Milnor’s new 
factory, where they were shown 
the firm’s new 100-pound auto- 
matic washer -extractor (see 


} 


photo). Details of Milnor’s new 
institutional sales program were 
also described. The meeting 
lasted for five days and _ in- 
cluded a bus tour to inspect 
typical Milnor plant conversions 
and activated stores within a 
250-mile radius of New Orleans. 


NEW PRODUCTS AND LITERATURE 


Continued from page 6 


ring PCT, the machine has a 
double coil (illustrated) con- 
sisting of one 13-ring coil and 
one 12-ring coil connected to a 
common boss header. This al- 
lows both coils to be fed steam 
through one steam inlet and 
condensate removed from both 
coils through one outlet. 

The machine is said to re- 
move 4 to 6 pounds of moisture 
per minute, depending on the 
type and weight of goods be- 
ing tumbled. An average of 25 
percent moisture content re- 
moval can be obtained on all 
goods tumbled 3 minutes or 
longer, the maker states. By re- 
design of the frame and basket, 
the new unit will occupy the 
same floor space as the 9-ring 
and 12-ring units the company 
produces. 

Purkett also announces that 
it will discontinue the 9-ring 
unit, except on special order, 
but will continue to build the 
12-ring tumblers along with the 
new 25-ring tumblers in both 
the heat conditioning and the 
predrying types. The firm will 
also continue to build the un- 
heated shake-out tumbler, 
which was the original unit in- 
troduced 25 years ago. 


For additional details write 
to Purkett Manufacturing Com- 
pany, 325 E. Third St., Joplin, 
Mo. 


New Washing Aid 


Raylene, a new brightener- 
sour, has been introduced by 
Wyandotte. The maker claims 
that this new product doubles 
the fluorescence, saves time and 
water, Raylene is packed in 50-, 
125- and 300-pound drums. 
Further information and plant 
demonstrations are available by 
writing to Wyandotte Chemi- 
cals Corporation Laundry and 
Textile Department, Wyandotte, 
Mich. 
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. How To Clean Cotton Rugs 


. Manual for Training Silk Finishers 


3. The Laundry Primer 


ABC’s of washroom operation 


. Storage for the Drycleaner 


. Guide to Plant Layout 


making the drycleaning plant more efficient 


. How To Train Finishing and Folding 
Operators in the Laundry 


. Manual for Training Wool Finishers ... . 
the complete job on all types of garments 


Guide to Construction and Remodeling of 


Drycleaning Plants 


. How To Build a Greater Demand for 
Your Professional Laundry Services 


. Advertising That Builds and Holds 


Laundry Business 


complete textbook on cleaning, repairing 
and remodeling furs 


. Legal Decisions for the Drycleaner 
The Charged-System Roundup 


Fabric Facts 


how to identify, clean, spot and finish 


all kinds of textiles 
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ALL-IN-ONE 


KOMB ® PRESSING UNIT 


Mote iohe ee, Onin Minutes— 
It Lasts for Months! 


U.S. Royal Asbestall cover COMBINED in this newest 
Bulldog pressing unit . . . for less than the cost of 


\ a 
Ee 


Bulldog oe 


ordinary cotton pads and cover. No lumps, no bumps, 
no hard spots, Bulldog KOMBI is 


Ringed With Steel for 
Attaching Springs 


HEAVY NYLON DRAW STRING 


We've drawn upon our years of ex- 
perience manufacturing top quality 


pressing pads to develop this new 
KOMBI unit. Intensive research and 
months of practical use prove it to 
be all that could be asked for ideal 
pressing conditions and quality pro- 
duction. Ask your jobber or write 
us for further information on this 


fully guaranteed unit. 


oN £39 
* “ee 


X. S. SMITH, INC. 


RED BANK 


New Maintenance Item 


Development of a cleaning 
pad for use on all chest-type 
flatwork ironers has been an- 
nounced by the Engineering 
and Product Development Divi- 
sion of the Resillo Press Pad Co. 
Called the Kleeno-Pad, this 
product is said to increase pro- 
duction and improve the quality 
of all flatwork ironing by pro- 
viding smoother linen travel. It 
is also reported to minimize go- 





YOUR REQUEST 


further information 
will get quickest and most 
complete attention as a 


for 


worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
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backs, since it eliminates stain- 
ing and buckling caused by 
dirty chests. 

The Kleeno-Pad is sturdily 
built with metal mesh and 
plasticized-treated asbestos ma- 
terial, combined with abrasives 
for good cleaning action. 

For full information write to 
The Resillo Press Pad Co., 6950 
N. Central Park Ave., Chicago 
45, Ill. 


Tray-Tops by Bock 


The Bock Laundry Machine 
Company is now offering Tray 
Tops as an integral part of the 
Model M-100 Extractor as well 
as its Models 200, 400 and the 
entire Bock-O-Matic series of 
extractors. 

Known as the M-100 Tray- 
Ex, this extractor features a 
fiber-glass curb and Tray-Top. 
The standard Model M-100, 
with stainless-steel curb, is still 


available, but cannot be fitted 
with the Tray-Top. 

Constructed of Bocklite (fi- 
ber glass), these Tray-Tops are 
light, strong and resistant to 
rust and chemical action, ac- 
cording to the manufacturer. 
No plumbing or special tools 
are necessary to install these 
Tray-Tops. They can be fitted 
to any open-end washer, the 
manufacturer states. 

Tray-Tops eliminate the need 
for lifting heavy, wet laundry 
from the washer into the 
tractor. Fitted under the wash- 
er door and draining into the 
extractor, the Tray-Tops make 
it possible to simply slide the 
laundry into the extractor. 

Bock Tray-Tops are available 
in right-hand, left-hand or dou- 
ble-washer installations. Tray- 
Top extensions are also offered 
which make it possible to serve 
as many as four washers with 
a single extractor. 

Bock-O- Matic Extractors 
(sizes 25-, 50- and 85-pound 
capacity) are especially suita- 
ble for Tray-Top mountings 
since they are much lower than 
most extractors of similar ca- 
pacity, making it possible to 
link them to many washers 
without any alteration in the 
height of the washer. 


Write for complete details, 


ex- 


m 


including over-all dimensions of 
the Tray-Tops, to Bock Laun- 
dry Machine Company, Toledo 
Factories Bldg., Toledo 
Ohio. 


Taller Form Finisher 


W. M. Cissell Manufacturing 
Co., Inc., is offering a form fin- 
isher with a revolving assembly 
6 inches taller than regular 
models. This unit will be 
shipped on special order. 

The taller assembly is inter- 
changeable on the Cissell Form 
Finisher with lever-type con- 
trols. With the taller assembly 
an operator can process longer 
garments which usually make 
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FOR QUICK-SERVICE PLANTS 
Key-Tag’s Model A-I5 


No 


1 BY COLOR 

2 BY NUMBER 

3 MECHANICAL 
CODE-LOCK MAKES 
MISTAKES IMPOSSIBLE 


FLAG CHECKING 


ADIT 


@ faster handling 


@ no “human error” 
@ use “green” labor 


te 
= 
FLEXIBLE—FITS YOUR PRESENT SYSTEM 


WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE,, CLEVELAND 3, OHIO 


up about 10 percent of total 
volume, while the average- 
length garments, making up 
about 90 percent of the vol- 
ume, can be finished on the 
staridard Cissell Form Finisher. 

For complete details write to 
W. M. Cissel] Manufacturing 
Co., Inc., 831 S. First St., 
Louisville, Ky. 


Super-Flo by Kisco 


The latest addition to the 
Kisco line of water softeners is 
the Super-Flo model. This unit 
is engineered for a nonrestrict- 
ed, maximum flow of soft wa- 
ter, the company states. By by- 
passing the Solo Valve and 
providing the full _ service 
through the softener, an in- 
creased flow rate of soft water 
is obtained. The company notes 
that the convenience of Solo 





PRE-CONDITIONS 


2400 Ibs. Per Hour 





/ CHALLENGE 


Tumbler 


AUTOMATIC 


CHALLENGE MANUFACTURING CO. 


7400 East Bandini Bivd., Los Angeles 22 
Telephone: RAymond 3-1301 


FULLY-DRIES 
800 Ibs. Per Hour 


OPERATION 











Valve operation is retained and 
used for regeneration, 

The principa) difference in 
the Super-Flo models, Kisco 
states, is in the larger, unre- 
stricted flow through larger in- 
let and outlet connections. _ 

Kisco Super-Flo Water Soft- 
eners are supplied in capacities 
of 150,000 to 1,500,000 grains, 
and these capacities can be 
doubled by the use of twin 
units. For catalog information, 
write to Kisco Boiler & Engi- 
neering Company, 2400 Dekalb 
St., St. Louis 4, Mo. 


Forse Describes New Units 

Forse gives pertinent infor- 
mation on its new Clothes-A- 
Clean combination washer-ex- 
tractor in a new four-page cir- 
cular and on the Clothes-A- 
Clean rinsing extractor in an- 
other booklet. 

The washer-extractor is a 14- 
pound machine which features 
triple-head spray rinse, variable 
speed extractor and fiber-glass 
construction, With the new rins- 
ing extractor, dumping, spin- 
ning and rinsing cycles are 
eliminated on 9- to 75-pound 
washers. 

For copies of these two cir- 
culars write to Forse Corpora- 
tion, P, O, Box 639, Anderson, 
Ind. 





BOCK-O-MATIC 85 
85 LB. (DRY WT.) CAPACITY 


® SELF-BALANCING 
© FLUID DRIVE 

® OVER 1625 RPM 
© DEEP 30’ BASKET 
® FULLY AUTOMATIC 


SEE YOUR DEALER FOR DETAILS 


BOCK 
LAUNDRY MACHINE CO. 
TOLEDO 2, OHIO 


mm 45, 29, 90, 85 
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Two-Position Shirt Folder 


Bishop David Freeman Co. is 
now offering a_ two-position 
shirt folder, designed for opera- 
tion as either a side-fold or a 
front-fold table. 

“It assures every shirt-folding 
operator the type of table she 
was taught to use and at which 
she is most productive,” states 
David A. Freeman, president of 
the firm. 

The convertible folder has a 
two-piece hinged top, rotatably 
mounted at a tilt on a sturdy 
pedestal. In side-fold position, 
the two pieces of the top form 
an extended unbroken surface 
of conventional dimensions. 
Changing to front-fold position 
is accomplished quickly and 
easily, according to the maker. 

Other features include all- 
steel construction, slip-resistant 
crinkle finish, an extra-wide 
treadle to actuate either a foot- 
operated or air-powered collar 
mold, contrasting-color _ strip 
and X-ray guide light in the 
table top to expedite centering 
of shirts, and height adjustment 
for maximum operator facility 
and comfort. 

Standard equipment on the 
unit includes the Bishop Lay- 
back Collar Former and the 
| SpeedMatic Folding Arms. 
| However, the combination table 
| may be obtained with conven- 

tional stand-up collar.mold and 

without SpeedMatic Arms. 





A special two-section supply 
shelf to mount directly above 
the folding blade is available as 
extra equipment. 

For complete details write to 
Bishop David Freeman Co., 
1600 Foster Ave., Evanston, Ill. 


Duo-Matic Cash Register 


Victor Adding Machine Co. 
is offering an item-adding, re- 
ceipt-issuing cash register to be 
known as the Duo-Matic. The 
unit also serves as an adding 
machine. Other advantages 
claimed for the machine are 
that it enforces identification of 
sales by department or clerk, 
provides for an easy contro] of 
all charge-account sales and 
payments, records all necessary 
tax information and permits in- 
ventory control. 

Eight control keys provide 
detailed printed information. 


Eight other coded identification 
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keys are used for inventory or 
clerk control. This complete 
business information is entered 
in the Daily Business Recorder 
supplied with each cash register 
system. 

The Victor Duo-Matic is 
available in electric and hand- 
operated models. Free literature 
may be obtained from Victor 
Adding Machine Co., 3900 N. 
Rockwell St., Chicago 18, Ill. 


Larger Boyertown Body 


A new development in truck 
body design by Boyertown per- 
mits operators of 12-, 14-, 16- 
and 18-foot delivery vans to 
carry larger, heavier loads with 
the same maneuverability and 
load access advantages as 
smaller delivery trucks, Called 
the Merchantvan, the new unit 
was developed and is now be- 
ing produced by the Boyertown 
Auto Body Works, Boyertown, 
Pa. 

The van can be entered from 
the cab just as in smaller de- 
livery trucks, The interior load 
space on all vans up to 18 feet 
long is 88% inches wide and 
either 78 or 84 inches high. 

Because of its functional, for- 
ward-control design, the Mer- 
chantvan provides a larger load 
space and offers the operator a 
truck that is approximately 3 
feet shorter than the conven- 
tional cab and chassis of the 
same capacity with van body 
attached. 

The driver area features a 
dome light, a storage compart- 
ment above the windshield, 
tilt-forward adjustable driver's 
seat with hinged back, two rear 
view mirrors and two heavy- 
duty windshield wipers. 

Other features of the new 
truck include an entirely re- 
movable radiator door and grill 
assembly on the front of the 
cab, for full and immediate 
access to the front of the en- 
gine. A hinged floor within the 
cab provides quick access to 
emergency brake, battery and 


transmission. 


Obituaries 


Laundry Data Sheet 


“How May Linen Be Dyed 


in the Washwheel?” is the ques- | 


tion answered in a new Ques- 
tion and Answer Data Sheet 
issued by the Philadelphia 
Quartz Company. Information 
is given for preparing both new 
and used linen for dyeing. Dis- 
cussions cover direct as well as 
vat dyeing. 

Copies of the Question & 
Answer Data Sheet No. 53 are 
mailed free on request to Phila- 
delphia Quartz Company, 1158 
Public Ledger Bldg., Philadel- 
phia 6, Pa. 


Unipress Collar Finishing 


“Beauty-Rest” contoured col- 
lars are produced on a new spe- 
cially designed collar mold in- 
corporated into the Unipress 


Models SFT and FM Automatic 


Folding Tables. Unipress states | 
that this new finishing method | 


provides a collar that lies in a | 


semi-flat or lay-down position 


after being pressed and folded. | 
The collars take up less space | 


in storage and delivery, and | 


will not wrinkle or curl up 


when in use, the maker claims. | 
For complete details write to | 


The Unipress Company, 2800 


Lyndale Ave., S., Minneapolis, | 


Minn, 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
StaRcHROOM LAUNDRY 
JOURNAL. 











Harold W. Conley, 54, owner of the Van Doren Laundry, 
Westfield, New Jersey, died recently. Mr. Conley joined the firm 


in 1939. He was a member of the New Jersey Laundry and 


Cleaning Institute. Surviving are his wife, a son and a daughter. 


November 15, 1957 


Continued on page 74 
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“THAT'S RIGHT... BAR-KEY 
1S COMPLETELY INTERCHANGEABLE 
WITH YOUR PRESENT SYSTEM” 


Barker Manufacturing Co. 


730 East Michigen Ave. - Phone 49661 
Battle Creek, Michigan 











It’s non-volatile—here’s why 


SPRA MINIATURE BEADS OF WAX 
lubricate the chest and cylinders of the flatwork 


ironers instead of the atmosphere in the hood 


over the ironer. 

Packed in 8 oz. polyethylene tubes for accuracy 
and convenience in application. 

Order through your supply house. 


VICTOR ZOOZ CHEMICAL CO. 
1218 N. Marshall Street, Philadelphia 22, Pa. 








“Every time | use a 


CAMELFORM 


" THERE'S 2¢* MORE 
IN THE BANK!” 


Sirrtig 


that’s what 
F-Genanen a n—s— 


tell us! 


write 
CAMPBELL BOX & TAG COMPANY 
Main & Starch Streets + South Bend 23, Indiana 
or your laundry supply jobber 
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SORTING 77 
| KK: 


is simple as 


1.2,3 sj) 


PINNACLE PRODUCTS corp 
188 Tarrytown Rd., Elmsford, N. Y. 


The world’s 
finest temporary 
marking machine 


ty 





STATEMENT REQUIRED BY THE ACT OF 
AUGUST 24, 1912, AS AMENDED BY THE ACTS 
OF MARCH 3, 1933, AND JULY 2, 1946 (Title 39, 
United States Code, Section 233) 


SHOWING THE OWNERSHIP, MANAGEMENT, AND 
CIRCULATION OF The Starchroom Laundry Journal, 
published monthly at Lancaster, Pa., for October 1, 1957. 


State of New York / 

County of New York (5 

1, The names and addresses of the publisher, executive man- 

ager, editor and managing editor are 

Publisher, The Reuben H. Donnelley Corporation, 305 East 45th 
St.. New York 17, N. Y 

Executive Manager: Edward B. Wintersteen, 305 East 45th St., 
New York 17, N. Y. 

Editor: Henry A, Mozdzer, 305 East 45th St., New York 17, N. Y. 

Managing Editor: Miss Galina Terr, 305 East 45th St., New York 
, wee 


17 

2. The owner is: (If owned by a corporation, its name and 
address must be stated and also immediately thereunder the 
names and addresses of stockholders owning or holding one per 
cent or more of total amount of stock, If not owned by a corpo- 
ration the names and addresses of the individual owners must 

»e given. If owned by a partnership or other unincorporated 

firm, its name and address, as well as those of each individual 

member must be given.) 

The Reuben H. Donnelley Corp., 305 East 45th St., New York 
2 eS 4 

Northern Trust Company, Chicago, Illinois, Trustee of Fund A 
under the will of Reuben H. Donnellev deceased. 

The Northern Trust Co., David L. Harrington and Charles C. 
Haffner, Jr., as Trustees under agreement dated January 24, 
1946, with Thorne Donnelley, Chicago, Illinois. 

First National Bank, Chicago, Illinois, Trustee of Fund B under 
the will of Reuben H. Donnelley deceased. 

Elliott Donnelley, Lake Forest, Illinois. 

Elliott Donnelley, trustee under Gaylord Donnelley Trust Agree- 
ment, Chicago, Illinois. 

Gaylord Donnelley, Libertyville, Illinois. 

Curtiss E. Frank, Chicago, Ilinois. 

Harold P, Harper, Greenwich, Conn. 

David L, Harrington, Flossmoor, Illinois. 

Albert M. Andersen, Flossmoor, Illinois. 

Donald R. Arnold, Chicago, Ilinois. 


8. The known bondholders, mortgagees, and other security 
hoiders owning or holding 1 per cent or more of total amount 
of bonds, mortgages, or other securities are: (If there are none, 
sO state.) None 


4. Paragraphs 2 and 3 include, in cases where the stockholder 
or security holder appears upon the books of the company as 
trustee or in any other fiduciary relation, the name of the person 
or corporation for whom such trustee is acting ; also the state- 
ments in the two paragraphs show the affiant’s full knowledge 
and belief as to the circumstances and conditions under which 
stockholders and security holders who do not appear on the 
books of the company as trustees, hold stock and securities in a 


Continued from page 73 

Samuel H. Marshman, 82, retired owner of Marshman Laundry 
Service, Wilkes-Barre, Pennsylvania, died recently, Mr. Marsh- 
man was born in England and came to this country at the age of 
four. He operated the laundry establishment for nearly 30 years, 
retiring in 1938. He was a member of Fidelity Lodge 655, 
F&AM, and was also affiliated with Shekinah Royal Arch Chap- 
ter 182, Dieu le Veut Commandery. Surviving are his wife, a son 
and two daughters. 


George E. Sloan, 64, secretary and director of Davis Laundry 
& Cleaning Company, Cleveland, Ohio, died recently, Mr. Sloan 
served as an officer in World War I. He was a 32nd degree 
Mason, a member of Pentalphia Masonic Lodge and the Rotary 
Club. Survivors include his wife and father, founder of the firm. 


Stuart Archer Smith, 43, president of the Fauquier Laundry 
and Dry Cleaning Company, Warrenton, Virginia, died August 
94. Mr. Smith served throughout World War IL, and at the time 
of his death held the rank of lieutenant commander in the active 
U. §. Naval Reserve. He was president of Warrenton Sales and 
Service, vice-president of the Warrenton Rotary Club, a member 
of the Piedmont Chapter, Virginia Society of the Sons of the 
American Revolution, and a past president of the Northern 
Virginia V.M.I, Alumni Association and Maryland, District of 
Columbia and Virginia Laundryowners Association. Surviving 
are his wife, son and daughter. 


Karl H. Wilke, 69, founder and secretary-treasurer of Wilke 
Laundry Company, Albany, New York, died recently. Mr. Wilke 
was secretary of the Central New York Laundry Owners Asso- 
ciation for many years. He was a member of the New York State 
Launderers & Cleaners Association and a member of Masters 
Masonic Lodge. Surviving are his wife and a son. 


Walter J. Wright, 63, manager and partner of Towel and Linen 
Rental Company, New Orleans, Louisiana, died recently. Mr. 
Wright is survived by his wife. 


Convention Calendar 


Maryland, District of Columbia 
and Virginia Laundryowners 
Association 
Midwinter Meeting, Shoreham 
Hotel, Washington, D. C., De- 

cember 1-3, 1957. 


New Jersey Laundry & 
Cleaning Institute 
Essex House, Newark, New 

Jersey, January 25, 1958 


Canadian Research Institute of 
t derers and Cl s 
Windsor Hotel, Montreal, Que- 
bec, Canada, January 26-27, 

1958 





Mississippi Laundry and 
Cleaning Association 
Robert E. Lee Hotel, Jackson, 
Mississippi, December 7-8, 

1957 Texas Laundry and Dry 
Cleaning Association 
Hilton Hotel, San Antonio, 
Texas, January 31-February 2, 

1958 





Mi ta Institute of 
Laundering and Cleaning, Inc. 
Hotel Lowry, St. Paul, Min- 
nesota, January 11-12, 1958 


Southwestern Linen Supply 


National Institute of Rug 
Association 


Cleaning 





capacity other than that of a bona fide owner. 

5. The average number of copies of each issue of this publi- 
cation sold or distributed, through the mails or otherwise, to 
paid subseribers during the 12 months preceding the date shown 
above was: (This information is required from daily, weekly, 
semi-weekly, and triweekly newspapers only.) 

BE. B. WINTERSTEEN, 
(Signature of Executive Manager) 

Sworn to and subscribed before me this 26th day of Septem- 
ber, 1957. 

WALTER H. FREDRICKS 
Notary Public, State of New York 
No. 41-6391975 


Qualified in Queens County 


(My commission expires March 30, 1958) 


Term expires March 30, 1958. 








Sheraton Hotel, Philadelphia, 


| Pennsylvania, January 13-16, 


1958 


National Institute of 
Drycleaning 
(No Exhibit) McAllister Ho- 
tel, Miami, Florida, January 
15-18, 1958 


Lovisiana Laundry and 
Cleaning Association 
Bentley Hotel, Alexandria, 
Louisiana, January 24-26, 

1958 


Thunderbird Hotel, Las Vegas, 
Nevada, February 11-14, 1958 


American Institute 
of Laundering 
Conrad Hilton Hotel and Am- 
phitheatre, Chicago, Illinois, 
February 26-March 2, 1958 


National Association of 
Institutional Laundry 
Managers 
Congress Hotel, Chicago, IIlli- 
nois, February 26-March 1, 

1958 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
er bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, 


consecutive 


insertion of same ad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double these rates. 
Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net: not commissionable. 
Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N.Y. 








LAUNDRIES AND CLEANING PLANTS FOR SALE 


SITUATIONS WANTED (Cont'd) 





For Sale—Drive-In package One-Hour laundry and cleaning plant doing 
$1,500.00 per week. Located in industrial city of Virginia. Very profit- 
able operation cost $75,000.00 without real estate. Priced to sell. Real 
estate can be purchased or leased, plant can be financed, 


For Sale—One-Hour package cleaning plant doing $800.00 per week, 
main street location with parking area. Completely remodeled in 1956 at 
cost of $18,000.00. Priced to sell, can be financed. Long lease on real 
estate, low rent, located in industrial city of Virginia. 


For Sale—old reliable cleaning plant remodeled in 1947, long lease on 
real estate, plenty of space for expansion, priced to sel], Located in in- 
dustrial city of Virginia, plant can be financed. 


These three plants remodeled for sale on modern management methods 
2 Bill Ayers and Associates of Covington, Va.—Phone 2-2156. 1548-2 





LAUNDRY, DRYCLEANING, STORAGE PLANT. Good industrial elty in 


southern New England. Opportunity for young man. Doctor orders 


owner fo retire. ADDRESS: Box 1601, STARCHROOM LAUNDRY JOUR- 
NAL. 2 





FOR SALE: ONE OF FLORIDA'S LEADING LAUNDRY AND DRYCLEAN- 
ING PLANTS. FOR FULL INFORMATION WRITE THE GUIDE, 316 
PEACHTREE STREET N.E., ATLANTA 8, GEORGIA. 1603-2 


Laundry and drycleaning plant, well equipped, own water system, 
located in good territory, good annual volume, cash or terms, WRITE— 
Box 466, Dunsmuir, Siskiyou Co., California. 1604-2 





FOR SALE: MODERN COMMERCIAL LAUNDRY. LONG LEASE ON LOW 
RENTAL. GOOD EQUIPMENT, SOME NEW. LOW OVERHEAD, PLENTI- 
FUL SUPPLY OF GOOD LABOR. OPERATING VERY PROFITABLY. MOST 
WHOLESALE. PLENTY ROOM FOR EXPANSION ON PRESENT LEASE- 
HOLD, GOOD PRICES, LARGE NORTH FLORIDA INDUSTRIAL CITY. 
$25,000 WILL HANDLE. BALANCE TO SUIT PURCHASER. REASON FOR 
SELLING; OWNER HAS LARGE CHAIN OF DRYCLEANING PLANTS. 
SOME CLEANING EQUIPMENT OPTIONAL. ADDRESS: Box 1656, 
STARCHROOM LAUNDRY JOURNAL. -2 











PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 











SITUATIONS WANTED 


MINT, the only licensed and bonded employment agency specializing in 
the placement of personnel in the LAUNDRY and DRYCLEANING indus- 
try exclusively, is now expanding its services nationally. At the head of 
this organization is Mr. A. Mintz, BS, MBA, who has been general 
manager, plant manager and chief industrial engineer with some of the 
largest plants in the East. THERE IS NO CHARGE TO EMPLOYERS FOR 
OUR SERVICES. If you need Managers, Superintendents, Routemen, En- 
gineers or Foremen, list your requirements with MINT PERSONNEL 
SPECIALISTS, 111 West 42 St., New York 36, N. Y., Tel. LOngacre 
3-0820. 1555-5 


Production and quality laundry superintendent, “Hotel, hospital < or r family 
laundry. Train operators in all departments. 10 years with government, 
13 years in civilian laundries. Sober, married. Position must be steady. 
Will locate anywhere. ADDRESS: Box 1664, STARCHROOM LAUNDRY 
JOURNAL. 5 








SALES MANAGER: Dells: ‘poaliiens with toptable céganieation. Had a a 
wide experience in sales, training routemen ‘HOW TO SELL." Use sales 
control methods. Know inside production as well. ADDRESS: Box 1665, 
STARCHROOM LAUNDRY JOURNAL. 5 


November 15, 1957 


MANAGER OR SUPERINTENDENT with outstanding knowledge of pro- 
duction, incentive systems, route supervision, sales, etc., available for 
progressive plant which needs highest type executive to manage entire 
operation, Age 44, married, 2 children, excellent health. Graduate in- 
dustrial engineer. Equal experience in family plant, linen supply, indus- 
trial laundry. Minimum salary $12,000. Highest references that stand 
most rigid investigation, Confidentia) replies invited, ADDRESS: Box 
1669, STARCHROOM LAUNDRY JOURNAL. 5 


Experienced management will fire the enthusiasm of employees and 
guarantee to improve your financial position, Harvard-trained in pro- 
duction planning, methods, and time study to cope with our ever- 
increasing technical industry. An enviable personnel relationship record 
and one who has vastly improved public relations. Quality at a profit 
is paramount. Only permanent connection will be considered, and none 
but responsible parties need reply. ADDRESS: Box 1670, STARCHROOM 
LAUNDRY JOURNAL. 5 








HELP WANTED 


MANAGER FOR INDUSTRIAL LAUNDRY—We have obtained five top- 
flight managers as a result of previous advertisements. We still need 
more men who have had managerial and operational experience in 
either the industrial laundry or linen supply industry. If you are agres- 
sive and want to get ahead, communicate with NATIONAL INDUSTRIAL 
LAUNDRIES, 1100 Sherman Avenue, Elizabeth, N. J. 1406-7 





PRODUCTION MAN: Real opportunity as shift superintendent in large 
growing industrial laundry. Modern equipment and modern ideas will 
give you chance to show your ability. Give background, experience, 
salary expected. ADDRESS: Box 1567, STARCHROOM LAUNDRY JOUR- 
NAL. -7 


Delaware Valley, U.S.A., is growing. We are looking for a laundry pro- 
duction superintendent to grow with our plant. He must be married, 
draft-exempt and have a high school education. State experience, avail- 
ability and anticipated earnings first year. ADDRESS: Box 1583, STARCH- 


ROOM LAUNDRY JOURNAL. 7 


LAUNDRY DETERGENT SALES REPRESENTATIVE for New England area. 
Permanent position with promotional opportunity. Excellent employee 
benefits. Three or four years laundry experience or A.I.L, graduate pre- 
ferred. Laboratory and field training provided. Write details of educa- 
tion, experience and salary desired. Address: Philadelphia Quartz Com- 


pany, Public caren Suiting, a 6, Pa. 1648-7 


MANAGER FOR LAUNDRY AND DRYCLEANING PLANT, located in the 
Midwest and having an annual volume exceeding $500,000. Must be 
thoroughly experienced in management, production and sales, and capa- 
ble of assuming complete responsibility for entire plant. Excellent salary, 
bonus and insurance program. ADDRESS: Box 1666, STARCHROOM 


LAUNDRY soa. 7 


Big-volume industrial laundry in large Midwest city requires an experi- 
enced man to take charge of plant. He must be fully experienced to 
supervise personnel, and have thorough knowledge of washroom, pro- 
duction, incentive programs, etc. This is an excellent opportunity for the 
qualified man. State qualifications fully, employment history, age, marital 
status, expected starting salary. ADDRESS: Box 1671, STARCHROOM 
LAUNDRY JOURNAL. 7 


MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry. Communicate 
with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 
N. J. 1672-7 
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THE 
MARK 


RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 


laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand.......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AI! shipments C.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 











CONSULTANTS 


Surveys of complete plants, of single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases including methods, incentives, layouiz, produc- 
tion controls, mechanical, chemical, textile). HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel: Eldorado 5-1353, 1612-25 











SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of tisfied t s in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 


C. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 


lowa. 654-13 














MERCHANDISE FOR SALE 


MANUFACTURER SELLING OUT SURPLUS 24 x 36 NYLON NETS, $13.50 
PER DOZEN, FINEST QUALITY, SUPPLY LIMITED. L. S. SUPPLY COM- 


PANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW YORK. 1582-45 


CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 




















REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. full line of Asher ironers rebuilt by men who know how. 


BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 


1228-37 











MACHINERY FOR SALE 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 


chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY, CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 





WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON. 
ERS. Quality production machines, Very reasonably priced. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6767-4 











8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 
AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 
9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or %COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 


40” AMERICAN OPEN TOP EXTRAC. ORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. . 598-4 
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MACHINERY FOR SALE (Cont'd) 





MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y, 600-4 


AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 
48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery, CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. bi 4855-4 
24 x : 320” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
~~ CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 

, Brooklyn 6, N. Y. 9725-4 





GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 





AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 
HUEBSCH 25’”’ COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, ae 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 
9952-4 


MODEL 75, "AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
gy CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 

»» Brooklyn 6, N. Y. 984-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y. 647-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
agers S et See fe 6983-4 


16x100’"’ AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY F PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU L dry M i y Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 





. 








Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END- DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


HIGH-SPEED EXTRACTORS, AMERICAN ” MONEX 45” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 


Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 





30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW iin 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 4753-4 








40” TROY and TOLHURST, direct motor-driven and belt- driven extrac- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 


Street, Brooklyn 6, N. Y. 4755-4 


2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED  IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 
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PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


Hydraxtor with 4 sets containers. In excellent condition. Cummings- 


Landau Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
1533-4 


Prosperity Power Circle, Model 454 tapered and 154 duck coat presses. 
Cummings-Landau Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 


New York, 1535-4 
Leet Leggers and Pocketeers. Equal to new. Cummings-Landau Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, , N. y vi 1536-4 





Unipress 53” tapered presses and “mushroom presses. Ideal p pants pressing 
unit. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn | 6, ie 2 1534-4 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with ‘TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
a St., a 6, N. Y. 1537-4 








Duiiirinen end Hoffman 140F drycleaning units, complete in every re- 
spect. New-machine condition, at considerable saving over new-equip- 
ment price. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 1538-4 





Hoffman model XC05, XC056 and XW12 presses, Cissell puffers, Cissell, 


cuff cleaners and sleeve finishers. Real values. Cummings-Landau Laun- 


dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1539-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer; 
Ellis 54 x 120” 9-pocket stainless washer; American Cascade 42 x 84” 
washer; Troy 42 x 72” washer; American Tiltor shirt unit, Prosperity 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
or cleaners; Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new, Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 





IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—i40F unit—60 lb. automatic stainless perk 
unit—10 tb. Columbia unit. 1165-4 


IMPERIAL LAUNDRY MACHINERY Co., 121 Greengeis Ave., , Seale 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 


and terms extended. Write for our availability list without obligation. 
1166-4 


IMPERIAL L dry Machi y Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms, one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 1167-4 
With runaway inflation upon us WILLIAMS Laundry Machinery Co. is 
still selling equipment at pre-war prices! SURPLUS EQUIPMENT of FINE 
LAUNDRY & DRYCLEANING MACHINERY from SEVERAL PLANTS AND 
INSTITUTIONS. ACT FAST FOR BARGAINS! American 8-roll 120” FLAT- 
WORK IRONER; American 6-ro!] 120” FLATWORK IRONER, 42 x 84” 
American Norwood Cascade MONEL WASHERS, 2 pockets; 42 x 96”, 3 
pockets; 42 x 96”, 8 pockets; 30 x 30” American Cascade MONEL 
WASHERS; 24 x 36” American Cascade MONEL WASHERS; American 
54” NOTRUX EXTRACTOR, 3 sets of MONEL CONTAINERS; American 
48” MONEL OPEN-TOP EXTRACTORS; 30” copper starch EXTRACTOR, 
all direct motor-driven, AC 220 volt, 3 phase, 60 cycle. And a NUMBER 
of OTHER ITEMS too numerous to mention in this issue. WRITE, WIRE 
OR ‘PHONE; WILLIAMS LAUNDRY MACHINERY, 37-37 9th St., Long 
Island ay 1, N. Y., STillwell 6-6666. 790-4 
42x 84” may and Smith-Drum Monel washers, 2-pockets, 2-doors. Ma- 
chines running in a local hospital, can be inspected. SPECIAL PRICE 
$1,995 each. Washers motor-driven, guaranteed in good running con- 
dition, Excellent buy. WILLIAMS LAUNDRY MACHINERY CO., INC., 
37-37 9th Street, Long Island City 1, N. Y. STillwill 6-6666. 872-4 





















MACHINERY FOR SALE (Cont'd) 





5 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -4 


Fifteen Prosperity Power Circle model 651 laundry presses. Excellent 


condition. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 
1637-4 





1 Hedron Ruffle lroner, 115 ‘Volts, , AC. a or ‘D.C. “foot rheostat control, 
hardly used. The Amy Company, 10321 Jasper Ave., Cleveland 11, 
Ohio. 1492-4 
SIX-ROLL AMERICAN 120” IRONER, "rebuilt | and guaranteed, like new. 
Talley keuntey Machinery Co., Greenshere, ‘*. c 1271-4 


48” AMERICAN OPEN-TOP. EXTRACTOR, in " enecllent condition. Talley 
Leundry Machinery Co., Greensboro, N. 1272-4 


20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. v. Talley 
leundry Machinery Co., Greensboro, N. C. 1267-4 


36 x 54 AMERICAN CASCADE WASHER, Monel metal, 2 pocket, 2- door 
rebuilt and guaranteed. Talley Laundry Machinery Co., Greensboro, 
N. C. 1268-4 











PROSPERITY TWO-GIRL SHIRT “UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Greensboro, N. c. 1269-4 


ooy PANTEX-PERK DRYCLEANING UNIT, two years old, excellent con- 
dition. Talley Laundvy Machinery Co., Greensboro, N. C. 1275-4 


PROSPERITY 38” P. C, WEARING APPAREL PRESSES, a “geal, bargain. 
Talley Laundry Machinery Co., Greensboro, N. C. 1276-4 


UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Guoenchere, N. C. 1277-4 


30 x 30 AMERICAN STAINLESS-STEEL WASHERS, siieeliond entiien. 
Talley Leundry Machinery Co., Gasenshere, N. C. 1278-4 





36 x 30 HUEBSCH GAS.-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN x MODEL "PRESSES, factory rebuilt, Talley Laundry Machin- 
ery Co., Groensbere, N. C. 1280-4 


COMPLETE STOCK OF REBUILT ‘GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY, Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 


5- Prosperity #25 fully automatic open- end woes with supply injectors. 
Bargain—2 years old. TALLEY LAUNDRY MACHINERY COMPANY, 
Greensboro, N. C. 1585-4 








75"—American return ironer in A-1 condition—late model—low price. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 


1—48” all ‘Gehl steal open-top aleaiidenpetions shape. 
LAUNDRY MACHINERY COMPANY, Greausheso, N. C. 


TALLEY 


For sale: One 4-roll 120- a Aineian Fr. w. L pene 31140M31315 
Hamilton Spring padding, vacuum attached, variable speed control, 
V-belt drive Schaub Quiktemp return system. This machine in operation 


—a bargain at $3,500. New Home Laundry Co., Bloomington, Indiana. 
1605-4 





3—42” x 84” SUPER LAUNDRY MACHINERY CO. all stainless two- 
pocket, 2-door, double-end, double motor-driven washers; 1—42” x 54” 
AMERICAN NORWOOD sstainless, two-pocket, two-door, motor-driven 
— Chicago Used and New Laundry Equipment Co., 3128 W. Lake 

, Gilengs 12, Illinois, NEvada 2-2621. 1608-4 





8 roll AMERICAN FLATWORK IRONER without DC motor and controls 
—$2,400. ADDRESS: Box 1613, STARCHROOM LAUNDRY JOURNAL. 
4 





The patented Pil- O-Bar automatic feather cleaning and tick filling ma- 
chine will make money for you and render a service to your customers. 
Clean feathers the easy way with electricity, no water or solvents. In- 
vestigate the Pil-O-Bar profit-making plan today. Write: Wichita Pre- 
cision Tool Co., Inc., 450 N. Seneca, Wichita 12, Kansas, for complete 
details and information. 1610-4 





For sale, 3-year-old Prosperity cabinet 2-girl shirt unit, complete for 
$6,800 in perfect condition. Also, Unipress Rotomatic pants unit like 
new. Presses 10 pair pants with one operator, $6,200. We are using these 
units daily. Shirt Salon, Inc., 1204 East Douglas, Wichita, Kansas. 1633-4 


FOR SALE: HEATER EXCHANGER—SHELL AND TUBE TYPE, 21 FEET 
LONG (4 SECTIONS), 1” ADMIRALTY TUBES. EXCELLENT CONDITION. 
PLANT HAS OUTGROWN THIS UNIT. FOR COMPLETE DETAILS CON- 
TACT COVERALL SERVICE & SUPPLY INC., 551 SMITH STREET, BUF- 
FALO 10, NEW YORK. 1636-4 








78 


One complete American Protecto Identification System—consisting of the 
following for $1,100: One detaching machine No-022-M2368; one attach- 
ing machine No-022-M2408; one work box, 80 protector bars; 2400 flat 
clips; 16 five-bar trays; two 24-tray trucks; one box clips and parts. 
Good condition, only used short time. Acme Laundry & Dry Cleaning 
Company, 454-464 E. Main St., Columbus 15, Ohio. CApitol 4-4205. 1652-4 


FOR SALE: PICK INSTANTANEOUS F HOT WATER HEATER OPERATING 
AT PRESENT. REAL BARGAIN. APPLY: WHITE ROSE LAUNDRY, 25-27 
WEST 23rd STREET, BAYONNE, N. J. 1655-4 


PROSPERITY 2-girl Power Circle shirt unit. In first-class operating condi- 
tion. Triple head, bosom and backer, yoker press, and sleever. Neat 
Laundry, 51 Arthur St., Rochester, MF: 1659-4 


Three Troy 42 x 72 steinlese- steel washers, two-door, two-pocket, double 
end drive, 220-440/3 motor, equipped with Huebsch automatic float 
valves, washometer, dial thermometer, and all electric reversing controls. 


Perfect condition. GARDNER MACHINERY CORP., Box 10001, Charlotte, 
N.C. 1660-4 


One Prosperity 30 x 90 flatwork. press. Perfect condition. GARDNER MA- 
CHINERY CORP., Box 10001, Charlotte, N. C. 1661-4 


120” flatwork ironer, reconditioned. Excellent buy. 
Charlotte, N. C. 1662-4 


One American | 6- roll, 
GARDNER MACHINERY CORP., Box 10001, 


Brand-new and in original crates. Hoffman P50 Perc still; Hoffman RE10 
legger press; Hoffman ARCO010 topper air press. As a group or single at 
tremendous savings to you. ADDRESS: Box 1663, STARCHROOM LAUN- 


DRY JOURNAL. -4 


TROY two-roll 120” flatwork ironer, three years old. PROSPERITY fully 
automatic 25 pound washers. PROSPERITY model 3240PC bosom press, 
821 PO yoke press, 454S wearing apparel press. AJAX mushroom presses. 
HUEBSCH steam-heated tumblers. IG. WEINGAERTNER & SON, INC., 
4738 Easton Avenue, St. Louis oe Mo. 1668-4 





SPECIAL: Our 60 x 9% new six- -pocket, six- -door NEW stainless-steel 
washer, fully automatic. Less 35% off list price. TALLEY LAUNDRY 
MACHINERY CO., GREENSBORO, NORTH CAROLINA. 1673-4 


late models, thin heal; air-driven— 
Unipress two-girl shirt units, factory rebuilt, air-driven—American 
48 x 84 washers, two pockets, two doors, stainless steel—American 
42 x 96 washers, three pockets, three doors, stainless steel—Troy 42 x 72 
washers, two pockets, two doors, stainless steel—American 36 x 54 
washers, stainless steel, two pockets, two doors—Three Prosperity 95# 
open-end washers, with Formatrols, A-1 condition—Four Prosperity 257 
open-end washers, fully automatic, in perfect condition—Two 2-roll 100” 
American ironers—Two 6-roll 120” American ironers—One 6-roll 120” 
Paramount ironer—One 6-roll 120”Smith-Drum ironer—One American 
50” No-Trux extractor with two sets of containers—One American 48” 
open-top extractor with stainless-steel curb—One Hoffman 35# Jet unit, 
petroleum solvent, used three months—Fifteen Prosperity 51” power 
circle wearing apparel presses air-driven—Eight Prosperity P.O. 219 
mushroom presses, air-driven—Two 30” Hoffman extractors with stain- 
less-steel baskets—Ten Hoffman X model 42” presses. We have air 
compressors, scales, laundry pins, drycleaning machinery of all descrip- 
tions, filters, stills, washers, and synthetic units. We have this equipment 
in all sizes and makes. TERMS TO SUIT YOU! WRITE—WIRE—TELE- 
PHONE. WE MUST CLEAR OUR WAREHOUSES. DON'T DILLY DALLY 
—CALL TALLEY. TALLEY LAUNDRY MACHINERY COMPANY, GREENS- 
BORO, NORTH CAROLINA, TELEPHONE BR 4-1594. 1674-4 








Prosperity two-girl shirt units, 








MACHINERY WANTED 


WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 
pais. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. -3 








54”, 50” and 48” Notrux extractors; 8- and é-roll American or Troy 
ironers. Highest prices paid! ADDRESS, Box 1414, STARCHROOM LAUN- 
DRY SOCENAL. -3 


Equipping new plant. Need late model presses, Fantom- Fast marking ma- 
chine and other laundry equipment. ADDRESS: Box 1658, STARCH- 
ROOM LAUNDRY JOURNAL. 3 


WE PAY CASH FOR YOUR SURPLUS LAUNDRY A AND DRYCLEANING 
MACHINERY. ANY TYPE OR MODEL. WRITE US, ENTIRE PLANTS 
PURCHASED. ADDRESS: Box 1667, STARCHROOM LAUNDRY JOUR- 
NAL. 3 
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MORE EVIDENCE 
WHY 
STARCHROOM 
LAUNDRY 
JOURNAL 

IS BEST FOR 
YOUR 
ADVERTISING: 





YOUR 
CUSTOMERS AND 
PROSPECTS 
PLACE MORE 
THAN TWICE 
AS MUCH 
CLASSIFIED 
ADVERTISING IN 
THE JOURNAL 
AS THEY 

PLACE IN THE 
NEXT TWO 
MAGAZINES 
COMBINED! 
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Ju “lhe Wash... 


Interested in ‘‘Shirt Story”’ 


To the Editor: 

We were particularly interested in 
your article in the September issue of 
the SraRCHROOM LAUNDRY JOURNAL 
entitled “Betty Best Program Re- 
newed” which will be under the su- 
pervision of the Professional Laundry 
Foundation. 

Could you advise where we would 
be able to procure a copy of her pres- 
entation of the “Shirt Story.” 

Won. Hvusick 

Sales Manager, 

Queen City Cleaners Ltd. 
Regina, Sask., Can. 


Wants Electronics Course 
To the Editor: 

I am in the servicing field of laun- 
dry and drycleaning equipment; have 
been trying to find out where I can 
take a course on electronics that are 
used on some equipment. Up till now 
have not succeeded in doing so. 

If you should know of a place or 
company that would have such a 
course, please notify me. 

Emit, SULYPA 

792 Valour Road 
Winnipeg 10, Manitoba 
Canada 


We don't know of any. But perhaps 
some reader may advise you.—Eprror 


Plant Writeup Approved 


To the Editor: 

My compliments on the splendid 
article in the August 15 issue of the 
STARCHROOM LAUNDRY JOURNAL on 
the new drycleaning department and 
the drive-up stores. 

I was particularly glad that you 
pointed out in your article that the 
active Class A (laundry) members 
only pay a part of the actual cost of 
the many services for them. The usage 
of these services seems to increase as 
years go by and there is hardly a 
month passes that we do not get sug- 
gestions and ideas for more services to 
render for the industry. These sug- 
gestions are a good thing because they 
show membership interest, But, on the 
other hand, every service requires 
time and effort—and that means 
money, Competent and good people 
are hard to both find and keep under 
today’s conditions and the scarcity of 
technical and management personnel. 

One of the main ideas, as you point 
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out in the article, of having the new 
drycleaning department was not only 
to make closer cost comparison with 
the Institute figures, but mainly to 
help develop more income to finance 
the services to the Class A members. 
This is because the schedule of the 
dues as it is now comprised only takes 
care of about 40 percent of the cost. 
This makes it vital and necessary to 
develop income from other sources. 
Our congratulations again on such 
a well written article and we have got- 
ten a number of letters that seem to be 
a result of this being in STaRCHROOM 
LAUNDRY JOURNAL. 
ALBERT JOHNSON 
General Manager 
American Institute of Laundering 


Books Build Confidence 


To the Editor: 

I have a copy of your JOURNAL 
dated October 15, 1954, and I think 
many prices have changed. 

Please send me all information on 
your up-to-date price on subscription 
and also the price on the best Laundry 


Manuals you may recommend. 

I have a very good impression of 
your copy and think you are the one 
to help me. 

I have many years of experience 
but good books will give me confi- 
dence. 


A.LFonso A, BrRON 
La Chorrera 
Panama, Panama 


Price Increase Questioned 
To the Editor: 


I have been considering raising 
our prices and after several meetings 
with my plant manager I am still up 
in the air as to what I should do, I am 
not sure if the customers will stand 
the increase and, to my knowledge, 
our competitor, though larger in vol- 
ume, does not plan to raise his prices. 

I wonder if you could send me 
copies or case histories of plants both- 





Let’s Hear From You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 


Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











ered by the same problem, Would ap- 
preciate any other help you can give 
to help solve my dilemma, 

M.F.L. 


Wisconsin 


The problem faced by this laun- 
dryowner and many others is taken up 
in the article by John Carruthers else- 
where in this issue —Eprror 


Cooperation Wanted 


To the Editor: 

Was reading your editorial of Sep- 
tember and feel the same way you do 
about the past Professional Laundry 
Service Week, This was one of the 
rare opportunities in which the indus- 
try could have conducted some con- 
sumer education with meaning. The 
smallest bit of advertising would have 
helped the public recognize the value 
of the Special Week. Our plant is lo- 
cated in a town of 75,000 persons. I 
had contacted other plants in town in 
hopes of doing some cooperative ad- 
vertising but could not get an affirma- 
tive answer from even one of the 
other laundries. 

We went ahead and conducted 
open houses, ran specials and did 
quite a bit of advertising in local 
media. Our weekly volume was well 
above last year’s mark, but would 
have been even better had we been 
given some cooperation by the other 
plants. 

B. W. L. 
Kentucky 


Don’t Lose Your Shirts 


To the Editor: 

Congratulations on your editorial 
that appeared in the August issue. 
More than ever laundries need to pro- 
mote shirt business aggressively, 

With so many drycleaners going 
into the shirt business we are bound 
to feel the pinch. Then, on top of that, 
the advent of cotton drip-dry shirts on 
the market gives us another headache. 

I bought one of these just for a test. 
The cotton shirt has many advantages 
over the previous nylon and other syn- 
thetic fabrics that were used unsuc- 
cessfully in shirtings. 

If we ever needed a hard-hitting 
campaign, plus good quality control 
on this bread-and-butter item, now is 
the time. 

| Je EX 


Pennsylvania 
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ca Star Performance 





Everything is bigger and better in Texas. 
When the White Star Laundry of San 
Antonio built its new $250,000 plant, the 
latest type, modern time-saving equip- 
ment was installed throughout to insure 
maximum operating efficiency. 





It is the washroom installation where the 
greatest saving in manpower is reported. 


Here the new ELLIS equipment includes 
three 42” x 84” Open-Pocket Unloading- 
Type Washers with semi-automatic con- 
trol, and one 54” Unloading Extractor. 


ELLIS builds a full range of sizes in both 


As a result of the unloading feature, ease Standard and Unloading Type AUTO- 
of control and faster washing, one man MATIC WASHERS. The extra economies of 


can do the work it took six men to ac- these machines quickly pay for the original 


complish in the company’s old plant. investment. 


Ae Ennns@ peer. 


2444 NORTH C RAW FOR D AVEN U E 


Clr AA eT CHICAGO EDT ara 


Mr. George W. Kriegh, Pacific Coast Representative of the Ellis Drier Co., Pasadena, Cal. 








_ gave Money! 
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se rinse cold® 
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COLD RINSING 


Cowles Escolloid trims your fuel bill because hot 
iS EASY WITH water isn’t needed for rinsing! Use Escolloid dry on 
the break, then combine it with soap in the suds. 
Bleach moderately—then RINSE COLD! You get 
(owlot ESCOLLO! D the load out FAST, CLEAN, ECONOMICALLY ... 


Get Escolloid in 100-lb. bags or 350-lb. drums. 


Let your Cowles Technical Man show you how 


to get dirt and sweat stains off collars and cuffs. 


It’s easy and safe with Cowles ESCOLLOID. 


CHEMICAL COMPANY 





7016 Euclid Ave. Cleveland 3, Ohio 





